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Courtesy of the Metropolitan Museum of Art 


Necklace of Gold, Sapphires and Pearls: Syrian Work of the Third Century 
Now in the Metropolitan Museum of Art, New York. 
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In later issues we will print detailed news about 
the most comprehensive Christmas advertising 
campaign Gorham ever launched. Watch for it. 
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Jewelry for the Well Dressed Man* 


ITH the possible exception of his 

necktie, there is no feature of a 
man’s apparel which so clearly expresses 
his taste—or lack of it—nowadays as 
his jewelry. However faultless may be 
the cut of his clothes or the shape of his 
hat, if his accessories are shabby or 
badly selected, he does not give the im- 
pression of being well dressed. 

Fashions in jewelry change in order 
to keep pace with the latest vogue in 
clothes, and the vogue of late has run 
to color. The once popular idea that 
unadulterated drabness was a masculine 
virtue has been abruptly dropped. To- 
day, men are going in for pastel tints— 
for horizon and periwinkle blues, light 
greens, mauve, and even peach and gar- 
net—and as a natural accompaniment 
they are wearing a more decorative type 
of jewelry which their fathers of the 
homely gold-stud period would doubtless 
have thought effeminate. 

The cuff links decreed by fashion this 
fall, for instance, are particularly deco- 
rative. Although small and plain in 
design, as befits a masculine cuff, they 
are so rich in color and artistic in set- 
ting that even women are tempted to 
buy them. Amethysts, sapphires, em- 
eralds, peridots, topazes, tourmalines 
and agates, with delicate platinum or 
gold borders, are being featured for busi- 
ness wear, and much emphasis is placed 
upon blending colors. In other words, 
the color of the cuff links should match 
or blend with the color of the suit. 
Amethysts, for instance, go beautifully 
with most shades of blue and red and 
green, but a yellow topaz is the stone to 
wear with brown; and emeralds, of 
course, would be the best choice with 
any shade of green. 

Enamel links, having enamel centers 
with platinum or gold borders, are the 
correct thing for sports wear this year. 
They come in a wide range of colors, 
among which a soft shade of red and a 
brilliant shade of blue are most effective, 
and are slightly more rugged in appear- 
ance than the stone links. Since sports 
wear is now a rather elastic term used 


*From the Nati 
Ass'n, Newark, io Jewelers Publicity 








By Pau tine Fercusson 





to cover an ever-increasing section of 
men’s apparel, these enamel links are 
also correct for business suits. 

The choice of links for dress wear is 
distinctly limited this year by rigid rul- 
ings. For full dress, of course, they 
must be white, which means that the 
stones should be diamonds or pearls or 
mother-of-pearl in a platinum setting. 
Some of the most attractive dress links 
















There is little change in watches—the 
thin model in platinum or white gold 
for evening wear, and the green or yel- 
low gold for business wear. The wrist 
or strap watch is more popular than 
ever, and its appearance is no longer 
disputed for most any occasion. One 
of the newest wrist watches has attached 
a wide platinum band in a chain effect— 
a truly exquisite piece of jewelry. The 
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UP-TO-DATE JEWELRY NEEDED BY THE WELL DRESSED MAN TODAY 


are of mother-of-pearl, in a platinum 
border, with a single pearl or diamond 
in the center, while others are more 
elaborate, having a border of small dia- 
monds set in crystal. Needless to say, 
there are studs to match. For the 
tuxedo the same style of links is used, 
except that the background is black 
onyx, which makes a particularly strik- 
ing setting for pearls or diamonds. 














more conservative, however, are not like- 
ly to be seen wearing anything but a 
fine platinum watch and chain with a 
dress suit. Heavy watch chains are now 
being shown for business wear, while 
the new chains for dress wear are thin 
and delicate and many of them set with 
small pearls. 

Rings have a much more important 
place in the masculine ensemble of today 
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than they had before the rise of color in 
men’s apparel. The well-dressed man is 
now apt to possess a collection of rings, 
instead of one or two, so that he may 
wear a different one, carefully chosen 
to match each suit. The finger-ring con- 
taining a colored stone is seen in ever- 
increasing numbers, although it does not 
seem to have displaced the seal ring at 
all. The gold seal ring, with the crest 
boldly cut or raised in relief, is still a 
general favorite both for business and 
sports wear. 

A distinctive style of ring is being 
worn with sports clothes this year, how- 
ever. It is usually a rather massive 
affair, in plain white or green gold, with 
a design suggestive of the sport in which 
the wearer is to engage. There are golf 
rings and polo rings and tennis rings— 
probably there will soon be aviation 
rings. 

As in all other items of men’s jewelry, 
diamonds are the only stones permissible 
in rings for formal evening wear. They 
should, of course, be set in platinum. 
Many men also prefer good diamond 
rings for business wear, which is con- 
sidered quite correct, so long as they do 
not wear them on the golf course. 

The popularity of the scarf pin, which 
has become almost extinct in recent 
years, owing to the vogue of the bow tie 
and the passing of the broad cravat, is 
again in evidence, now that ties are be- 
coming severely plain in patterns. They 
provide a good background for a dis- 
tinctive scarf pin, which probably ac- 
counts for the fact that several have 
been noted, of late, in the ties of well- 
dressed men on Fifth Ave. A single, 
medium sized pearl, mounted with a 
very simple stem, is considered the cor- 
rect thing in scarf pins, but colored 
stones to match the cuff links are also 
likely to prove very popular during the 
next few months. A tie pin is never 
worn, of course, with formal evening 
clothes. 

Scarf pins specially designed for 
sports wear are an interesting novelty 
of the fall season. These are of plati- 
num or gold, in the form of golf clubs, 
riding whips, polo mallets and tennis 
racquets, and are excellent accompani- 
ments to the rings featuring the same 
sports. 

A greater variety and splendor are 
noted in cigarette cases this fall than 
ever before. We are living in an age 
in which much importance is attached 
to small luxuries, and American design- 
ers are now turning out products which 
even the gorgeous French Louis’ would 
have been glad to own. Besides the 
usual ornamental cases of silver, gold 
and platinum, there are metal cases with 
colorful enamel inlays, or whole enamel 
cases in which the initials of the owner 
are set with stones. 

Besides an attractive cigarette case, 
it is necessary for the well-dressed man 
to wear in his upper left vest pocket a 
fountain pen and pencil, made in natural 
gold or white, with a simple but grace- 
ful design. The color of the gold should 
harmonize with that of his watch chain. 
If the chain is one of the new varieties, 
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with large links, worn drawn across the 
vest from one pocket to another, the im- 
portance of having the pencil and pen 
match is obvious. 

The artistic workmanship which is 
now evident in the designing of all the 
more expensive pieces of men’s jewelry 
extends even to such small articles as 
belt buckles, tie clips and collar pins. 
In addition to fine platinum, gold and 
silver belt buckles this fall, enamel 
buckles are being shown, which add an 
interesting touch of color to the costume. 
The collar pins are of plain gold, incon- 
spicuous and at the same time attractive. 

Among the pocket pieces the most in- 
teresting novelty at present is the new 
bill clip which is taking the place of the 
leather bill fold. This clip consists of 
a rectangular frame which fits tightly 
over a bank note when folded twice, and 
is carried in the trouser or vest pocket. 
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London Clergyman Who Is 
Also a Silversmith 


HAT silvermithing has never been 

confined entirely to members of the 
silver industry exclusively, is generally 
known to the trade and public. In the 
early days of the Colonies, many pieces 
of silver, particularly spoons; were fab- 
ricated by workmen of other crafts. The 
village blacksmith made many of these, 
as did other metal workers, and for that 
reason collectors of antiques have often 
been hard put to discover the makers of 
old silver. In modern days the crafts- 
men of other lines are not working so 
much in silverware, but many amateurs 
have taken this up as a vocation, not only 
those who indulge in arts and crafts 
work, but professional and business men 
as well. 








THE REV. C. G. LANGDON, LONDON, ENGLAND, AT WORK AS SILVERSMITH 


It is usually made of gold in an at- 
tractive design. A match case with a 
diminutive tray attached by a hinge is 
another novelty that is proving popular. 
And for the man who smokes cigars, 
there is the latest thing in cigar cases, 
with pierced gold corner pieces and lat- 
tice work designed in gold on the leather 
background. 

With the few arbitrary rules that 
have been established for men’s apparel, 
it is not difficult for a man to be correct- 
ly dressed for all occasions. All he has 
to bear in mind is the necessity of white 
in jewelry for formal evening wear; the 
desirability of black and white for the 
tuxedo and the need for judicious selec- 
tion of colors; and platinum, gold or 
enamel accessories for business and 
sports wear. 








W. S. Johnson has opened a watch and 
jewelry repair shop at Alcoa, Tenn. 


In London, England, a well known 
clergyman, the Rev. C. G. Langdon, of 
St. Matthew’s Church, City Road, has 
been working in silver for a number of 
years and has become quite famous for 
the number and quality of his products, 
and it is generally believed that he is the 
only clergyman of that city who is also 
a silversmith. Most of Mr. Langdon’s 
work is done for churches and it is re- 
ported that he has just arranged to make 
a new set of church silver for St. Peter’s 
of Chelmsford to replace an old set re- 
cently stolen. 

The illustration herewith depicts the 
Rev. Langdon at work on a chalice in his 
workshop, which is part of his study. 








The opening of the Schpero Jewelry 
Store, at 6 S. Main St., Naugatuck, 
Conn., was held recently. Mr. Schpero 
also has a store at Derby, Conn. 


2» a eens ann Pc tN NR 


2 MO OP tEAM Ne wk 








Dehn ehditdehd teh neeaneindh Rhea haath hinnadan heme in ee aE 


42 





THE JEWELERS’ CIRCULAR October 20, 1927 

















EMERALD CUT 
and 


MARQUISE 


A Ahab nt Behr adhd dda dans hess idisias ised toes a “ 


DIAMONDS 


ALBERT LORSCH & CO. 


Main Office: INCORPORATED Branch Office: 
607 Fifth Avenue 131 Washington Street 


NEW YORK Telephone Murray Hill 9114 PROVIDENCE, R. I. 
P. 0. Box 392, Grand Central Station 


Pacific Coast Representative: FRED. L. LEE & CO., 704 Market St., San Francisco, Cal. 

















| lll aL, man. ho ae ae ee ee a 

















October 20, 1927 


THE JEWELERS’ CIRCULAR 


Precious Stones in 1926* 





By Georce Frepertck Kunz, ScD., Ph.D., A.M. 


(Continued from the issue of Oct. 13) 


Brazil—In 1913 emeralds were dis- 
covered about ten miles west of the town 
of Bom Jesus dos Meiras in the interior 
of the State of Bahia, and mining is 
carried on in a primitive fashion in an 
open cut.’ The emeralds occur as well- 
developed hexagonal prisms, up to 1.5 by 
4 inches, but unfortunately few of the 
stones are dark enough in color and suffi- 
ciently free from flaws to be of gem 
quality. The stones occur in a more or 
less altered dolomitic marble, along the 
joints of which cut numerous sheets of 
talc. The emeralds are found in the 
vicinity of these tale sheets, mainly in 
geodes or drusy cavities, along with crys- 
tal or quartz and calcite. A few are 
found singly in the marble. About 20 
kilograms of stones have been mined 
since the discovery. Some of these crys- 
tals weigh 400 grams each and are a de- 
lightful pale color; but they do not 
approach the Muzo stones in richness or 
depth of color. 

West Australia. — A _ considerable 
amount of attention has been attracted 
lately by the emerald occurrence near 
Poona, in West Australia. Although 
originally discovered in 1912, nothing 
was done toward commercial develop- 
ment of the deposit until recently. Dur- 
ing 1926 about 4000 carats of rough 
stones were mined, and about 2000 carats 
were shipped to London. Among the 
stones already mined are eight of 20 
carats and one of 40 carats. Of the 
stones shipped, about 150 had been cut, 
and were ready for sale at the end of the 
year. Working has gone to a depth of 
50 feet; the stones have improved con- 
siderably in color and value as the depth 
increases, and still further improvement 
is expected. 

TOPAZ 


One of the largest single pieces of 
topaz in the world has been added to 
the Smithsonian Institution collection 
from Brazil. It weighs 95 pounds. An- 
other large topaz is in the Field Museum 
of Natural History. It weighs in the 
neighborhood of 100 pounds. Sections of 
transparent topaz of a very pale yellow 
or white have come to the United States 
from Brazil; at least six of these have 
been found. Apparently three fitted to- 
gether, having formed a crystal of at 
least 300 pounds, the greatest topaz 
known. 

Adams and Graham’ describe topaz 
from the great pegmatite dike at Sa- 
kangei, Burma. There were recently 
exhibited by the writer at a meeting of 
the New York Mineralogical Club topazes 
from Sakangei, one particular crystal 
of a rich cinnamon brown, beautifully 
crystallized, weighing 1088.5 grams, or 


*Reprinted from “Mineral Industry,” Vol. 
on by courtesy of the publishers, the Mc- 
Taw-Hill Book Co. 
22 Just, Econ. Geol., Dec., 1926. 
134 rans. Roy. Soc. Can., Sec. IV, 1926, p. 


35 ounces troy, and measuring 95 milli- 
meters in width, 90 millimeters in depth, 
and 82 millimeters in height. In this 
locality some doubly terminated crystals 
have been found. 

The writer has made observations of 
topaz from many localities, including 
those from Brazil, Pikes Peak, Utah, 
Durango, Mexico, Ural Mountains, Cey- 
lon, Japan, Tibet, and Burma. In many 
of the localities the crystals were wine 
color or blue, while some were only 
partly wine color or partly blue and 
many a pure white. All of these had 
turned white except the yellow crystals 
from Oura Preta, Brazil, which became 
pink by heating and are the pink topaz 
of commerce. Further heating, how- 
ever, will bleach them to a pure white. 
The white topazes were originally wine 
color or blue and had not been white 
originally. 

Topaz has also been found in Aus- 
tralia, near Beechworth, Victoria, al- 
though not in any quantity. 


TOURMALINE 


Lausen’ has described in considerable 
detail the occurrence of tourmaline in 
the cinnabar veins of the Magatzal 
Mountains of Arizona. 


ZIRCON 


For some time there has been consid- 
erable interest in the blue zircon of Siam, 
and the writer reported on this material 
last year? This gem has been named 
“Starlite” by the writer, the new name 
having been announced at a meeting of 
the New York Mineralogical Society on 
March 16, 1927. The name is suggested 
by the remarkable beauty and color of 
the gem, which differs from all other 
gems and has more the appearance of a 
star twinkling at night. Starlite is sold 
over the entire world; never has any- 
thing been so well introduced, and the 
annual sale has been over $100,000. 

The brown zircon as found in nature 
is changed to a blue color by heating 
in a crucible, out of contact with the 
fire, but exposed to the fumes of a mix- 
ture of potassium ferricyanide and co- 
balt nitrate. After cutting, the stone is 
again given a short treatment of the 
same kind. 

Australia.—Late in 1926 a red zircon 
weighing 0.75 ounce was found in the 
Queensland sapphire workings. Though 
formerly fairly plentiful, zircons of this 
size are now rarely found here. 


AMBER 


Germany possesses the most profitable 
amber deposits known to exist. The in- 
dustry produces raw or crude amber 
chiefly, marketing it to refiners for the 
manufacture of smokers’ articles and 
amber ornaments. Surface deposits 
occur above Koenigsberg, in East Prus- 
sia. 

The German amber industry was ac- 
quired by the Prussian State in 1899. 
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Since 1924 it has been operated by the 


Prussian Mining & Smelters Co. (Prus- 


sische Bergwerks und Hiitton A.G.), 


which is the sole producer at present. 


Pre-war production from surface “blue 


earth” on the Samland coast amounted 
to about 400 metric tons annually. Dur- 
ing the war it dropped to only one-fifth 
of this amount. Since 1922 production 
has been as follows: 


Metric Tons 
BOs kv oc wereecceenste ewes 360 
re et een 397 
pre eee 442 
i Carrara sear ernie es 497 


Installation of modern mining apparatus 


on the Palmnicken deposits permitted 


the increased production in 1925. 
The crude amber which does not enter 


the market directly is processed by smelt- 


ing and briquetting to pressed amber. 
In March, 1926, Germany’s leading am- 
ber-goods factories merged in a new 
manufacturing company, the Staatliche 
Bernsteinmanufaktur, which works di- 
rectly with the producers. 

The Free State of Danzig is the chief 
purchaser of East Prussian crude amber. 
Danzig has a number of important fin- 
ishers of this material. Germany is the 
next best purchaser. The Russian and 
Austrian markets, formerly important, 
have been virtually lost since the war. 

Freshly dug amber is light in color, 
and darkens slowly with age. Since the 
lapse of many years are necessary for it 
to acquire the most desirable brownish 
tone, considerable importance attaches 
to a recently reported discovery of an 
artificial method of aging the new amber 
and imparting to it in a few days the 
dark-brown color and_ characteristic 
patina which heretofore has been obtain- 
able only by centuries of aging. 


CHRYSOBERYL 


Adams and Graham describe in detail 
two crystals of chrysoberyl from the 
Mogok district of Burma. 


HIDDENITE 


Hiddenite is a yellow-green variety of 
spodumene, found only in North Caro- 
lina. Although it was mined on a small 
scale in 1881 to 1885, these efforts were 
discontinued. According to recent re- 
ports, a new source has been discovered 
in the neighborhood of the town of Hid- 
denite, in Alexander County. 


JADE AND JADEITE 


An elaborate display of jade was one 
of the chief attractions in the Chinese 
exhibit at the Sesqui-Centennial Interna- 
tional Exposition, in Philadelphia. The 
famous “Queen of Jade” (jadeite) neck- 
lace occupied the center of the exhibit, 
valued by customs officials at more than 
$50,000. Two small carved jade figures 
valued at $15,000, illustrating an ancient 
Chinese fairy tale called “The Happy 
Life of Fairy Daughters,” were also 
shown. All varieties of jade were shown 
in the exhibit, including the green, white, 
brown and black kinds. 

Most of the world’s supply of jade 
(nephrite) is mined in the Himalaya 
Mountains. For 10 months in every 
year the mines and quarries are covered 
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Notes of Interest 


George J. Klinick, one of the stars of 
the Hope Stone department, has just 
returned from Buffalo with good news 
and good orders. It takes George. 


Belated News—Better Late Than 
Never 

In getting up some statistics on the 
sale of Deltah Pearl Style Exhibits 
during the Chicago Wholesalers Show, 
we find that our good friends, the 
Bicck-Weinfeld Company, sold a large 
number of assortments on that mem- 
orable occasion. This was due to the 
fact that Mr. Gus Weinfeld, Mr. Las- 
sen and Mr. Bernie Drach took a real 
personal interest in the affair, and 
backed up their interest with hard 
work. Thanks a lot for your help. 


Mr. Weinfeld and his go-getters are 
not through selling Style Exhibits 
either. Mr. Weinfeld announced only 
last week that he still intends to “knock 
’em dead.” Let’s see you do it. 


Good News 


We are just in receipt of an announce- 











ment from Mr. and Mrs. Ross Rains- . 


burg, to the effect that a new ruler ar- 
rived at their home on September 21. 
Her name is Janet, weight 814 Ibs., 
mother and baby doing well, and the 
old man passing around cigars. 
Ross is buyer for C. A. Kiger Com- 
pany, Kansas City, and one of the 
finest fellows in the whole jewelry busi- 
ness. Lucky boy, Ross, keep up the 
good work. 


Our Milton J. Heller, Vice-President, 
is returning from France this coming 
week on the Ile de France. 


A Wonderful Display 
Goldman Jewelry Company, Kansas 
City, have just sent us a photograph 
of their window trim, pearl harbor, 
made in conjunction with our Deltah 
Style Exhibit. Our hats are off to the 
Goldman boys (including Ira Gast- 
man, erstwhile Deltah missionary rep- 
resentative). The display is a work of 
art and deserves great commendation. 


_ 
—<$<—<—<—<— 


Jake Levin received a number of fav- 
orable comments on his article which 
appeared in this page two weeks ago. 
We are often told that our ad is the 
one which a good many in the trade 
look at first. Don’t encourage us— 
we might spread to two pages a week. 























The ZIRCON 


is conquering the heart of the multitude. 


It has a peculiarity of color and wealth of 


. brilliance unique among semi-precious stones. 


Fine specimens are scarce. We have a lim- 
ited stock of such genuine Zitcons. 


We have also succeeded in reproducing 


them in the laboratory. 


In life and color they are on par with the 
finest, and have the hardness of the genuine 


sapphire. 
These are 


The Hope Zircons 


Your Line without them will 
not be complete 
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by water, but in the spring the water is 
pumped out and the mines and quarries 
are worked for about six weeks. Jade has 
been the principal precious stone of China 
since long before the Christian era. 


OPAL 
Australia.—Opal is found in New 
South Wales, Queensland, and South 


Australia. Much of the world’s supply, 
and most of the first-class material, 
comes from the Darling River, in New 
South Wales and southwestern Queens- 
land. Black opal comes from Lightning 
Ridge, in New South Wales. Grawin, 
about 43 miles from Walgett, N. S. W., 
attracted considerable attention during 
the latter part of the year. Operations 
in the Stuart’s Range field, in South 
Australia, have been described at some 
length. 

United States —There has been re- 
cently discovered, in the Thousand Creek 
district, 50 miles north of Winnemuca, 
Nev., one of the largest opal-bearing de- 
posits in the world. Small numbers of the 
stones have been mined from time to time 
for several years past, but it is only re- 
cently that the true extent and value of 
the deposit has been demonstrated. The 
opals range through a wide variety of 
colors. Unfortunately the opals as mined 
carry a considerable excess of moisture, 
and if brought directly into the air, dry 
out too rapidly, and fall to pieces. This 
necessitates burying them for several 
years in clay, to allow them to lose their 
excess moisture slowly, and temper them. 
It is said that this may prevent their 
breaking. Time alone will tell, because 
the water is a definite content and if the 
opal loses this, it is likely to become 
flawed and break. 

The U. S. National Museum has re- 
cently purchased what is reported to be 
the largest opal in the world. It weighs 
16.95 oz. troy, and came from the Nevada 
mine of the Rainbow Ridge Mining Co. 


PEARLS 


Australia.—During the year the pearl- 
shell industry in Australian waters was 
in a highly unsatisfactory condition. 
The amount of shell taken was good, but 
the price was low, and toward the end 
of the year scarcely equaled the cost of 
production. During the year 155 boats 
were licensed to engage in the taking of 
pearl shell, trochus shell, tortoise shell, 
and beche-de-mer, and the total value of 
the product was £242,227, as compared 
with £271,295 in 1925. The work is pre- 
dominatingly in the hands of Japanese. 

Colombia.'—The richest of the Colom- 
bian pearl beds are on the north coast of 
the Goajira Peninsula, from Cabo de la 
Vela to Castilletes. Some pearls are 
taken near the Bay of Cartagena. Native 
divers bring up the shells, no equipment 
being used. Each boat pays the Federal 
Government 350 pesos per month license, 
and the rulings require that half of the 
boats operating must be of Colombian 
ownership, and that no company or in- 
dividual may employ more than eight 
boats. Most of the pearls are marketed 
in Paris. 
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Twenty-five per cent of the returns 
from the pearl fishing go to the federal 
treasury, 25 per cent to the personnel of 
the boat, and 50 per cent to the owner, 
according to the present plan of opera- 
tion. This arrangement was established 
by a commission of 14 appointed by ex- 
ecutive decree for the inspection and 
exploration of the Pacific pearl beds. 
The Government plan for future opera- 
tion is to divide pearl fishing into three 
zones, fixing alternating seasons for fish- 
ing, thus giving time for replenishing 
the beds. 

At present the Government is planning 
to take up pearl exploration and fishing 
directly, developing the industry on the 
Pacific coast, where pearl banks are 
known to exist off the island of Gorgona, 
in the region of Guapi, and mother-of- 
pearl off the Bay of Cupica. 

Ceylon.—The question of holding a 
pearl fishery in Ceylon in 1927 was post- 
poned for further consideration by the 
Government of Ceylon. On account of 
disappearance of oysters from the banks 
it was felt that the scheme for the next 
fishery will have to be recast. Investiga- 
tions are, however, being carried out 
with regard to the possibility of combin- 
ing a pearl oyster and chank fishery. 


India.—The year’s pearl fishing at 
Tuticorin was carried on from Feb. 17 
to March 27, 1926, and yielded the great- 
est revenue of any that has been held. 
The net profit of the operation was Rs. 
186,417 on a cost of Rs. 89,317. The 
1927 fishing was scheduled to begin Feb. 
26, at Tholayiran bar, three miles from 
Tuticorin. 


Two licenses were also granted for 
pearl fishing on the eastern foreshore of 
Bombay Island. Some fishing has been 
done here before, but with no great re- 
turns. 


Persia.—Near the end of the year, six 
perfect pearls arrived in London from 
Persia. They are each the size of a large 
pea, and are so well matched in size, 
shape, color and luster that they have 
been priced at £20,000. The waters of 
the Persian Gulf give an exceptional 
color and luster to pearls, and are the 
source of many of the finest pearls found. 


Scotland—A small amount of pearl 
fishing is still carried on in the highland 
rivers and lakes of Scotland. Fishing 
was carried on much more extensively in 
these waters 50 to 75 years ago, but has 
since declined almost to the vanishing 
point. 

THE INTERNATIONAL CARAT 


Prior to the adoption of the metric 
carat, now used throughout the world, 
as many as thirty different “carats” were 
in use in various countries and locali- 
ties. Although not a new development, 
the adoption having been brought about 
by the writer in 1907, the value of the 
metric carat, together with that of the 
international pearl] grain, in relation to 
other units, may be given as follows: 

1 diamond carat weighs 200 milli- 
grams, or 5 carats equal 1 gram. 
1 pearl grain weighs 50 milligrams, 
or 20 pearl grains equal 1 gram. 
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1 kilogram equals 5000 metric carats, 
or 20,000 international pear] grains. 


[THE END] 








Union Bank and Federal Trust Co., 
Richmond, Va., Allowed Same 
Dividend as Other Creditors 
of Gray’s, Inc. 


RICHMOND, VA., Oct. 15.— Judge Groner 
has just entered an order in United 
States court approving a recommenda- 
tion of Referee Thomas B. Snead that a 
dividend of 0.272778 per cent be allowed 
the Union Bank and Federal Trust Co. 
of this city in the matter of the bank- 
ruptey of Gray’s, Inc., a local jewelry 
firm, this being the same dividend that 
had been previously declared in favor of 
other general creditors. This will give 
the bank $840.63 on a claim of $3,080.63. 

Payment of its claim was deferred 
pending a settlement of the question as 
to whether some $4,000 deposited in the 
bank prior to the bankruptcy could be 
recovered from the institution. The bank 
claimed that it received the money while 
the firm was solvent and had a lien on 
it. It set up the further plea that even 
if the firm was insolvent at the time the 
deposits were made it had no knowledge 
of the fact. Page & Leary, a Richmond 
law firm, was retained by other creditors 
of the bankrupt to look into the advisa- 
bility of bringing suit to recover the 
money. The lawyers reported recently 
that after a careful and thorough in- 
vestigation they deemed it would be 
futile to prosecute such a suit. They 
were allowed $200 for their services in 
the matter. 

There now remains in bank the sum 
of $1,082.42 to the credit of the bank- 
rupt’s estate. Referee Snead reported to 
Judge Groner that this money is being 
held to pay a contested claim of Isador 
Sapiro, a Richmond attorney, in the 
event that he should prevail in a con- 
troversy involving the question as to 
whether he should be allowed the sum 
of $1,000 for legal services rendered the 
jewelry firm prior to the bankruptcy 
proceedings. Referee Snead disallowed 
the claim, and the question is now up to 
Judge Groner for final settlement. 

It appears that the claim arose out of 
a trip which Attorney Sapiro made to 
New York for the purpose of taking up 
with the National Jewelers Board of 
Trade the. question of obtaining an ex- 
tension of time for the payment of the 
debts of the firm in -full. The trip was 
made last December, a month or so be- 
fore the firm was petitioned into bank- 
ruptcy. 

The firm had become embarrassed fol- 
lowing the death of Edward Gray, its 
president, who committed suicide in a 
hotel in St. Louis in September a year 
ago. 








The North Little Rock, Ark., fire de- 
partment was called out one afternoon 
recently when a gasoline torch in Whar- 
fel’s Jewelry Store, 508 Washington 
Ave., exploded and set fire to the build- 
ing. The torch was taken from the 
building by the firemen. 
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Paris Gown and Jewelry Styles 





New Fall Models Worn by Fashion Leaders Unlike Those Shown 
in Shops—Necklaces Made of Gold Coins—Gold, 
Silver and Steel Beads Set in Jewelry 
—Rubies Again Popular 


Paris, Oct. 6.—The most interesting 
point about the fall models in Paris is 
the divergence between what is shown in 
the big shops and what is being actually 
worn, the difference between the gown 
seen on the mannequin, or on the music- 
hall model sent out by some famous 
house, and the clothes worn by the fash- 
ionable throng. A glance at the fashion 
plates would convey the impression that 
full, flouncy garments are the vogue. 
This is an illusion, and the proof is 
easily given in the fact that rich, 
spangle-sewn fabrics are in demand for 
winter models. Now panne, rich satins, 
gold or silver cloth, satin sewn with 
spangles do not make up into the fussy, 
frilly gown. They are suitable for the 
tight sheath, and in spite of all efforts to 
the contrary this type of gown is likely 
to be worn for evenings, with some kind 
of train. The exigencies of the situation, 
the ever-increasing shortage of raw ma- 
terials of every kind, is maintaining the 
straight gown, somewhat fuller, with a 
fullness that is more apparent than real, 
for afternoon wear. 

A woman, a leader of fashion, with a 
distinct oriental style, pulled out a ki- 
mono, an Algerian slip, or gown as worn 
in the desert by the Arabs, and laid them 
side by side with her new gowns. It 
was difficult to distinguish between them, 
excepting that the oriental patterns that 
have stood the test of the ages are open 
in front and more easily removed, and 
that without deranging the elaborately 
dressed hair. Gowns, she philosophized, 
she being somewhat of a savant, are 
becoming stereotyped. “If I had ordered 
nothing for the last five years, but con- 
tinued to wear my old frocks no one 
would have been any the wiser, provided 
always that I had changed my jewelry 
constantly. The dressmakers are always 
introducing new styles, making the 
sleeve longer or shorter, the decolleté 
square or round, but women are going 
in for the sleeveless gown, of the Arab, 
cut to hide the upper part of the arm, 
which is ugly, but otherwise without 
shape, just a wrap, disguised it is true, 
but a covering, the ornaments being in 
gold, silver and precious stones,” she 
said. 

This is the logical result of the vogue 
for slenderness, which is the result of 
starvation more or less resolutely en- 
dured, during the war and still suffered 
at this lapse of time after. For the 
plump woman can only wear certain ar- 
ticles of jewelry, the long sautoir and 
necklace calling for the straight, slender 
form. Otherwise the beads or stones do 
not hang properly. The graceful belt, 
often worn loose, looks well over a 
slender, oriental type of waist, and so it 





goes, earrings being worn by the ori- 
entals just because they look well with 
a thin neck, with spare shoulders. 

This sheath gown is bringing into 
popularity necklaces made of sequins, of 
gold coins, of one kind and another. 
These coins are threaded together very 
closely, face to face, making a kind of 
cable. Triangles in gold are treated in 
the same manner, the triangle, in gold 
wire, filled in with a pattern, being 
threaded together, face to face, and used 
for the short necklace. Bracelets are 
made of the same sequins, gold coins and 
triangles, and naturally only one of these 
thick ornaments is worn, on the arm. 
The same patterns are sometimes seen 
in bright, oxidized or old silver, old coins 
almost black with age being the most 
popular. 

Flat necklaces and bracelets, made of 
coins edge to edge, lying face to the 
skin, and fastened together with rings 
of metal, are also worn. But in this case 
several bracelets and several necklaces 
or sautoirs are seen, the sautoirs being 
long and swinging with the movements 
of the wearer. Sautoirs made of gold, 
silver and steel beads are also very 
popular. As a rule these beads are made 
with a tiny tube to connect with the next 
bead, or are threaded with a tiny loose 
tube of the same material between the 
two big metal beads. There is some- 
thing barbaric about the large gold bead, 
but with a background of old gold satin, 
for instance, the effect is rich. The big 
silver bead, made into a yard or so of 
sautoir, goes well with white, while steel 
is seen with one of the popular blue 
shades. Sometimes these beads are trans- 
lucent, made in some composite, to look 
like pearls, although gold, silver or steel 
in color, only. Sometimes when made in 
the precious metal, they are quite plain. 
At others the surface is delicately chased 
with designs, naturally too small for the 
patterns to be easily distinguished. 

The gold, silver or steel bead, whether 
real or artificial, is made up into brace- 
lets, brooches and earrings. It is even 
mounted on a ring. For, like everything 
else, this jewelry is worn en serie. With 
a plain, gold sautoir, composed of 
“boules,” or balls, that are threaded to- 
gether without the fastening being vis- 
ible, earrings composed of three of these 
beads, suspended by a slender gold chain, 
are worn. Three balls stuck to a bar 
make a barrette, while one plain gold 
ball is set on a gold ring, the ball stand- 
ing out to show almost the whole of the 
circumference. 

This metal ball fashion is also seen in 
metals of iridescent colors, which is 
very effective. These balls, whether 
plain, iridescent or wrought, are also 
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used for hatpins, now required, not for . 
holding the hat on the head, for which 
purpose they would be useless, as the 
hair is short, but for fastening down the - 
trimming. Ribbon is secured by twin 
metal pearls, and although this is not a 
novelty, the kind of metal pearl now in 
use has not been seen before to any ex- 
tent, while pearls, real or artificial, have 
been used for this purpose previously. 

These metal beads, somewhat flattened, 
are even being used to make flowers, rep- 
resenting petals, that are sewn round a 
central stone of another color. A 
toilette for evening wear, for instance, 
in cloth of gold, making a sheath, had the 
decolletté outlined with tiny flowers, com- 
posed of five gold beads, much flattened, 
but still slightly spherical in shape, with 
a gold center, this being in a deeper 
shade. Tiny gold beads made the stems 
of these flowers, that, repeated, made a 
belt worn over the hips. Naturally the 
wearer was hung about with gold bead 
chains, three being worn round the neck 
and falling one above the other, while 
gold bead bracelets and three lines of 
gold beads, a substitute for sleeves, hang- 
ing from the shoulders, over the fore- 
arm, gave a truly Oriental splendor to 
the gown. All these gold ornaments were 
in a dim shade with a non-brilliant sur- 
face, creating an impression of great 
richness. 

Another toilette in the popular gold 
tissue, had a serpent, a yard in length, 
as a belt. Made with gold scales, it was 
worn somewhat low and knotted loosely. 
Along the knotted length were rubies, 
making an unexpected pattern, quite 
foreign to nature. A gold brooch, made 
of a serpent, twisted together, to make 
a compact oblong shape, was also re- 
lieved with rubies. For rubies, so long 
unseen, are coming in again, especially 
as a relief to the all gold ornament. 
Bracelets, serpents, in gold scales, with 
a ruby pattern running right through 
the tissue, are much seen, and the effec- 
tiveness of a patch of red rubies, break- 
ing the monotony of the pattern cannot 
be overestimated. 

Snake rings, also very popular, are in 
gold, and have ruby eyes, or a tail stand- 
ing out, all in rubies, that are four thick, 
then three, two and then single, to form 
the point. This massing of gems, of 
placing them four thick, to make a cable, 
is a new note, while the introduction of 
a herring-bone pattern into a snake belt 
or something that looks like a vein of 
rubies, running through the gold, is also 
new. 

In some gold ornaments, rubies are so 
placed as to resemble the crystals some- 
times found when a flint is broken up. In 
some ornaments, rubies of varying sizes, 
so set as to form an uneven surface, 
almost a ‘hole,” are seen, this splash 
of color being the only relief to the dim 
gold surface. This innovation is seen on 
gold brooches, massive gold bracelets, 
in brooches and in pendants, but to be 
properly appreciated it should be ob- 
served on the flat surface of a cigarette 
case or card case when the surface in 
one corner is broken by a “seam” of 
rubies. 
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Results Are What Count. 


Today and for more than 
forty years progressive 
diamond merchants in 
every section of the country 
are profiting by our values 
and helpful co-operation. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 


31 North State St. Audrey House, Ely Place 2 Tulp Straat 
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Some Facts About the Diamond 
Market in Vienna* 


MONG the political and economic post 
war problems, that of Austria oc- 
cupies a serious place. 

It is a known fact that the economic 
position of this country is far from 
good at present. The European news- 
papers are full of pessimistic articles on 
this subject and Austria hopes to find 
a solution to the economic crisis under 
which it is struggling by becoming more 
attached to Germany. It is evident that 
this bad position must reveberate upon 
its luxury trade, and therefore especially 
upon the diamond business. 

Vienna, before 1914, residence of the 
Imperial court and the aristocracy, capi- 
tal of Austria-Hungary, a country of 
60,000,000 inhabitants, was a town of 
extreme luxury, a great buyer of dia- 
monds and, therefore, very important for 
our trade. She possessed an Imperial 
court full of pomp and splendor, an 
aristocracy both rich and flourishing, a 
prosperous middle class. Vienna was to 
Central Europe what Paris is today to 
Western Europe. The inhabitants loved 
high living and luxury; their good tone 
and taste were proverbial; they appre- 
ciated and loved beautiful things and 
wore magnificent jewels. Vienna bought 
diamonds from Antwerp and Amsterdam 
for her own consumption and for the 
consumption of the rest of the country, 
which was a vast area and comprised 
cities of great importance such as 
Prague and Budapest and watering 
places such as Karlsbad and Mariénbad. 
The capital of the Hapsburgs, with its 
splendid monuments and its glorious 
surroundings, and with the amiability of 
its population, was the pivot around 
which elegance spread throughout the 
whole province. They came to Vienna 
to buy articles of luxury, and the jewelers 
in Prague, Budapest, Lemberg and 
Agram were good customers of the dia- 
mond merchants in Vienna. 

The treaty of St. Germain, by chang- 
ing completely the map of Central 
Europe, brought an end to this state of 
things. Budapest and Prague in their 
turn have become capitals, centers and 
pivots of their own countries. Krakow 
and Lemberg incline toward Warsaw. 
Agram and Laiback toward Belgrade, 
and Vienna has remained the capital of 
a country with 6,000,000 inhabitants, with 
a province terribly diminished in size 
which, although admirable on account of 
its beautiful scenery, has been shorn of 
all its importance by the scanty number 
and the smallness and lack of importance 
of its towns. Graz, Linz, Innsbriick. 
Klagenfurth, Salzburg and Villach, which 
are the principal towns of the Austria 
of today, were never interesting for our 
trade. There remains Vienna itself, 
whose love of luxury and pomp has not 
changed, although she has not the power 
to satisfy her taste any more. Her popu- 
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lation has changed; the aristocracy, for- 
merly rich, is entirely ruined; the im- 
perial court has disappeared, and the 
middle class, who were very well to do, 
have become poor during the years which 
followed the conclusion of peace. The 
ruined aristocracy and middle classes 
are the present consumers of diamonds. 
The peasantry and mountaineers are not 
even worthy of consideration. 

Vienna, ex-capital of Austria-Hun- 
gary, is not any more what she was. 
She has not the great province and the 
innumerable towns as background. Her 
population, three-quarters ruined, has 
diminished, but she is still a town of 
luxury and good taste; a town of pleasure 
and easy living. She preserves her old 
prestige and continues to fascinate the 
surrounding countries, which, in former 
times, were submissive to her, and she 
remains, in spite of herself, the spiritual 
metropolis toward whom her neighbors 
turn their eyes. 

A center of congresses, seat of com- 
mercial fairs, metropolis of music and 
theaters, she draws all the year in- 
numerable strangers from all countries 
of the world, especially from those within 
easy distance. It is evident that these 
strangers are the eventual customers 
of the jewelers in the Kartnerstrasse. But 
whereas Paris receives strangers who are 
rich and who are possible and probable 
clients of the rue de la Paix, Vienna has 
to be contented with visitors coming to 
congresses; tradespeople coming to fairs, 
and tourists coming to admire the beauti- 
ful monuments and museums, all people 
of little importance as buyers of jewelry. 

During the years which followed the 
armistice, the ruined population of 
Vienna sold its jewels and diamonds, and 
since 1919 Vienna has become an im- 
portant center for the sale of old cut 
diamonds. Large quantities of these 
goods being thrown upon the market, 
her demand for fresh diamonds has been 
easy to fill from these goods, which, al- 
though less perfect than the original 
goods from Antwerp and Amsterdam, had 
the advantage of being cheaper and 
satisfied the customers, who are not so 
difficult to please as the American buyers. 

The year 1927 brought a great change 
in the Austrian diamond market. The 
quantity of old recut diamonds, which 
during all these years was gradually 
diminishing, became at last quite insig- 
nificant and coincided with the-fall in 
prices in Antwerp and Amsterdam. 
Vienna can, therefore, satisfy her de- 
mand for diamonds by buying them 
again in Antwerp. They can be bought 
now as cheaply as formerly. 

This explains the rather large number 
of Viennese buyers who have come re- 
cently to Antwerp and who have pur- 
chased inferior goods in very large quan- 
tities. It is to be feared, however, that 
the Vienna market cannot absorb such 
a large quantity of diamonds, the con- 
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sumption being greatly reduced for the 
reasons given-above. The fact of having 
sold diamonds does not necessarily im- 
ply real needs of the market, these de- 
pending entirely upon the quantity of 
diamonds which the jewelers are capable 
of selling. The merchant who obtained 
credit in Antwerp and who has given 
credit to the jewelers will only be paid 
by them when they get paid themselves 
by the buyers of the jewelry, the real 
consumers of diamonds. 

The working conditions of the im- 
porters are not very pleasant. These, 
in order to get and keep their clients, are 
always in keen competition, which greatly 
reduces their profits. Further, the Vien- 
nese jeweler and manufacturer wants to 
buy on long terms and on open account, 
refusing for the most part to sign bills. 
These conditions the seller accepts in ad- 
vance without discussion. That is the 
actual condition of the Vienna market. 








Bill Board Advertising 





Kansas City Wholesale Jewelers’ Association 
Discusses Cooperative Campaign 


KANSAS City, Mo., Oct. 15.—The Kan- 
sas City Wholesale Jewelers’ Association 
met at the Newbern Hotel, Tuesday 
evening, Oct. 10, to discuss the matter of 
securing the cooperation of local and out- 
of-town retail jewelers in a billboard ad- 
vertising campaign during the months of 
November and December. This project 
has been under consideration for some 
time past, and was proposed at the an- 
nual convention of the Missouri retailers’ 
convention held here in August. Out-of- 
town jewelers at that time expressed 
themselves as being heartily in favor of 
such a move if it is State wide. 

One difficulty upon which the whole- 
salers are now working is the lack of 
organization among the retailers of 
Kansas City. The State association, ac- 
cording to Fred Sands, secretary of the 
Missouri Retailers’ Association, is will- 
ing to back any State-wide move en- 
dorsed by the Kansas City retailers and 
aided by them. The wholesalers will co- 
operate and grant their share of support. 

The campaign, which is fairly certain 
of finding endorsement, will be somewhat 
similar to that being carried out by St. 
Louis retailers. If the campaign re- 
sults, it will effectively tie up with the 
National Jewelers’ Publicity Associa- 
tion’s advertising campaign and will 
make that campaign more valuable to 
the Missouri retailer, is the feeling 
among jewelers here. The National 
Publicity Association has endorsed any 
State-wide movement, although material 
support will have to be secured from 
local interests. 








Papers of incorparation have been is- 
sued to Marvet & Co., Toledo, Ohio, to 
deal in jewelry. The company will com- 
mence business with a capital stock of 
$500 and issued 250 shares of stock par 
value of $100 each. The incorporators 
are C. A. Zinn, H. R. Block and L. H. 
Nagel. 
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RING SIZES 


The “MEDINA” EMERALD, in calibre sizes 
and fancy shapes, met with such instantane- 
ous success upon its introduction to the Amer- 
ican market by us, that we decided to ascer- 
tain what possibilities there were for ring 
sizes in this stone. 








With this in view, we had made for us, thru 
our Paris Office, a complete line of ““MEDINA”’ 
EMERALDS in ring sizes—Octagons, Cabo- 
chons, Diamond-shapes, Ovals, etc. 





Upon their arrival we showed them to several 
leading users of ring stones and they have 
been accorded the same approval the calibre 
sizes received. 


Remember, we carry a full line of calibre 
sizes and fancy shapes in Synthetic Sapphires 
and Rubies and also Genuine Emeralds, Ori- 
ental Sapphires and Australian Sapphires. 


We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 
Telephone: Bryant 333 5 
PARIS OFFICE: 15 FAUBOURG MONTMARTRE 





Importers—Cutters and Setters of Precious and Semi-Precious Stones 
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The News From England 





Marked Activity in the Diamond Market—Johannesburg Con- 
solidated Investment Co. Reports Increase in Earnings— 
Hatton Garden Diamond Merchants Robbed by 
American Crooks—Reproductions of Antique 
Viennese Jewelry Now in Vogue—Silver- 
ware Stolen from London Firm 


LONDON, Oct. 4.—The remarkable busi- 
ness now being transacted by the Lon- 
don Diamond Syndicate will most likely 
have the effect of sending diamond prices 
to a level higher than that obtaining be- 
fore the alluvial production cluttered up 
the market with the lower grade stones. 
The past two weeks has found the Syndi- 
cate busier than at any period in its his- 
tory. The sales for one week alone in 
rough diamonds came to well over 
$7,500,000, and still some of the cutters 
have not filled all their wants and have 
already applied for sights of the October 
shipment of diamonds from South 
Africa. This demand for the rough can- 
not help but influence prices in the near 
future. The big business passing in 
rough goods, coupled with the steady in- 
crease in demand for the cut and pol- 
ished articles indicates that the diamond 
industry has fully recovered from the 
depression into which it was plunged by 
the recent alluvial bogey. According to 
Backes & Strauss, the big diamond mer- 
chants of Holborn Viaduct, E. C. 1, the 
market tone all round is now sound and 
healthy. Commenting on the improved 
state of the market, the firm informed 
THE JEWELERS’ CIRCULAR this week: 
“Reports from all quarters during the 
past fortnight speak of the steady im- 
provement in the polished trade, both in 
the Amsterdam and Antwerp cutting 
centers and also among wholesalers and 
retailers in all European countries. 
There has been a growing demand for 
practically every class of goods. Com- 
plete series of eight cuts in finest, me- 
dium and cheap grades have been dis- 
posed of, and many manufacturers have 
orders for smalls that should keep their 
mills busy for some weeks to come. The 
same applies to double cut smalls and 
méleés, where a decided stiffening in 
price can be noticed. In larger sizes the 
continued demand for light piques has 
taken quantities of these goods out of 
the market. As for the rough market, 
the past fortnight has been one of the 
busiest ever experienced since the Lon- 
don Diamond Syndicate was instituted, 
sales for one week alone totalling well 
over a million and a half sterling, while 
many cutters, unable to fill the whole of 
their requirements, are clamoring for 
further sights from the October ship- 
ment. As a natural corollary to the mar- 
keting of the alluvial workings being 
practically controlled by the Syndicate, 
there is every prospect that as the 
autumn trade gets more and more into 
its stride, we shall find prices rising to 
a higher level than that to which we had 





become accustomed before these workings 
started to flood the market with cheaper 
grade goods. To sum up finally, the tone 
all round is sound and healthy, confi- 
dence being fully restored.” 

* * * 

Apropos of diamonds, it is understood 
here that New Jagersfontein is modify- 
ing its distribution of dividends slightly, 
the reason given being the temporary 
dropping of the South African Precious 
Stones Bill. The current dividend is re- 
ported to be 10 per cent, compared with 
12% this time last year. The total divi- 
dend for the year ended March 31, 1927, 
was 27% per cent, the final distribution 
being 15 per cent. It is believed that 
the small reduction in the current in- 
terim will not come as a surprise. 

* * 

Johannesburg Consolidated Investment 
Co. discloses in its current report a still 
further increase in earnings the record 
figures of $3,969,000 having been reached 
for the financial year ended last June. 
The increase in earnings is considerably 
over $250,000. Provision for dividend 
maintenance at a total of 15 per cent 
has been made, and $1,000,000 allocated 
to reserve, making the latter $4,500,000. 
In its short review of company interests 
it says that Union government plans 
with regard to the regulation of alluvial 
output already have had a beneficial ef- 
fect on the diamond market, presaging 
the restoration of full prosperity very 
soon. The company says consideration is 
now being given to means of stabilizing 
the price of platinum—the result of the 
fall in price and the possible effect of 
increased South African production. 
Progress in the matter of evolving satis- 
factory treatment of the platinum ores 
has been slower than was anticipated 
but important developments are pending. 

* * * 

Following the inspection of precious 
stones by two men masquerading as dia- 
mond merchants from Philadelphia at 
the offices of a well-known firm of Hat- 
ton Garden diamond dealers this week, 
a parcel of one carat brilliants worth 
just on $25,000 was missed. Tyler & 
Co., the assessors, on behalf of Lloyds, 
are offering a reward of $2,500. The 
two visitors are believed to be American 
crooks. It was only after another dia- 
mond house, supposed to have recom- 
mended the Americans, informed the 
Hatton Garden merchants it knew noth- 
ing of the visitors, that suspicions were 
aroused. A hurried checking of the gem 
stock disclosed the loss of a parcel of 
70 diamonds. each weighing one carat. 
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It was then remembered that: one of the 
Americans sent a clerk who was attend- 
ing to them for a magnifying glass, and 
that one of them engaged the other clerk 
in conversation, leaving his confederate 
unattended. The packet of gems could 
easily be secreted in a waistcoat pocket. 
The gem merchants have a pretty good 
description of the two men, and the police 
are investigating the affair. 
* * %* 

Nearly all the American visitors to 
Europe are now homeward bound with 
double and treble the luggage they 
brought with them. Their wives have 
bought much jewelry here—of the kind 
not available at such moderate prices 
back in their own country. There have 
been numerous Dutch visitors here this 
summer. The Dutch “diamond kings” 
have been staying at the most expensive 
hotel suites in London. They, too, have 
returned home after spending consider- 
able money in the metropolis here. 

* * * 

The jeweled buckle in slightly altered 
form is now extended for use with the 
new backless evening gown. These 
buckles are in the form of an outer and 
inner circle of pearls with a center of 
some contrasting material such as onyx. 
The buckle area is large. One buckle is 
used for fastening the crossed over 
bodice front, and another at the back of 
the waist where two straps of the velvet 
gown meet to form a twin train. A full 
wreath of tiny pearl and diamante flow- 
ers is worn with this gown over the 
shingle, on a level with the ears. 

* * * 


Americans visiting in Europe have 
taken a fancy to antique Viennese 
jewelry reproductions with the result 
that a vogue for this sort of decorative 
bijouterie is developing. Although the 
best examples of this jewelry come direct 
from Vienna, where they are made, an 
article similar but not quite so high a 
quality is obtainable in Czecho-Slovakia. 
The jewelry ranges from ornamental 
goods down to powder containers and 
jewel boxes, prices varying from a dol- 
lar or two up to several hundred dollars. 
The jewelry looks like metal filigree 
studded with precious stones in various 
colors. The less expensive trinkets come 
from Czecho-Slovakia. One type of ar- 
ticle popular with visitors is the “eter- 
nity” ring with mille grain setting. The 
colored stones are set with a mill edging 
finer than on a coin. It is of engraved 
silver, the stones being set in one opera- 
tion instead of separately. 

ok * * 

A robbery was committed at the prem- 
ises of Alder & Beaumont, wholesale 
silverware and cutlery merchants of 
Finsbury Square, E. C., this week end. 
Several large cases of silverware were 
taken. 








The business of the J. B. Worley 
Jewelry Co., Springfield, O., has been 
incorporated with a capital of $25,000. 
The incorporators are John B. Worley, 
Louise Kruck, Kemp and Dorothy L. 
Malley. 
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Valuable Loot Recovered 





Three Men Arrested at Bethlehem, Pa., 
Following Theft of Philadelphia Sales- 
man’s Samples Deny They Stole 
the Jewelry 


BETHLEHEM, PA., Oct. 15.—Several 
thousand dollars’ worth of jewelry be- 
lieved to have been stolen in Philadel- 
phia Tuesday, Oct. 4, was recovered in 
Bethlehem last Saturday morning fol- 
lowing the arrest on Friday by City De- 
tective Harry McGettigan of three men. 
Included in the recovered loot were 29 
diamond rings and a number of brace- 
lets and watches. The men arrested, all 
residents of Bethlehem, were: Robert 
Caliendo, living at 1230 W. Broad St., 
and proprietor of the American-Italian 
restaurant on E. Third St.; Horace Ma- 
thews, colored, at 112 Graham Court, 
and Jimmy Pascuzzi, 422 Columbia St. 
When arrested Mathews was wearing a 
costly diamond ring and Caliendo had 
some jewelry, while 19 diamonds of the 
rings were recovered at the Pascuzzi 
home, according to the police. The three 
men were turned over to the Quaker 
City authorities and taken back to that 
city immediately. 

Bethlehem authorities had learned of 
efforts to dispose of jewelry during the 
past week, but the arrest of the three 
men on suspicion was brought about 
apparently from a leak within the gang 
of thieves. A tip came to the Philadel- 
phia detective bureau head, Chief of 
Detectives Wood, with the receipt of a 
clipping from the Allentown Morning 
Call dated Wednesday, Oct. 5. The clip- 
ping was the story of the theft of an 
automobile parked in front of a store in 
Philadelphia, with Edward Dougherty, 
aged 17, left to guard the machine, con- 
taining $10,000 worth of jewelry, the 
property of Arthur Aisenstein, a jewelry 
salesman, who had just left the car to 
go to a nearby store. 

The boy, as reported in last week’s 
issue of THE JEWELERS’ CIRCULAR, was 
overpowered by the two men, who sud- 
denly appeared on both sides of the car, 
one grabbing him by the throat while 
the other man drove the car away. The 
boy was put off the car at an outlying 
section of the city. 

Written on the clipping in ink were 
the words “Ed the colored chauffeur and 
Bob,” and giving the address of the res- 
taurant on E. Third St., Bethlehem. Lieu- 
tenant Benz and Detectives Gast and 
Williams made a hurried trip to Bethle- 
hem on Friday. The facts were given to 
Detective McGettigan, who experienced 
little difficulty in locating the suspects 
and detaining them in the police station. 
After being questioned for several hours 
Friday afternoon and evening, the men 
were turned over to the Philadelphia de- 
tectives, and with the recovered loot at 
once returned to Philadelphia. 

Philadelphia detectives returned to 
Bethlehem on Saturday morning with 
further evidence advanced by the men 
under arrest with information as to 
where they secured the jewelry. As a 
result of the second visit to Bethlehem 
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several persons were questioned by the 
authorities when their actions had con- 
nected them with the case, but their 
alibis were given some credence and no 
further arrests were made. 

The men under arrest claim the jewelry 
was given them to sell, naming a 
certain salesman, as one. Efforts to 
locate the salesman in Bethlehem failed. 
Swartz, according to the Philadelphia 
authorities, is known in the Lehigh Val- 
ley. Bethlehem and Philadelphia author- 
ities are continuing their work of inves- 
tigation in Bethlehem, where it is believed 
that much more stolen jewelry is hidden 
at various places. It was learned from 
Philadelphia jewelers that none of the 
jewelry recovered in Bethlehem had been 
identified by the Philadelphia salesman 
as part of his stolen goods. 

However, the jewelry, the police say, 
was stolen somewhere, and according to 
a jeweler who examined the gems at the 
Bethlehem detective bureau they were 
the kind of stock carried by a salesman. 
It was further learned by the police that 
diamond rings valued at about $350 were 
offered for sale in some places in Beth- 
lehem for $50 and lower. 

The center of distribution for the 
jewelry is known to be a place in Beth- 
lehem, and this source of information 
coming from the men under arrest war- 
rants a further investigation along that 
line, the police say, and every effort will 
be made to round up the gang believed to 
be in hiding in Bethlehem and vicinity. 

The tip furnished the Philadelphia po- 
lice is believed to have been the result 
of a dispute among the thieves, prob- 
ably over a division of the spoils. There 
were no new developments in the case 
over Sunday, but more arrests are ex- 
pected to be made shortly. The three 
Bethlehem men were arraigned before 
Magistrate Pennock in Central Station, 
Philadelphia, and held in $10,000 bail 
each for a hearing today. 

The prisoners deny implication in any 
of the jewelry robberies and assert that 
they had been hired to sell the jewelry 
by two men whom they believed to be 
wholesalers. 








Costume Jewelry Increasing in 
Popularity as the Season Advances 


KANSAS City, Mo., Oct. 14.—The local 
retail situation for the jeweler is good. 
This sums up the situation as expressed 
by two of Kansas City’s leading retail 
houses. With the increased popularity 
of jewelry for milady’s ensemble, cos- 
tume jewelry has proved a large and 
growing asset to the retailer’s sales vol- 
ume. 

The interest in costume jewelry is in- 
creasing as the year advances. Slipper 
buckles are selling in great number, 
especially in cut steel. The popularity 
of jade and of jade colors is reflected 
here in the considerable interest granted 
necklaces, rings and all costume jewelry 
in this color. Beaded bags and vari-col- 
ored mesh bags are finding a ready mar- 
ket. Necklaces of imitation pearls and 
crystal and of pear! and crystal combina- 
tions are chosen most often by Kansas 


_ sociations. 
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City’s fashionably dressed women for 
their ensemble. 

Beads and bracelets to match in rose- 
quartz, lapis-lazuli, black onyx and crys- 
tal are especially popular. Diamond 
watch bracelets have proved to be a val- 
uable market item. 

For men the plain but distinctive and, 
well selected diamond ring is favored. 
Men’s wrist watches continue to be very 
popular. 

Kansas City is an especially good mar- 
ket for diamonds this year. This demand, 
it is to be noted, is being satisfied with 
the better grade stones combined with 
the better metal settings. 








Nebraska and Iowa Retail Jewelers 
to Hold a Joint Convention 


OMAHA, NEB., Oct. 13.—Plans were 
to be initiated late today at a meeting in 
Omaha for a joint convention of the 
Nebraska and Iowa Retail Jewelers As- 
The convention will be held 
at Omaha or Council Bluffs, Iowa, some 
time the coming winter or early spring. 

This plan has been under consideration 
for many months by the officers of the 
two associations. Both States have good 
associations, and the officers have con- 
ceived the idea of holding a joint con- 
vention in order to get the advantage of 
a better and stronger program for which 
the expense could be borne jointly by 
the two groups. 

Those conferring on the matter of ar- 
ranging the joint program are: W. J. 
Breckenridge, president of the Nebraska 
Retail Jewelers’ Association; Ed B. 
Fanske, Pierce, Neb., secretary of the 
Nebraska group; and W. T. Clark of 
Sioux City, Iowa, secretary of the Iowa 
Association. 

Elmo B. Roper, Jr., Creston, Iowa, 
president of the Iowa Association, was 
recently injured in an automobile acci- 
dent, and was unable to attend the pre- 
liminary conference. 

Officers of the two associations are 
greatly elated over the prospect of get- 
ting an exceptionally strong program of 
merchandising talks, and other lectures 
of interest to jewelers and beneficial to 
the trade in general. 








The formal opening of the jewelry 
store of Elesay Jewelry Co., 702 Mar- 
ket St., Chattanooga, Tenn., was observed 
recently. The Elesay company has been 
in business for 12 years and has en- 
joyed an unusual growth. Until a short 
time ago the business was operated as 
a cash proposition only, although now 
credit may be arranged, and the store 
now prides itself in its new slogan of 
“No extra charge for credit.” The busi- 
ness was first located on the east side 
of Market St., between Seventh and 
Eighth Sts., but soon outgrew the quar- 
ters and moved across the street to its 
new store, adjoining the Vogue. To pro- 
vide additional store space and also to 
cooperate with Harry Miller in his plans 
to enlarge the Vogue, the Elesay com- 
pany has made its last move. Those in- 
terested in the company are Morris 
Levine, S. B. Abelson and J. M. Shalett. 
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Diamond Platinum Jewelry 


There is always a market for the beautiful and unusual in the realm of personal 
adornment, especially jewelry. The holiday trade will soon be upon us and it 
is well worth while giving early thought to the needs of your patrons, directing 
them by suggestion or display to your special facilities for taking care of ALL 
their jewelry requirements. 9 speek | 
We believe you will find, as many other jewelers are realizing more and more, that ° 
Wheeler guaranteed platinum diamond jewelry is a business factor not to be | 
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another,—the result of inherent beauty and Quality. Satisfaction-giving values are | 
wrought into every piece. 

Our stock, larger and better than ever, is at your disposal. 
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Silver Testimonials Continue to Be Presented 
to America’s Great Aviator,,Charles A. 
Lindbergh, on His Visits to Various 

Cities : 


Sil: »- Plaque Presented by Citizens of New Orleans 


New ORLEANS, LA., Oct. 13.—The testi- 
monial of the citizens of New Orleans 
presented to Col. Charles A. Lindbergh 
on his visit here Saturday, Oct. 8, was a 
solid silver plaque. The plaque was pre- 
sented to “Lindy” by Mayor Arthur J. 
O’Keefe as a token of admiration of the 
people of this city. The presentation was 
made at a banquet at the Hotel Roose- 
velt which was attended by many prom- 
inent citizens. 

The plaque measures 18 by 22 inches, 


be of great benefit to both the jewelers 
of New Orleans and New York. 





Colonel Lindbergh Gets Silver Model of 
His Airplane “Spirit of St. Louis” 


The city of San Diego, Cal., on the 
occasion of the recent visit there of Col. 
Charles A. Lindbergh, presented to the 
famous aviator a replica in silver of 
his “Spirit of St. Louis,” which was 
made in that city and which started on 





SILVER PLAQUE PRESEYT™D TO COLONEL LINDBERGH AT NEW ORLEANS, LA. 


and is of solid silver, mounted on red 
gum. Coleman E. Adler is the manu- 
facturer. The plaque is suspended from 
a pair of aviation wings, in the center of 
which is the seal of Louisiana. The 
plaque proper shows the city of New 
Orleans as it appears to an aviator from 
the air. 

In the upper right hand corner the 
following inscription has been engraved: 

“Aerial map of New Orleans presented 
to Colonel Charles A. Lindbergh by the 
citizens of New Orleans, commemorat- 
ing his visit to the Crescent City October 
8, 1927,” which is followed by the seal 
of the city. 

During his address at the banquet 
Col. Lindbergh said that commercial 
aviation will be established within a 
short time between New York and New 
Orleans when a small package can be 
mailed in the afternoon and delivered 
the next morning. Such a service would 


its memorable flight from that point, 
en route to New York and Paris. 

The unique trophy, measuring 11% 
inches in length, is shown in the cut 
herewith. It was made by the firm of 
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J. Jessop & Sons of San Diego and cost 
about $800. The miniature plane was 
constructed true to scale, so that it is 
an exact copy, so far as size, wing- 
spread and other details are concerned, 
of the original monoplane of the flier. 





Atlantic City Honors Colonel Lindbergh 
When He Visits That Seaside Resort 
PHILADELPHIA, Pa., Oct. 19.—When 

Colonel Charles A. Lindbergh flew to 

Atlantic City today as the guest of the 

municipality, he was tendered a banquet 

















MEDAL PRESENTED TO COL. CHARLES 
A. LINDBERGH 


at the Hotel Chelsea and presented with 
the city medal shown herewith. It was 
designed and manufactured by the Rob- 
bins Co., Attleboro, Mass. The golden 
bar from which are suspended the ribbon 
and medal, represents an airplane while 
the medal itself is a replica of the At- 
lantic City emblem, upon which is super- 
imposed a Pageant diving girl. 














MINIATURE MODEL IN SILVER OF “SPIRIT OF ST. LOUIS,” PRESENTED TO 
COLONEL LINDBERGH BY CITY OF SAN DIEGO 
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Russian News Notes 





American Contract for Ural Emeralds—Professor Fersman 
Seriously Ill—Soviet State to Manufacture Watch Crystals 
at Lowered Prices—Diamond Embezzler Arrested in 
Foland—Evacuated Jewelry Sold for White 
Soldiers’ Benefit After a Decade of Strange 
Adventures 


Soviet newspapers report that a 
Samuel Heller, representing a New York 
firm of jewelers, has arrived in Lenin- 
grad recently. He is said to have signed 
a contract with “Russky Samotzvet,” the 
Soviet State trust having charge of the 
Ural semi-precious stone industry, in- 
volving transactions on a great scale. 
Mr. Heller’s concern is reported to have 
agreed to buy the whole output of Rus- 
sian emeralds and large quantities of 
other Ural stones, the purchases to be 
regularly shipped via air-express to the 
Paris office of the American firm. (Mr. 
Heller is the head of the firm of L. Hel- 
ler & Son, Inc., 15 W. 47th St., New 


York.) 


* * * 


In connection with the above news it 
is interesting to note the recent depar- 
ture of Professor Fedotoff and Dean 
Essen of the Leningrad Academy of 
Arts for the Ural and Altai (Southern 
Siberia) districts. The two savants 
have a double task before them: to reor- 
ganize the Kolivan stone-polishing fac- 
tory, and to unite the Ural “kustari ’- 
stonecutters into one great cooperative 
society. Both aims, if successfully 
achieved, will place the Russian stone- 
cutting and gem-exporting industry on a 
better paying basis. 

* * * 

The Red Newspaper of Leningrad ad- 
vises of the serious illness of Professor 
Fersman, Russia’s foremost gem-expert. 
He took to bed immediately upon his re- 
turn from Moscow, and the summoned 
physicians found him suffering from a 
grave heart trouble, which is believed to 
have been caused by the professor’s un- 
bounded activity in the interests of 
science. Absolute rest and an extensive 
course of cure are prescribed. 

* * * 

The Soviet State Trust of Glass and 
China is getting ready to start the manu- 
facture of watch crystals, which up till 
tow have been produced by the Russian 
individual artisans and partly imported 
from abroad, at a price of $5-6 per gross. 
The Trust plans to bring its annual out- 
put up to 12,000,000 watch crystals, low- 
ering the price to $1.75 per gross. The 
fiscal 1927-1928 year will be the first 
year of the Trust’s new activity. 

* * * 

Russian newspapers published outside 
of the Soviet Union are full of stories 
anent the arrest of one Raichuk, alias 
Cyril Pitula, involved in the embezzle- 
ment of diamonds worth 1.200.000 francs 
from a Russian diamond dealer in Paris. 
The dealer, whose name is not stated but 


who is mentioned as “Mr. M.,” had some 
time ago entrusted Raichuk with the 
diamonds, to dispose of which for Mr. 
M.’s account Raichuk was supposed to go 
to Dantzig. Upon leaving France, Rai- 
chuk disappeared and, after a great ef- 
fort, was located in Poland, where he 
was arrested by the Polish police. Dia- 
monds valued at 1.100.000 francs were 
found with him, Raichuk confessing the 
loss of the remaining 100.000 francs 
worth of them in a roulette game. 


2k * * 


A unique story of Russian diamonds, 
silverware and sundry silverware is told 
in the recently published Look of V. Da- 
vatz “Godi” (“Years”). The book de- 
picts the struggle and wanderings of the 
Russian anti-Soviet armies, one of its 
chapters telling how the entire inventory 
of the famous State Pawn Shop of Len- 
ingrad had followed all the movements 
of the White armies in Russia and 
abroad. The story dates back to August, 
1917, when fearing the German advance 
upon the capital, Kerensky’s government 
had ordered curtailment of the State 
Pawn Shop’s operations and evacuation 
of all of its valuables to Moscow. Dia- 
monds and gold jewelry were shipped 
first; later 31.328 pieces of silverware 
and sundry silver jewelry were sent out. 
When hostilities started within Russia, 
the precious wares were withdrawn fur- 
ther South. Many a time they served 
the point of contest between the Reds 
and the Whites, and at other times be- 
tween the factions of the Whites them- 
selves. Via Northern Caucasus and 
Crimea the valuables had drifted to Tur- 
key and later to Jugo-Slavia, which lat- 
ter country has served ever since 1920 
the main center of the defeated Russian 
Whites. Many lives were lost in the bat- 
tles over the treasure. From time to 
time, original owners of the pawned jew- 
elry would emerge from Russia and 
claim this or other objects. Yet many 
valuable pieces remained unclaimed all 
these years, their owners lost in the war 
and revolution-torn Russia. Now the 
‘Russian refugee leaders, who have been 
taking care of the wandering treasure 
for the last decade, decided to proclaim 
all the remaining pledges the property of 
the White officers and soldiers who 
fought over the treasure and brought it 
to Jugo-Slavia. No pledges could be 
claimed now, in spite of the storm of pro- 
tests that this decision had caused. The 
valuables are being rapidly sold now, the 
money being turned over to the Russian 
military organizations in the Balkans. 
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Milwaukee District Jewelers’ Club 
Decides Against Cooperative 
Advertising Campaign 


MILWAUKEE, WIs., Oct. 15.—The co- 
operative advertising plan which the 
Milwaukee District Jewelers’ Club had 
been contemplating fell through, as the 
jewelers considered the time too short to 
secure the necessary funds. ,It was 
agreed, however, at the recent regular 
meeting to keep the pledge cards until 
next year, at which time the club will 
again endeavor to put over the cam- 
paign. 

The principal point of discussion at 
the meeting this month has_ been 
whether or not outside wholesalers’ rep- 
resentatives residing in Milwaukee 
should be admitted into the Milwaukee 
Club. After a long debate the question 
was held over until the next meeting. 

One applicant, however, was accepted. 
He is Sam Newmann of the A. Hirsch 
Co., Chicago. Most of the members of 
the club were in favor of accepting 
wholesalers’ representatives into the 
club. 

The club has voted to have a display 
at the Home Show again this year. The 
Home Show is held in March. President 
A. C. Hentschel appointed George Dur- 
ner, Jr., and Art Bachman to furnish 
the programs for the next meeting. 

Among the out-of-town men who at- 
tended the meeting this month were Wil- 
liam Endlich, Kewaskum, and William 
Notbohm of Oconomowoc. 








Reading, Pa., Jewelers’ Guild Holds 


Dinner Meeting 


READING, Pa., Oct. 14.—The October 
dinner meeting of the Reading Jewelers’ 
Guild was held at the Mansion House 
with President Norman B. Keeport in 
the chair. Jeweler Walter Miltenberger 
was welcomed to the Guild. John En- 
right, retailer, of Philadelphia, gave sug- 
gestions for increasing patronage, citing 
his methods of advertising. The speaker 
commented on the spirit of friendship 
and cogperation existing among Reading 
jewelers. 

Present as the guest of Paul J. Clay 
was Rev. Thomas J. Harron, rector of 
St. Joseph’s Catholic Church, and a life- 
long friend of the speaker. Remarks 
were made by Jerry Enright, a brother 
of the speaker, and Father Harron. 

It was announced that at the November 
meeting the speaker will be the former 
mayor of Reading, Hon. Ira W. Stratton, 
who will relate his personal observations 
at the Kimberly diamond mines, visited 
during his recent world tour. 

Those present were: Paul S. Roth, 
Arthur Schwemmer, Norman B. Keeport, 
Paul D. Harbach, A. B. Elliot, Paul J. 
Clay, Rev. Thomas J. Harron, Paul J. 
Ganster, G. A. Sehlechter, Daniel H. 
Manmiller, John F. Beyerle, James H. 
Armitage, John O. Moser, Jr., Paul A. 
Hiester, William M. Sontag, James W. 
Kalbach, all of Reading, and John En- 
right, Jerry Enright, Charles Mervitz 
and William Thalmer, all of Philadel- 
phia. 
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German Jewelry Competition 





Congressman Joseph W. Martin, Jr., Delivers Interesting Ad- 
dress at Annual Dinner of North Attleboro 
Board of Trade 


NortH ATTLEBORO, Mass., Oct. 15.— 
Congressman Joseph W. Martin, Jr., of 
this town and for many years corre- 
spondent from here for THE JEWELERS’ 
CIRCULAR, speaking at the annual dinner 
of the North Attleboro Board of Trade 
on Thursday evening, warned the jewel- 
ers of German competition at European 
wage scales. Congressman Martin re- 
cently returned from a several months’ 
visit to Europe, where he went to study 
industrial and economic conditions in or- 
der to be able to deal with tariff and 
foreign policy questions from first hand 
information whenever they came before 
Congress for consideration. 

President Lester Wall presided over 
the meeting, which was held at Ye Old 
Hummocks with between 75 and 100 
members in attendance, a majority of 
whom were directly or indirectly con- 
nected with the manufacturing jewelry 
industry. Congressman Martin was the 
principal speaker and said in part: _ 

“The present jewelry tariff schedule is 
sufficient to protect the home market 
from the English jeweler, but it has not 
proved as effective with Germany and 
Czecho-Slovakia. 

“The German jewelry exports to the 
United States have been constantly in- 
creasing in the past two years and for 
the quarter which ended June 30, 1927, 
established a new high record. The bulk 
of the sales were in sterling silver 
jewelry and base metal jewelry, and the 
German manufacturers admit that the 
selling is on a close margin and the 
profits are not satisfactory. 

“The German jewelry industry is 
housed in modern factories that are well 
equipped with modern machinery, where- 
in women are more generally employed 
in jewelry work than in America, prob- 
ably an aftermath of the World War. 
The chief advantage of the German 
manufacture is in lower wage scales 
than in this country. A _ skilled male 
jewelry worker at Pforzheim, the jewelry 
manufacturing center of Germany, re- 
ceives an hourly wage of 73 pfennigs, 
a male helper 59 pfennigs and a woman 
worker 41 pfennigs. One hundred 
pfennigs are a fraction less than 24 
cents in American money. In addition 
to the base pay, bonuses are given rang- 
ing from 5 to 20 per cent based on the 
kind of work performed and the dili- 
gence of the worker. 

“According to Pforzheim authorities,” 
said Congressman Martin, “the average 
pay of a skilled male worker over 25 
years of age, including bonuses, would 
be 80 pfennigs or about 19 cents Amer- 
ican money per hour, and the maximum 
would be 100 pfennigs, or not quite 24 
cents per hour. The average woman 
worker gets 10 cents per hour, while the 





maximum is 12 cents. Unskilled work- 
men receive about 15 pfennigs less than 
the average. The German jewelry em- 
ployee appears to be contented although 
they have had a great deal of unemploy- 
ment in recent years. Business at pres- 
ent is on the upgrade and its progress is 
due entirely to an expansion in foreign 
trade. The foreign markets are very 
essential to the German jeweler as the 
home consumption is not a large factor. 

“Pforzheim, the center of the jewelry 
industry, is a thriving city located in the 
‘Black Woods’ part of Germany. Ré- 
cent figures show 20,300 persons are now 
employed in that city in the manufacture 
of jewelry full time; 700 on a part-time 
basis and 1628 persons are drawing un- 
employed dole from the State of Baden. 
A feature of Pforzheim is a jewelry mu- 
seum which has no equal in the world. 
Exhibits of the best work of every manu- 
facturer of jewelry, watches, clocks and 
allied lines are to be found there. The 
name of the exhibiting manufacturer is 
not permitted to be displayed and no one 
engaged in the jewelry business in Ger- 
many is permitted to visit the museum. 
As an advertising medium for German 
made goods it serves an admirable pur- 
pose because no one visiting that part of 
Germany fails to visit the museum and 
the foreign buyer is aided in his pur- 
chasing. 

“In Bohemia, formerly a part of old 
Austria but now in the hustling republic 
of Czecho-Slovakia, is a different type 
of competition. Thousands are employed 
in the making of jewelry but there are 
few factories. The bulk of the work is 
done in the homes, following the custom 
of many years. Wage scales and factory 
costs count for little as 95 per cent of 
the jewelry is manufactured in the 
homes. When the jewelry is completed 
it is gathered up and brought into the 
city and sold to one concern very much 
after the fashion of the farmer bringing 
his product to be sold in a central mar- 
ket. The purchaser, taking advantage of 
the need of the maker, pays a very low 
price and in turn is able to sell at 
ridiculous prices in the markets of the 
world. 

“These conditions have given Czecho- 
Slovakia complete domination over the 
very cheap jewelry which is on sale in 
the five and ten cent chain stores 
throughout this country. Manufacturers 
with high wage scales and factory costs 
could not expect to remain in this field 
unless they turned out a novelty, even 
with the protective tariff schedule. 

“The British jeweler and silversmith 
is a lively factor in the world’s jewelry 
trade but he finds it difficult to compete 
in the United States because of the high 
tariff schedules. A visit to Birmingham, 
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the largest jewelry center in England, 
shows the industry to be well housed and 
manufacturing under good conditions. 
There are about 30,000 persons engaged 
in the manufacture of jewelry and sil- 
verware in Birmingham, while the total 
for all England is 75,000. About 40 per 
cent of the employees in the English fac- 
tories are women. 

“European jewelers are directing every 
effort to win subsantial business in South 
America and the Orient,” said Congress- 
man Martin, and in closing he urged the 
American jewelry manufacturers not to 
neglect the South American field, which, 
he said, if properly cultivated, presents 
a rich oasis for the future. 








Alleged Thieves Caught 


Four Youths Visit West Palm Beach Jewelry 
Store and Are Arrested on Complaint 
of the Jeweler 


WEsT PALM BEACH, FLaA., Oct. 15.— 
That this city has been entertaining un- 
awares a quartet of alleged boy ban- 
dits whose activities have agitated the 
police of at least two Florida cities was 
charged this week when the Orlando 
chief of police wired that he was com- 
ing here to claim four boys held on 
charges of vagrancy. 

The four youths received 30 day jail 
sentences at the hands of City Judge 
Harry Hauck after it was charged that 
they stole a watch from Watts & Sons, 
jewelers, 329144 Clematis Ave. Later the 
judge said other loot had been discov- 
ered in their possession. They have rec- 
ords in Orlando and Jacksonville in con- 
nection with thefts of clothing, accord- 
ing to Detective Chief H. T. Verner. 

The boys entered Watts & Sons store 
and asked to see some men’s wrist 
watches. After being shown several, they 
wanted to see one that was in a show 
window. Mr. Watts was alone in the 
store at the time and when he went to the 
window to get the watch desired, it is al- 
leged that the boys helped themselves 
to the watches on the showcase. When 
shown the watch in the window they 
agreed to take it if Mr. Watts would 
hold it for them until 8 o’clock that eve- 
ning, which he agreed to do. 

After the boys left the jewelry store, 
Mr. Watts noted the loss and called the 
police. An employee of the concern who 
was at lunch at the time the robbery 
occurred was given a description of the 
boys and caught them all in a downtown 
hotel. 











The Royal Diamond & Watch Co., at 
127 Broad St., is celebrating the begin- 
ning of its third year of business in 
Elizabeth, N. J., with an anniversary 
sale which opened last week. Although 
one of the newest stores in the chain of 
the Royal company, 32 years old, the 
Elizabeth unit has proven successful. 
During the sale, which will continue to 
Nov. 1, the store is to distribute to cus- 
tomers two-pound birthday cakes. 
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St. Louis Trade Has Rousing Meeting 





New Association's Great Gathering, Largely Attended—Holiday 
Season Advertising Campaign Gets Great Sendoff 


St. Louis, Mo., Oct. 16.—The second 
meeting of the newly organized associa- 
tion of members of the local jewelry 
trade had an enthusiastic meeting Fri- 
day evening, Oct. 14, at which time a 
full report of the activities of the ad- 
vertising committee was made to the 
members. 

The meeting was preceded by a dinner 
at the new City Club, with covers laid 
for about 60 of the leading members of 
the local retail and wholesale jewelry 
trade. This is the first general meeting 
of the trade since the organization was 
perfected several months ago and in ad- 
dition to being a get-together gathering 
of the local trade was called so that 
President Oliver Selle and his co-work- 
ers could give full and complete details 
of the work accomplished in raising an 
advertising fund as well as the general 
plans for the publicity during the last 
three months of the year, in the way of 
billboard display matter. 

Following the repast, the business 
meeting was called to order by President 
Selle, of the association, who is general 
chairman of the advertising campaign. 
He submitted a detailed report of the 
activities of the advertising campaign, 
and displayed photographs in miniature 
of the posters now on view throughout 
the city and suburbs. He announced that 
contracts had been let for an even 100 
bill boards at strategic points. Of this 
number 32 boards are illuminated and 
68 are not. 


gestions from the dealers present from 
the various sections of the city. 

In exhibiting the photo-replicas of the 
boards he announced that copies of these 
would be furnished each subscriber to 
the fund for advertising, these to be dis- 
played in the store windows or inside 
displays, as a hookup between the store 
and the outdoor publicity. It was voted 
to adopt a uniform frame for these rep- 
licas, and that each store be furnished 
one gratis. Extra copies for larger es- 
tablishments are to be provided at a cost 
of one dollar each. 

President Selle went into detail as to 
the proposed posters, and described the 
copy for each of the three months, show- 
ing pictures of the copy and asking for 
any suggestions and criticisms. It was 
a4 matter of interest to the members to 
learn that the plan had been adopted by 
a dozen other cities in the country and 
a similar campaign is being put over in 
them. This list includes Chicago, De- 
troit, Milwaukee and Cincinnati, as well 
as other representative cities and the 
local jewelers’ organization may be en- 
titled to credit for inaugurating a pub- 
licity campaign that gives every promise 
of being nation-wide in scope. He stated 
that the plan had been greeted with en- 


In reading a detailed list of | 
the locations of the various boards: 
leased, he asked for criticisms and sug-* 


thusiasm by the jewelry trade of other 
leading cities and considered worthy of 
adoption. 

Then followed a financial report of the 
success of the campaign to raise the 
funds needed for the local campaign. He 
reported that nearly $7,000 had been 
pledged by members of the local trade, 
of which amount over $5,000 had already 
been collected. Some concerns not yet 
subscribers are still to be solicited and 
an endeavor to secure subscriptions of at 
least $2,000 more, which will be ex- 
pended in newspaper publicity to tie up 
with the poster campaign. 

Mr. Selle called on Hugh Wood, ad- 
vertising manager of the Mess & Cul- 
bertson Jewelry Co., to outline a tenta- 
tive plan along these lines. Mr. Wood 
explained his ideas of how newspaper 
space could be used to advantage, ex- 
plaining how it would cooperate with the 
billboards and giving some estimates of 
how much space might be obtainable for 
an expenditure of about $1,200. 


Frank Nicko, local jeweler and pres- 
ident of Missouri Retail Jewelers’ As- 
sociation, followed, indorsing the plan 
and after some discussion a motion pre- 
vailed that all money collected in 
excess of the cost of the billboards now 
contracted for, should be expended in 
newspaper space, the scope and plan of 
this kind of a campaign being left to the 
members of the advertising committee 
and President Selle. 

The chairman then called off the 
names of a number of probable pros- 
pects, and distributed the cards among 
members willing to canvass these parties 
and report to him at an early date. He 
then gave an inspiring talk in his in- 
imitable way on the possibilities of the 
campaign and the prospects for a good 
business between now and Christmas, 
urging the members as jewelers to “talk 
prosperity” and “look prosperity,” both 
personally and through the means of 
their stores, their displays and their ad- 
vertising. In keeping with the poster 
campaign he stressed the display value 
of diamonds as a hookup with the public- 
ity, advising the stores to show plenty of 
them in their windows. By showing the 
goods, he said, they are brought to the 
personal attention of possible purchas- 
ers and many people are influenced in 
that way. If the public see the displays 
of diamonds it reminds them of the ad- 
vertising and vice versa and this is likely 
to create a desire for them that may 
result in a customer entering the store 
to buy. The aspect of the store and its 
windows, he also considered important 
and essential in creating good will and 
business for a firm. 

E. H. Blust, secretary of the associa- 
tion, spoke briefly, seconding the presi- 
dent’s remarks and emphasizing the im- 
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portance of the slogan adopted for the 
posters, “Gifts That Last.” 

Leo J. Vogt, president of the Hess & 
Culbertson Jewelry Co., gave an inter- 
esting talk on his ideas of the business 
outlook, reviewing the past nine months 
with its many adverse conditions such 
as the southern floods, the unusual sum- 
mer weather and then more recently 
the local tornado. However, he felt the 
balance of the year gave promise of 
much improved conditions and that the 
worst was over and that he felt optimis- 
tic as to the crop prospects in the coun- 
try and the labor demand, which could 
not help but be reflected in an improve- 
ment in all lines of retail busiress. 

On further discussion of the news- 
paper campaign as proposed, a motion 
prevailed that any space used be kept 
separate and apart as far as location 
was concerned, from the regular adver- 
tising of local jewelry stores. 

On throwing open the meeting to a 
general discussion of matters of interest, 
President Selle called on a number of 
the leading trade members present, 
among them George G. Gambrill, presi- 
dent of the Eisenstadt Mfg. Co.; Messrs. 
Samesreuther and Estes, of the Jaccard 
Jewelry Co.; Will G. Drosten, George L. 
Weber, J. L. Freund and others, after 
which the meeting adjourned subject to 
the call of the president later in the win- 
ter season. 








Plans for United Action Discussed at 
Meeting of Watch Materials and 
Jewelry Supply Men Held 
in Philadelphia 


PHILADELPHIA, PA., Qct. 17.—Pleas 
for more united action by the watch and 
jewelry materials jobbing houses of the 
eastern district were made at the Octo- 
ber meeting of the Philadelphia Associa- 
tion of Watch Materials and Jewelry 
Supply Jobbers, held at the Benjamin 
Franklin Hotel. Representatives of the 
trade from three large cities, New York, 
Baltimore and Wilmington were repre- 
sented at the gathering. Addresses were 
made by Robert Quail, Robert Diamond 
and Mr. Solomon of the New York asso- 
ciation, Mr. Porter, of the House of 
Tschrante of Baltimore, and Mr. Kleitz 
of Wilmington, the latter having been 
voted in as a member of the Philadel- 
phia association. 

It was stressed by all the speakers 
that the best interests of the trade as 
well as those of the retail jewelers and 
watchmakers would be served by an ex- 
tension of the association, both in the 
matter of uniformity and quickness of 
service and in other ways and objections 
to the organization heard from retailers, 
who fail to understand the real purposes 
of the association and fear higher prices 
as a result of its organization were dis- 
counted as without any foundation. In- 
stead, it was pointed out, the real ob- 
jective of the organization is to serve 
the retailer better, at the same time 
helping the jobber and that better un- 
derstanding that is certain to result will 
be a fine thing for both branches of the 
trade. 
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Rounding Up Crooks 





Providence Police and Federal Authorities 
Cooperating in Attempt to Rid South 
Eastern New England of Organized 
Gang of Lawbreakers 


PROVIDENCE, R. I., Oct. 15.—The activi- 
ties of the authorities of this city and 
neighboring communities assisted by the 
Federal authorities in breaking up the 
organized gang of crooks that have been 
terrorizing southeastern New England 
for the past two years by their depreda- 
tions, continues. So involved are the 
crimes alleged to have been committed 
by members of the gang that it is diffi- 
cult to follow the rapidly shifting moves 
on the checkerboard of the courts. It 
has been definitely decided that the rob- 
bing of the safes of the Plainville Stock 
Co. last July was the work of the gang 
and that members of the gang were the 
men who robbed the retail store of the 
Savage Jewelry Co. at Pawtucket, al- 
though these crimes are not being specifi- 
cally pressed at this time. 

Up to the present time there are some 
half a dozen alleged members of the 
gang, including two women, who are in 
Providence County Jail under heavy bail 
awaiting grand jury action, while a re- 
ward of $2,000 has been offered by the 
Federal Postal authorities for the appre- 
hension of George alias “Red” Savage, 
who is said to be the head of the criminal 
aggregation. At least one other of the 
alleged leading members have signified 
to the Attorney General’s office his in- 
tention of surrendering himself in a few 
days. The principal interest of the Fed- 
eral authorities in connection with the 
gang is the robbery of the Pawtucket 
post office nearly two years ago of 
stamps valued at $262,000. 

Daniel “Beanie” Kelliher, 22 years old, 
alleged member of the notorious “Paw- 
tucket gang,” whose depredations are 
listed as the most daring series of crim- 
inal undertakings recorded in this sec- 
tion in many years and whose arrest in 
Attleboro was hailed with great excite- 
ment among the various police depart- 
ments in this State, was on Thursday 
absolved of all charges at present en- 
tered against him in Massachusetts and 
was brought back to this city to face a 
grilling which may result in startling 
revelations, the police believe. 

Kelliher, held on a charge of breaking 
and entering the factory of the Plain- 
ville Stock Co. on July 23 with intent to 
commit a felony, was freed on the charge 
Thursday morning when it was dis- 
missed for lack of prosecution in West- 
ern Norfolk district court at Franklin, 
Mass., and was immediately taken into 
custody as a fugitive from justice from 
Rhode Island. He waived extradition 
proceedings and accompanied the Rhode 
Island State police back to this city. 

The charge against Kelliher in con- 
nection with the robbery of the Plainville 
firm was made after he was viewed by 
Kenneth Lake, 18-year-old night watch- 
man at the jewelry plant, who was bound 
and gagged on J uly 23 while the factory 
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was robbed. Kelliher was believed by 
Lake to be one of the four yeggs who 
tied him up, and on the strength of his 
identification Patrolman Joseph Craik of 
Plainville obtained a warrant for Kell- 
iher. This warrant was sent to New 
Bedford when Kelliher was committed to 
the House of Correction in lieu of pay- 
ment of the $100 fine imposed on him on 
complaint of the local police for illegal 
keeping of liquor in the house in South 
Attleboro, where he was arrested. 

When Kelliher paid his fine last week 
he was immediately held by New Bedford 
police on the warrant which had been 
sent over from Plainville, but officers of 
that town and the state police were un- 
able to obtain any further links to con- 
nect Kelliher with the Stock company 
robbery and as the Rhode Island authori- 
ties felt sure that they had positive evi- 
dence against him, it was decided to 
waive the Massachusetts warrant at this 
time. Accordingly the Plainville warrant 
was dismissed for lack of prosecution 
and Kelliher, who saw no hope of avoid- 
ing coming back to Rhode Island, waived 
his right to hearing and returned here. 

Arraigned before Judge Hahn in Su- 
perior Court here Friday morning on a 
secret indictment charging possession of 
burglars’ tools, Kelliher entered a plea of 
not guilty and was held under $25,000 
bail in default of which he was com- 
mitted to jail. He is accused of having 
burglars’ tools in his possession on April 
27 in his garage in East Providence, 
among other things which the police 
found at that time being a truck, the 
floor of which was fashioned so that 
safes might be rapidly loaded. 

After disposing of the Kelliher case, 
Assistant Attorney General Jackvony 
moved that the bail of $15,000 in which 
Mrs. Loretta Savage is being held be 
increased to $25,000 and this was granted 
by Judge Hahn. Mrs. Savage is awaiting 
sentence having been adjudged guilty by 
a jury of possessing burglars’ tools 
which were found at her home in Bar- 
rington when raided by the state police. 
It was in the barn on her premises that 
a large part of the jewelry stolen from 
the Plainville Stock Co.’s vaults was 
found and which connected the gang 
with the robbery of that firm. 








Window Smashers Frightened Away 
From Philadelphia Loan Office 
After Stealing Fountain 
Pens and Watches 


PHILADELPHIA, PA., Oct. 18.—Window 
smashers, who were frightened away by 
bullets after breaking the glass of the 
display window of the Globe Loan office 
at 10th and Poplar Sts., succeeded in 
escaping with fountain pens, a few 
watches and a couple of revolvers, while 
a neighbor of Benjamin Golden, owner 
of the store, sent a fusilade after them 
from his window. 

The neighbor, Albert Berger, who oc- 
cupies a house adjoining the loan office, 
was awakened by the crash of breaking 
glass as the thieves smashed the large 
pane with a padded brick. Looking out 
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of his window he saw two men thrusting 
their hands through the hole and, ob- 
taining his pistol, opened fire on them. 
As the bullets thudded into the sidewalk 
near them, the men fled, while Berger 
continued to fire. They ran into an alley 
and vanished. The shooting aroused 
the neighborhood and policemen from 
the 10th and Buttonwood station arrived 
in force but were unable to pick up any 
traces of the thieves. 

Had it not been for Berger, the con- 
tents of the window, including some 
valuable jewelry on display, would have 
been taken away as the men evidently 
were experts. 








Crook Who Robbed Johnson City, 
N. Y., Jeweler a Year Ago Shot 
and Killed by New Jersey 
State Troopers 


BINGHAMTON, N. Y., Oct. 15.—Arthur 
Leonard, 26, of Bainbridge, N: Y., who 
burglarized the jewelry store of Benja- 
min Ash, 252 Main St., Johnson City, 
a year ago, was shot and killed Thurs- 
day by state troopers at Morristown, 
N. J. Leonard escaped from the John- 
son City police last May at Wilkes- 
Barre, Pa., while he was being taken 
back to the village to answer the charge 
of having stolen a diamond ring. 

A news dispatch says that Leonard 
was lately arrested near Succasunna, 
N. J., on the request of authorities of 
Luzerne County, Pa., by State Trooper 
Todd and Chief Plumstead. As he was 
getting into an automobile with the 
officers he escaped them and as he re- 
fused to stop he was shot down. He 
was wanted for breaking jail in Penn- 
sylvania, and highway robbery; for 
grand larceny in Johnson City and vio- 
lation of a parole from Elmira Reforma- 
tory. 

Just a year ago Leonard walked into 
the jewelry store of Mr. Ash, Johnson 
City, and asked to see some diamond 


. rings. The jeweler displayed two. The 


man did not buy, but soon after he left 
the store Mr. Ash discovered that one 
of the diamonds was missing. 

Johnson City police searched for him 
without success. Last May, however, 
Wilkes-Barre police notified Johnson 
City authorities of Leonard’s arrest. 
Patrolmen Ralph Van Duesen and 
Joseph Huff went after Leonard. The 
handcuffs of the Johnson City police 
were placed on the prisoner, and then 
the two officers were sent to the court 
house to secure signatures to their 
papers. Later two Wilkes-Barre officers 
started for the court house with the 
prisoner. Leonard broke loose and 
escaped. The next heard of Leonard 
was his recent death in Morristown. 








Because of continued ill health, Sol 
Oglensky, who has been in the jewelry 
business at Freehold, N. J., since 1906, 
has decided to retire and will dispose of 
his entire stock and fixtures at an auc- 
tion sale. 
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In Financial Difficulties 





Creditors Protective Committee Formed 
to Safeguard Assets of Feagans & Co., 
Los Angeles, Cal. 


Los ANGELES, CAL., Oct. 13.—It had 
been known in the trade for a long time 
that the house of Feagans & Co., whose 
magnificent retail jewelry store is at 435 
W. Seventh St., has been in financial 
difficulties in that it was hard pressed 
for cash to meet the current obligations 
and that different proceedings have been 
started by creditors from time to time 
for the purpose of collecting debts; but 
there has been no actual indication of 
bankruptcy. It became known this week, 
however, that matters had grown acute 
and the concern is practically insolvent 
and that some kind of control by a cred- 
itors’ committee or reorganization was 
necessary if the business was to con- 
tinue. L. G. Feagans, the junior part- 
ner, is now in the East, seeking to make 
some arrangements with creditors with 
this in view. 

The firm has a very large and costly 
stock of jewelry and also has a lease on 
its premises which is considered a very 
valuable asset in case the business may 
be saved as a going concern. Should 
bankruptcy occur, however, the lease will 
be cancelled and this asset lost to the 
business. 





At a conference held last Thursday 
afternoon at the office of Sternberg & 
Rosen, designated attorneys for members 
of the National Jewelers Board of 
Trade, Woolworth Building, New York, 
a creditors’ protective committee was 
formed for the purpose of safeguarding 
the assets of Feagans & Co., Inc., Los 
Angeles, Cal. The conference was at- 
tended by L. G. Feagans, who was in 
New York for a few days. 

In a letter sent out to all creditors, by 
Sternberg & Rosen, under date of Oct. 
13, a number of details outlining the 
present status of the business, and how 
it is planned to continue the firm, were 
explained. Until the inventory has been 
completed, however, the amount the con- 
cern owes or the value of the assets can- 
not be given. 

The letter sent out by Sternberg & 
Rosen which is self-explanatory, reads in 
part as follows: 


“The undersigned creditors’ protec- 
tive committee has been formed for 
the prime purpose of safeguarding the 
debtor’s assets, particularly the debt- 
or’s lease, for the benefit of all cred- 
Itors. As you no doubt know, the 
debtor holds a long term lease on very 
valuable property in Los Angeles. 
This lease has a very large value, it 
has even been estimated to be worth 
as much as $200,000, yet from the 
standpoint of creditors it will be en- 
tirely voided and become worthless 
should bankruptcy, assignment or re- 
ceivership proceedings be instituted 
against the debtor. 

: “If this lease will be saved for cred- 
itors and if debtor’s other assets will 
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be judiciously marshalled and liqui- 
dated, there is every prospect that 
creditors will ultimately realize a very 
substantial recovery. On the other 
hand, should legal proceedings of any 
character be precipitated a tremen- 
dous loss will result and the ultimate 
recovery will probably be very small. 


“The debtor’s business is now being 
operated by Messrs. G. E. and L. G. 
Feagans with the joint control of the 
Committee’s California counsel and 
under the supervision of a California 
creditors’ committee. It is planned to 
continue the business to secure ad- 
vantage of Christmas business and 
thereby reduce debtor’s inventory to 
cash. The results of the season’s 
business will in a large measure de- 
termine the subsequent action which 
your committee will take. In the 
meantime measures are being taken to 
secure a complete audit of debtor’s 
affairs and a full report will be made 
to creditors as soon as will be feas- 
ible. 

“Obviously, it is essential that the 
committee have the full cooperation of 
all creditors since independent action 
by any creditor will likely precipitate 
complete chaos. The committee is, 
therefore, very anxious to be assured 
of your cooperation. * * * 

“The members of the committee are 
acting gratuitously for the benefit of 
all creditors. Their respective firms 
are vitally interested in this case. The 
California committee consists of 
James A. Apffel, chairman, of James 
A. Apffel & Co., Los Angeles; A. B. 
Ebner, of E. W. Reynolds & Co., Los 
Angeles; Edmund Bastheim, of E. 
Bastheim Co., Los Angeles; William 
B. Davidson, San Francisco; L. O. 
Levison, of the California Jewelry Co., 
San Francisco; Herschel Rittler, of 
A. Eisenberg & Co., San Francisco. 


“Very truly yours, 


“NEW YORK CREDITORS’ PROTECTIVE 
COMMITTEE. 


“William E. Hinsdale, chairman, of 
International Silver Co.; 


“Israel Efrus, of Lorraine Watch 


Co.; 

“Richard Goldsmith, of Goldsmith, 
Stern & Co.; 

Charles Marx, of Charles Marx, 
Inc.; 


“Abraham Suderov.” 








Restrictions against the auction sale 
of jewelry will be made tighter if the 
Portland, Ore., city council approves an 
ordinance which Commissioner Pier has 
introduced. The new ordinance raises 
the requirements for filing of application 
before the sale may begin. Now the ap- 
plication must be in the hands of the city 
30 days before the sale. Under the new 
ordinance, the application must be filed 
60 days before the sale. The license of 
$7.50 a day and the requirement for a 
daily inventory of stock will be retained. 
The changes will tighten up the loop- 
holes in the present ordinance, it is said. 
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Cooperative Advertising 





Buffalo Retail Jewelers’ Association to Start 
Campaign on an Extensive Scale 


BUFFALO, N. Y., Oct. 15.—Cooperative 
advertising, sponsored by the Buffalo 
Retail Jewelers’ Association, on a more 
pretentious scale than ever before at- 
tempted, became a definite assurance 
this week, when 28 retail jewelers sub- 
scribed several thousand dollars toward 
a holiday campaign. 

Whatever credit is due for the frui- 
tion of a proposal first submitted by a 
local advertising agency at the July 
meeting of the local association and 
further outlined at the September meet- 
ing, belongs to Edward Leininger, pres- 
ident of the New York State Retail 
Jewelers’ Association. 

While most of the jewelers who had 
attended the association meetings ap- 
proved of the cooperative advertising 
scheme, all were skeptical that the plan 
could be put into actual practice, chiefly 
because of the large amount required. 
It was realized that a sufficient number 
would have to contribute to bring the 
cost within reach of the smaller jeweler 
and this presented the principal diffi- 
culty. 

Mr. Leininger, himself “sold” on the 
idea that the jewelry trade must meet 
on an equal basis the appeals of other 
lines of business for the buying public’s 
dollar, alone believed the plan feasible. 
Accompanied by a member of the adver- 
tising firm, Mr. Leininger called on 
every desirable jeweler in the city dur- 
ing the past 10 days, and single-handed 
“put over” the campaign. 

The first ads, three columns by 10 
inches in size, will probably make their 
appearance in this week’s dailies. The 
copy will emphasize in general terms the 
advantages of purchasing diamonds, 
watches, rings, clocks and silverware 
from reliable jewelers. The above 
articles will be attractively illustrated 
in dignified fashion and the appeal will 
be couched in language omitting exag- 
gerations and extravagant statements 
found in the ads of some of the install- 
ment houses. 

The copy will contain the names of 
all contributors, rotated so that in the 
course of 28 insertions the name of each 
jeweler will head the list at least once. 
Those contributing include the larger as 
well as the smaller jewelers, both in the 
downtown district and in the outlying 
communities. The two evening papers 
and one Sunday paper have been se- 
lected as the best media of carrying the 
jewelers’ message to the consumer, with 
a combined circulation of about half a 
million. 

As president of the New York State 
Association, it is Mr. Leininger’s pur- 
pose to interest .other associations 
throughout the State in cooperative ad- 
vertising, placing at their services the 
agency in charge of the Buffalo cam- 
paign. Inquiries regarding the plan 
have been received by President Lein- 
inger from the Brooklyn and Westches- 
ter County associations. 
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Pearlman to Stand Trial 





New York Dealer Held in $10,000 Bail on a 
Charge of Selling Stolen Jewelry 


Charged with receiving stolen g@pds, 
Hyman Pearlman, who occupies space in 
the Jewelers Exchange, 22 Bowery, New 
York, was arraigned before Judge Mul- 
queen in Part I of the Court of General 
Sessions, last Friday and held in $10,000 
bail. Pearlman is charged with selling 
to a Boston jeweler some of the loot 
taken from Philip Polishook, whose 
father conducts a retail jewelry business 
at 53 Graham Ave., Brooklyn, N. Y. 

Mr. Polishook was in a soft drink par- 
lor in Brooklyn, several months ago, and 
left his automobile with a grip filled 
with jewelry at the curb. While Mr. 
Polishook was getting a drink, the pro- 
prietor of the place noticed two men 
open the door of the automobile, grab 
the bag and disappear in another car. 
Mr. Polishook reported his loss to the 
Police Department and claimed that the 
loot was worth about $7,000. 

Richard C. Murphy, counsel for the 
Jewelers National Crime Committee, 535 
Fifth Ave., conducted an investigation, 
and it was through information supplied 
by him that the District Attorney pre- 
sented the case to the grand jury and 
this finally resulted in the indictment of 
Pearlman. It is claimed that some of 
the rings stolen from Polishook were 
seen in the possession of a man in Bos- 
ton, by the manufacturer of the rings. 
He immediately notified Mr. Polishook, 
who went to Boston and saw the man. 
There, it is claimed, the man showed him 
a quantity of rings, cameos, etc., which 
Mr. Polishook identified as having been 
stolen from him in the robbery in Brook- 
lyn last August. It is reported that the 
Boston man bought this jewelry from 
Hyman Pearlman at the Bowery Ex- 
change and showed a check for $5,400 
which was dated five days after the theft 
and a bill made out on the stationery of 
a New York hotel. 

Detective Harold J. Fahey of the 49th 
Squad, who accompanied Mr. Polishook 
to Boston, took the bill and the check 
and started a search for Pearlman. The 
Bowery jeweler, it is claimed, could not 
be found, but two weeks later he sur- 
rendered to Detective Fahey and was ar- 
raigned in the Bridge Plaza Court on a 
charge of larceny. Mr. Polishook then 
communicated with Mr. Murphy and 
then took the matter up with District 
Attorney Banton. The case was as- 
signed to District Attorneys Hastings 
and Hogan who presented the case to 
the grand jury. 

Pearlman, at his own request, was 
heard by the grand jury and after addi- 
tional evidence was discovered by Mr. 
Murphy and presented to the grand 
jury, the defendant was indicted. The 
charge in Brooklyn against Pearlman 
came on for hearing last Friday after- 
noon, at which time Detective Fahey 
executed a bench warrant issued on the 
indictment handed down in New York. 
He thereupon brought Pearlman to New 
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York, where he was arraigned before 
Judge Mulqueen. , 

According to Mr. Murphy, this is the 
first jeweler indicted since the penalty 
for criminally receiving stolen property 
was increased under the Baumes Laws 
to 20 years. 








Silver Testimonial 





Vase Presented to Harvey Granger in Ap- 
preciation of His Efforts in Creating 
the Atlantic Coastal Highway 


SAVANNAH, Ga., Oct. 14.—A beautiful 
loving cup was presented on Wednesday 
(Oct. 12) to Harvey Granger of Savan- 
nah, Ga., by the cities of Savannah and 
Brunswick, Ga., and the Commissioners 
of Chatham County, of which Savannah 


| 

















TESTIMONIAL PRESENTED TO 
HARVEY GRANGER 


is the county seat. This presentation was 
made to Mr. Granger as a tribute of ap- 
preciation for his untiring efforts in cre- 
ating the Atlantic Coastal Highway. 
Three years ago Mr. Granger led the 
movement for zoning the six coastal 
counties in a paving district so that a 
main trunk line paved highway from the 
South Carolina line, through Savannah 
and Brunswick to the Florida line might 
be constructed. This highway is today 
the main road from eastern and north- 
eastern points to Florida. It consists of 
175 miles of asphalt and concrete and 
runs through beautiful and _ historic 
coastal Georgia. So far as is known, the 
Atlantic Coastal Highway District is the 
first in the United States to be organized 
by counties under State laws for the pur- 
pose of building a through trunk line 
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highway. The cost of the highway is 
$3,600,000, of which the Federal Govern- 
ment bore half, the State one-quarter and 
the six counties one-quarter. 

The cup was presented to Mr. Granger 
in the presence of 3000 persons from the 
six Atlantic Coastal counties of Georgia. 
Motorcades from northeast and southeast 
Georgia brought the appreciative people 
to the historic old town of Midway, Ga., 
where lie buried three signers of the 
Declaration of Independence. 

The cup is a very attractive vase made 
by the International Silver Co., and pur- 
chased through H. Golden, a jeweler of 
8 E. Broughton St., Savannah. It is 
of sterling silver, 12 inches high on an 
ebony base, and bears the following in- 
scription: “PRESENTED TO HARVEY 
GRANGER AT MIDWAy, GA., OcTOBER 12, 
1927, BY THE CITY OF SAVANNAH, THE 
CITY OF BRUNSWICK AND THE COUNTY 
COMMISSIONERS OF CHATHAM COUNTY 
AND EX-OFFICIO JUDGES IN DEEP APPRE- 
CIATION OF His EFFECTIVE WORK FOR THE 
ATLANTIC COASTAL HIGHWAY.” 








Canadian Jewelers Want Legislation 
to Eliminate Fraud in Sale of 
Certain Cheap Gold and 
Silverware 


WINNIPEG, MAN., Oct. 13.—A move- 
ment aiming at the elimination of more 
or less fraudulent misrepresentation in 
the sale of certain cheap gold and silver 
goods was indorsed at a special meeting 
of the Manitoba Jewelers’ Association 
held here last week. 

With this object in view it is proposed 
that the national association seek neces- 
sary Federal legislation through specific 
changes in the “Gold and Silver Market- 
ing Act.” Such a course is generally 
approved by the jewelry trade in all the 
western provinces and is concurred in 
by the Canadian executive. The plans 
were outlined by O. M. Ross, Dominion 
secretary and Ben Chapman, vice-presi- 
dent, both of Toronto. At a subsequent 
meeting in Brandon, the jewelers in the 
district confirmed the stand taken in 
Winnipeg. President Thompson of Min- 
nedosa, Secretary E. A. Powland, and all 
prominent members of the trade ap- 
proved of the course suggested as a 
means of protecting the public. 

At present the law in regard to silver 
plated ware is that both hollow-ware 
and flat-ware must have a base metal 
containing at least 10 per cent of nickel. 
Anything not up to this standard must 
bear the word “brass.” Reputable mak- 
ers of such goods are careful to put in 
proper base metals and consistent plat- 
ing. Such goods bear trade marks, which 
are registered in Canada. The enact- 
ment of a similar law is now proposed 
in regard to plated or what is usually 
termed “gold-filled” lines of jewelry, 
watch-cases, etc., as a protection to both 
the merchant and the public. Parlia- 
ment will be asked to amend the act so 
as to provide that such articles must be 
up to a standard and bear the names of 
makers as well as recognized trade- 
marks. 
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German Clock Manufacturers 





American Consul at Stuttgart Reports Con- 
solidation of Three Big Concerns 


WASHINGTON, D. C., Oct. 18.—News of 
the consolidation of the three principal 
German clock manufacturers is reported 
to the Department of Commerce by John 
E. Kehl, Amercan consul at Stuttgart. 
Negotiations looking toward such a con- 
solidation had been pending for some 
time with little apparent hope that they 
would be successfully concluded and the 
announcement was unexpected. The 
agreement reached is effective for 30 
years from July 1, 1927. The primary 
object of the consolidation, as described 
by one of the manufacturers concerned, 
is “to improve and cheapen manufacture 
by rationalization and the exchange of 
joint experience.” That is probably a 
literal translation but its meaning is ob- 
vious. 

The capital stock of the three compa- 
nies which have been amalgamated to- 
taled approximately $5,000,000. The 
companies embraced in the consolidation 
are Gebrueder Junghans, Hamburg- 
Amerikanische Uhrenfabrik, and the Ve- 
reinigte Freiburger Uhrenfabriken, Un- 
der the consolidation agreement the 
stockholders of the two last-named com- 
panies are given the option of exchang- 
ing their original holdings. It is re- 
ported that more than 90 per cent of the 
shares of the two companies already 
have been registered for exchange. To 
carry out this arrangement the capital 
stock of Gebrueder Junghans has been 
increased from 15,440,000 to 20,000,000 
marks. The original capitalization 
of Hamburg-Amerikanische Uhrenfabrik 
and the Vereinigte Freiburger Uhren- 
fabriken was 3,000,000 and 2,660,000 
marks respectively. 

The receipts of the three companies 
will be combined and distribution effected 
according to the ratio of the capital stock 
of each company. The new combination 
is not regarded as a fusion in which the 
several companies lose their identity but 
a consolidation into one working unit 
under a central management. The af- 
fairs of the consolidated companies will 
be conducted by a joint directorate and 
a joint board of administration. The 
sales organizations of the three compa- 
nies will remain independent, at least for 
the present. The three companies have 
agreed to continue supplying both the 
wholesale and retail trade as they have 
heretofore. Prior to consolidation, the 
three companies now united, had formed 
a special group under the German indus- 
try’s price convention, as they produce 
standard makes only and therefore ob- 
tain the best prices. The second group 
specializes in medium-priced products, 
and the third group in cheap clocks and 
watches. A new price convention be- 
tween the new combine and the other two 
groups of manufacturers, whereby very 
close cooperation is expected, is being 
planned. 

Consul Kehl reports that a real im- 
provement has taken place in the Ger- 
man clock industry. The amount of 
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business done at present is very satis- 
factory. Orders on hand are reported 
to exceed all expectations. Factories are 
working at full capacity and some plants 
on double shifts, a rare occurrence in the 
industry. Prices have risen considerably 
from their former low level and further 
increases are expected. German export 
trade in clocks declined slightly during 
the first half of 1927, totaling $915,650, 
as compared with $1,002,202 in the corre- 
sponding period of last year. These to- 
tals do not include comparatively small 
exports of tower clocks, automobile 
clocks, various kinds of clock movements, 
and parts. 








Luncheon Meetings Resumed 





Members of N. E. M. J. & S. A. Hear 
Interesting Address at First Fall 
Gathering 


PROVIDENCE, R. I., Oct. 15.—Thursday 
noon the New England Manufacturing 
Jewelers’ and Silversmiths’ Association 
resumed the luncheon meetings that 
proved so popular and practical last 
spring. It was the first luncheon follow- 
ing the summer recess and the attend- 
ance gave promise of equally successful 
meetings during the coming winter. 
Notwithstanding that all the morning 
the rain fell in torrents during one of 
the worst storms of many months, there 
were more than 75 members and guests 
in attendance when the luncheon was 
served. 

“Gold, Gold Plate and Their Assays,” 
was the subject for discussion, the 
speaker being Charles Constant, of C. L. 
Constant Co., of New York city, chemist 
and metallurgist. The luncheon was 
held in the main foyer of the Provi- 
dence-Biltmore ballroom and was in 
charge of Charles A. Mealey (The Had- 
ley Co.) as luncheon chairman, while the 
arrangements were made by the asso- 
ciation’s luncheon committee consisting 
of William G. Lind, Samuel B. Levy, 
Ralph K. Stone and James L. Wiggmore. 

Mr. Constant described gold and told 
the various methods of handling it. He 
said that copper and silver were the only 
metals with which it will combine readily 
and that these give the familiar yellow 
and red golds of the jewelry industry. 
White gold, he said, was almost non- 
malleable because the alloys introduced 
make it hard and brittle. He described 
at great length methods of annealing and 
explained the benefits therefrom. 

He said the trouble with the majority 
of concerns who complained about their 
inability to use certain stock was be- 
cause of improper annealing. He pointed 
out that it was not merely the heating 
of a piece of stock to a red heat that 
annealed it, but that it was necessary to 
understand to what degree the heat 
should be raised and then how long the 
stock should be held at the given tem- 
perature. He emphasized that the whole 
secret of successful working of gold 
whatever its alloy depended upon the 
perfection of the annealing. 

He described the earliest forms of 
making gold plate and discussed the 
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many obstacles that are encountered in 
the production of perfect plate stock. 
He called attention to several reasons 
for lack of uniformity in thickness, etc., 
and said that great care must be taken 
in the preparation of the basic stock so 
that both the gold and the base metal 
may be equally ductile so as to preserve 
the tensile strength of all the parts. 
Following the talk, a round-table dis- 
cussion was held at which Mr. Constant 
answered a regular barrage of questions. 








Fighting Bandit Gangs 





Philadelphia Police Putting Forth Every 
Effort to Capture Criminals 

PHILADELPHIA, Pa., Oct. 17.—Despite 
two recent jewelry thefts in this city in 
which the loot aggregated $40,000, the 
Department of Public Safety is con- 
gratulating itself on the fact that its ac- 
tivities have in the last 10 months re- 
pelled attacks by underworld gangs 
driven from New York by the Baumes 
law. According to officials of the detec- 
tive bureau more than 125 out-of-town 
criminals have been arrested here within 
that period and 88 of them have been 
convicted and are under heavy. sentences. 
for various offenses, principally holdups 
and banditry. 

Philadelphia has no Baumes law, but 
drastic sentences imposed in the criminal. 
courts here, especially by Judge Harry 
McDevitt, are having a deterrent effect. 
on criminals from other cities. A recent 
example was the sentence of 30 years: 
imposed upon Joseph Regan of Chicago, 
accused of complicity in the holdup of a 
jewelry store near Sixth and South Sts. 
in which the proprietor and his son were 
fired upon by four bandits who escaped 
for the time. Regan and John Cole, also 
of Chicago, were captured in Newark, 
but their companions have not been ap- 
prehended. Regan was convicted at his: 
trial here after being identified by the 
jeweler and his. son, but Cole, who had 
been freed in $10,000 bail, fled the city 
and has not been captured. Regan re- 
ceived a sentence of 30 years in the 
penitentiary, this being due to his long” 
criminal record in Chicago and other 
cities. Cole also is wanted in Chicago for 
the murder of a policeman during 2 
holdup. 

One of the new methods on which the 
detective bureau now relies to capture 
criminals is based on an agreement be- 
tween the Safety Department and tele- 
phone companies here. Immediately 
after news of a crime has been received 
by the department, it is transmitted, 
with a description of the criminals, if 
possible, to police of every city and town 
within a 100 miles radius. This system, 
already has led to the capture of several 
bandits after robberies in this city, the 
latest one being that of two youths who 
robbed a chain store here and were cap- 
tured in Trenton within a few hours 
after the crime. Periodical roundups of 
the underworld here and the holding of 
the prisoners for identification by police 
of other cities, also has been a big de- 
terrent to outside criminals. 
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by sliding snap lock to any size wrist. 





Well worth investigating 


THE W. C. EDGE JEWELRY COMPANY, 480 Washington St., Newark, N. J. 
























The BUYERS DIRECTORY 


Price One Dollar 
The Jewelers Publishing Corp., 11 John St., New York 
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October 20, 1927 


Death of James S. Wheeler 


Prominent Jeweler of Salem, N. J., Suc- 
cumbs Following a Nervous Breakdown 


SaLEM, N. J., Oct..17.—James S. 
Wheeler, for many years a prominent 
citizen and leading jeweler of this city, 
passed away last week. A short time 
ago he suffered a complete nervous 
breakdown. 

Mr. Wheeler was the son of Caleb and 
Clarissa Swing Wheeler and was born in 
this city, Jan. 20, 1861, and his entire life 
was spent here. He came of a family of 
jewelers and watchmakers for it was his 
grandfather, the Rev. George Rose 
Wheeler, who came from England and 
established the business in Salem. Mr. 
Wheeler was associated with his father 
from earliest manhood. The _ elder 
Wheeler had built up an enviable repu- 
tation in his business here and James S. 
Wheeler always maintained that high 
standard. The business was founded in 
1844. 

James Wheeler exercised the best taste 
and judgment in the selection of jewelry 
and silverware and his customers came 
from far and near to patronize him. He 
also enjoyed a large trade in his optom- 
etry department. It is fortunate that 
he has a son, J. Otis Wheeler, who will 
uphold the reputation established by 
his grandfather and father. The younger 
Mr. Wheeler has been associated with his 
father at the Salem store for a number 
of years, so the firm name of Wheeler & 
Son has been carried down for over half 
a century. 

Mr. Wheeler was married on Oct. 13, 
1892, to Miss Elva Wilson, of Delaware. 
To them two children were born, James 
Otis Wheeler and Mrs. Gilbert Locke, of 
Rochester, N. Y. 

The deceased was a member of the 
Shrine, Masons and Elks. For many 
years Mr. Wheeler took an active part in 
civic affairs and was one of the hardest 
workers fer the Salem river cutoff and 
the new Penn’s Neck bridge and it is to 
be regretted that he could not have sur- 
vived to see their completion. It was he 
who selected the first official colors, blue 
and red, for Salem City by appointment 
of Common Council. He was one of the 
best known merchants in South Jersey 
because of the high standard of the busi- 
ness of Wheeler & Son. 








Death of James M. Janson 


ATTLEBORO, MaAss., Oct. 15.—James 
M. Janson, 50 years of age, of 1047 
Charles St., North Providence, salesman 
for the H. F. Bliss Co. of North See- 
konk, died at the Memorial Hospital, 
Pawtucket, Thursday night as the result 
of injuries suffered when he was struck 
by an automobile owned and driven by 
Axel F. Lind of this city. 

According to investigations made by 
the police, Janson had his machine 
parked on the right hand side of the 
toad on Washington St. in South Attle- 
boro and was changing the tire when 
the Lind machine struck him as it 
Passed in the direction in which Jan- 
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son’s auto was headed. Janson was re- 
moved to the hospital where he died 
about ten minutes later. He had suf- 
fered a fractured skull, a fracture of the 
spine and a fracture of the right arm 
and right leg. 

Lind pleaded not guilty to a charge 
of manslaughter and operating so as to 
endanger the lives of the public and 
was held under $1,000 bail for a hear- 


ing. 
Death of H. M. Manheim 


New York Wholesale Jeweler Passes Away 
After a Short Illness 


After an illness of a few days, Henry 
M. Manheim, president of the firm of 
H. M. Manheim & Co., wholesale jewel- 
ers and mail order house, 87 Nassau St., 
New York, died last Wednesday in the 

















THE LATE HENRY M. MANHEIM 


Mount Sinai Hospital. The funeral ser- 
vices were held at the Free Synagogue 
House, 40 W. 68th St., last Friday morn- 
ing at 10 o’clock, with Dr. Stephen S. 
Wise officiating. Burial followed at 
Union Fields. 

Mr. Manheim was a native New 
Yorker, having been born in the metrop- 
olis on Nov. 1, 1866. At the age of 19 
years he entered the jewelry trade when 
he obtained a position with the S. F. 
Myers Co., at 49 Maiden Lane. He re- 
mained with the concern until 1910 and 
during the last 15 years of his affilia- 
tion was general manager. When he 
resigned his position in 1910, he estab- 
lished with his brother-in-law, I. Adler, 
the firm of H. M. Manheim & Co., of 
which he was president at the time of 
his death. This firm has always been 
located at 87 Nassau St. Two years ago, 
Mr. Manheim’s son, Edward J. Man- 
heim, became a member and officer of 
the corporation. 

Mr. Manheim was a member of Man- 
hattan Washington Lodge, I. O. B. B. 

Deceased is survived by his widow, 
Annie Manheim, daughter, Hattie E., 
and son, Edward J. Manheim. 
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National Jewelers’ Board of Trade 
Adopts Resolutions of Respect 
Upon Death of Oscar E. Place 


PROVIDENCE, R. I., Oct. 15.—At the 
monthly meeting of the New England 
Directors of the National Jewelers’ 
Board of Trade held at the Providence 
office last Monday afternoon, with Vice- 
President George C. Rueckert presiding, 
resolutions were adopted upon the death 
of Oscar E. Place, of O. E. Place & 
Sons Co., of this city, for several years 
a member of the directorate of the asso- 
ciation. The resolutions were as follows: 


Whereas: God in his infinite wisdom has 
removed from among us our honored and 
highly esteemed fellow-director, Oscar E. 
Place; and 


Whereas: We desire by these presents to 
record our appreciation of his splendid de- 
votion and loyalty to the interests of this 
organization, as evidence by his service as 
director for a period of over eight years, as 
well as to testify to our profound sorrow in 
his decease; Therefore be it 


Resolved: That we, the National Board of 
directors of the National Jewelers’ Board of 
Trade and of the New England directors of 
the National -Jewelers’ Board of Trade, 
greatly deplore the loss of a man, who by 
his sterling integrity and upright life had 
won the respect and esteem of all who knew 
him; and. we cherish in our memory his 
genuine friendship, together with the genial 
and considerate spirit manifested by him in 
all the deliberations of our meetings. And 
be it further 


Resolved: That this tribute to his memory 
be spread in full upon the records of this 
Board, and that a copy be engrossed and sent 
to his family with the assurance of our 
heartfelt sympathy in this their sad hour of 
bereavement. 


The meeting was well attended and 


only routine business was transacted 
out of respect to Mr. Place. 








Restitution Made and_ Baltimore 
Police Cease Search for Kane, 
Pa., Man Charged with Theft 
of Jewelry 


BALTIMORE, MD., Oct. 15.—Restitution 
having been made, detectives here have 
ceased their search for Benjamin S. 
Abrams, 41 years old, of Kane, Pa., w’ao 
until Oct. 7 had been sought throughout 
the country on the charge of stealing 
several thousand dollars worth of dia- 
mond and platinum jewelry from Oscar 
Caplan, E. Baltimore St., jeweler. The 
warrant was withdrawn by Detective 
Lieutenant Charles A. Kahler, who ap- 
peared with Mr. Caplan before Judge 
James R. Cadden in Central Police Court. 

Ten days ago, according to Lieutenant 
Kahler, a member of Abrams’ family 
came to see Mr. Caplan and explained 
various details to the jeweler. Negotia- 
tions were brought to a close, Lieutenant 
Kahler said, when approximately $2,300 
was delivered to Mr. Caplan. As letters 
and circulars bearing Abrams’ picture 
were sent out to cities throughout the 
country asking his arrest, the police have 
now countermanded these and have noti- 
fied the authorities of other cities that 
Abrams is not wanted by the Baltimore 
authorities. 

Abrams had been sought since Decem- 
ber, 1926. 
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! FROM MINES TO MARKET 


- GEMS ~ 


EmERALDs—Single stones up to twenty carats in fine 
and medium qualities. 

Rusies—Single stones up to six carats in gem, medium 
and commercial qualities. Bracelet lines of exceptional 
values and calibre for all purposes. 
Sappuires—Single stones up to fifteen carats in qual- 
ities from gem pieces to those of commercial quality. 2 
Bracelet layouts of merit and calibre suitable for most ; 
requirements. 

CuinesE JapE—A stock replete with Jade in carvings, 
also oval and navette shape stones suitable for rings, 
scarf pins, brooch, link and bracelet sets, and necklaces 
in qualities ranging from commercial to gem. 

Star Sappuires aND Star Rusies~ Single stones for 
rings and brooches and sets for links and studs. 
CatserEs—Exceptional gem stones. 

Semi Precious Stones~Aquamarines, Tourmalines, 
Opals, Black Opals, Morganites, Topaz, Olivines, 
Amethysts and other gems in this category in a varied 
assortment of sizes and shapes. 
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Blue — 


Best Quality blue Zircons available in 
all sizes at very reasonable prices, 


Cables “GENUINE” 


P. A. Keerthiratna & Bros, 


85 Chatham Street 
P. O. Box 294, Colombo, Ceylon 








THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 
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Now Made in 
18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


Also 
= SAFETY CATCH 


Open For Brooches, etc. Closed 


18K.White. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN ‘Niw'vou: 


EXPERT Watch Case 
> Repairs 


Gold, Silver and 
Platinum Plating 
Engravine and 
Engine Turning. 


AMERICAN GEM @” PEARL Co. 
Miners + Cutters +» Importers 
Six West 48TH STREET 

LONDON New York PARIS 
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Manufacturers 

\\ of Special Cases. 
Swiss and 
English cases 
i] changed to fit 





Compare our stones for price and quality ¢ po 
Even concerns who do their own importing buy from Dag 
us regularly because of the low prices and fine service Gold Work 
we can give. What we do for them we can do for you. Attachments for bracelets put on watches and 
Write us for your stone requirements. SS aa & Gee hecpet sot ee 
repaired. Send for Price List. 
Diamonds, Pearls, Precious, Synthetic and Imitation Stones J. C. Howard & Company 


Room 810, 5 South Wabash Avenue 
Mallers Building CHICAGO, ILL. 








S. NATHAN & CO., inc. —— or 


Importers and Cutters . 
71-73 NASSAU STREET, NEW YORK J Ay? ee 


New Yor ¢ ity 
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October 20, 1927 


Death of Fred C. Backus 





Secretary of National Jewelers Board of 
Trade Passes Away at St. Luke’s 
Hospital 


After suffering from a nose infection 
for more than two years, which resulted 
in a complication of ailments, Fred C. 
Backus, secretary of the National Jewel- 
ers Board of Trade, 22 W. 48th St., New 
York, passed away last Wednesday at 
St. Luke’s Hospital where he had been 
confined for about two weeks. The 
funeral services, which were attended by 
large delegations from the trade and 














THE LATE FRED C. BACKUS 


from various organizations with which 
Mr. Backus was affiliated, were held on 
Friday evening in Campbell’s Funeral 
Chapel, 66th St. and Broadway. The re- 
ligious services were conducted by Rev. 


Gustave Warren, a Presbyterian clergy- 


man, while the Masonic ceremonies were 
in charge of Chancellor Walworth Lodge 
No. 271, F. & A. M. The interment the 
following day was in Kensico Cemetery, 
Westchester County, N. Y. 

Fred C. Backus was a native of New 
York. He was born in the metropolis on 
Aug. 19, 1883. His early education was 
received in the public schools of New 
York and later he attended the College 
of the City of New York. At the latter 
institution, Mr. Backus attained a wide 
reputation as an athlete and in 1906 
with one of his brothers and two other 
companions won the international seull 
race. 

After leaving college, Mr. Backus ob- 
tained his first position with one of the 
leading sporting goods houses of New 
York, where he was in charge of the 
department handling camping outfits. 
Being a lover of outdoor life, Mr. Backus 
took a great interest in his work and re- 
mained in this position until he became 
affliated with the National Jewelers 
Board of Trade, on May 6, 1914, becom- 
Ing private secretary to the Secretary 
of the Board. When Secretary Stone 
went out of office in the spring of 1915, 
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Mr. Backus was appointed secretary 
pro-tem. He occupied this office until 
January, 1916, when Laurence Gardner 
was appointed secretary. Thereafter, 
Mr. Backus became field secretary of the 
organization and continued in this capa- 
city until January, 1918. With the res- 
ignation of Mr. Gardner, Mr. Backus 
was appointed secretary at a meeting 
held on Jan. 17, 1918, and held this office 
until the time of his death. 

As secretary of the Board, Mr. Backus 
was active in all its work and formed a 
large circle of friends throughout the 
industry in all parts of the country. On 
several occasions, he went to other cities 
where he attended meetings and other 
functions in which the Board was in- 
terested. 

About two years ago, Mr. Backus con- 
tracted a cold which developed into 
grippe. This led to an attack of nose 
trouble from which he suffered continu- 
ally. He underwent several operations 
for this infection and for a time he ap- 
peared to be regaining his health. In 
May of this year he obtained a three- 
months’ leave of absence and went to 
Asheville, N. C., where he remained until 
about Aug. 1. While there, he under- 
went another operation on his nose, and 
coming back to his office, he remained 
there until Sept. 30, when he went to 
St. Luke’s Hospital, where he died. 

Mr. Backus, aside from being a mem- 
ber of Chancellor Walworth Lodge, F. 
& A. M., was also active in the Jewelers 
Square Club and for some time was 
chairman of the membership committee 
of this organization. The Square Club 
had an unusually large representation 
at the services last Friday night. Prac- 
tically all of the officers and members 
of the various committees of the Board 
of Trade were also present as were a 
large number of the office employees. 
He was also a member of the Jewelers 
24 Karat Club of New York. 

At a special meeting of the board of 
directors of the National Jewelers 
Board of Trade held last Thursday, a 
resolution of regret was adopted. This 
resolution reads as follows: 


With profound sorrow the Board 
of Directors of the National Jewel- 
ers Board of Trade record the un- 
timely death of their esteemed sec- 
retary, Fred C. Backus. 

During the many years of his 
faithful association with this or- 
ganization he had endeared himself 
to his associates and co-workers 
through his kindly nature and ef- 
forts in their behalf. 

Be it Resolved, That this organi- 
zation expresses its sincere sorrow 
and regret at his untimely demise, 
and extends to his family our heart- 
felt sympathy in their loss. 

Be it further Resolved, That a 
copy of this resolution be spread on 
the minutes of this board. 

By order of the President, 

P. J. COFFEY. 


Deceased is survived by his widow, 
one daughter, one sister and_ three 
brothers. 


73 
Old Firm Retires 


A. Wallach & Co., New York Jewelers, Was 
Founded in 1848 


A brief announcement made last week 
was that the firm of A. Wallach & Co., 
39 Maiden Lane, New York, established 
since 1848, is retiring from the chain 
and jewelry business and is now in 
liquidation. 

The Wallach concern is one of the old- 
est in the industry and was founded by 
Adolph and Anthony Wallach in 1848. 
Since that time, the nephews and grand 
nephews of the founders have been con- 
nected with the jewelry trade. 

Adolph and Anthony Wallach con- 
ducted the chain business successfully 
until 1883 when they both retired and 
the firm was turned over to six nephews. 
For a while the business was conducted 
under the style of A. Wallach’s Nephews 
and continued until 1891 during which 
time a diamond business had been de- 
veloped as well as a chain business. In 
1891, after the nephews dissolved part- 
nership, Leopold and Max Rosenberger 
continued the chain business under the 
style of A. Wallach & Co., which style 
it has maintained ever since. After the 
death of both Leopold and Max Rosen- 
berger, in 1915 and 1917 respectively the 
business was conducted by William 
Rosenberger, a brother, with the widows 
of the two deceased men. 











L. Mendelsohn Co., New York, Loses 
Libel Suit Against Indra Pearl Co. 


In a suit for libel instituted by the L. 
Mendelsohn Co., of New York, against 
the Indra Pearl Co., 392 Fifth Ave., New 
York, a jury returned a sealed verdict 
last Friday which was opened on Mon- 
day. It found for the defendant. The 
trial took place before Judge Hammer 
and a jury in the Supreme Court and 
for two days (Thursday and Friday), 
testimony was presented. 

In his suit, Mr. Mendelsohn claimed 
that advertisements printed in sev- 
eral publications, while not mentioning 
his name, referred to him. The defense, 
however, contended that Mendelsohn’s 
name did not appear in the advertise- 
ment and therefore there was no libel. 
The case went to the jury on Friday 
afternoon. 








Webber & Turnell, Danville, Ill., Go 
Into Bankruptcy 


DANVILLE, ILL., Oct. 15.—Fred T. 
Webber and Mrs. Jane Turnell operat- 
ing as Webber & Turnell, jewelers, have 
filed a voluntary petition in bankruptcy 
with liabilities of $26,985.63 and assets 
of $15,817.85. The assets include $7,000 
stock; $2,000 fixtures; $45 cash on hand; 
$1,000 open accounts; $2,472.85 notes of 
Mr. Webber and $21,000 real estate. Un- 
secured liabilities amount to $13,312.78 
and notes $5,972.85. 

S. E. Brittingham was named re- 
ceiver for the business and is now in 
charge of the store. 
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“Block” Policies 


for the 


Jewelry Trade 


effected by 


Pendleton & Berger 


Insurance 


Member “‘National Jewelers’ Board of Trade’’ 


Immediate binders for members of the “JEWELERS’ 
SAFETY FUND SOCIETY” with largest American 


stock company writing jewelers’ “block” insurance. 


We have specialized in this class of insurance for over 
twenty years, representing the leading merchants in the 
jewelry trade. 


PENDLETON & BERGER 


Brokers and Adjusters 
15 William St. New York 


Telephone Hanover 4789 
Cable Address—Penberg, N.Y. 


Barnett Berger Josiah Berger 
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Jewelers’ Safety Fund Society 
Is No More 





Jewelry Trade’s Mutual Insurance Company to Be Wound Up 
by New York State Insurance Department After a Career 
of Forty-three Years—Policies Cancelled as of Oct. 19, 
and Claims to Be Paid in Full 


The Jewelers’ Safety Fund Society, as 
a trade association, is no more. This 
organization, which since 1884 has given 
an insurance of merchandise on the road 
to our manufacturers, importers and 
wholesalers is now being liquidated and 
wound up by Clarence E. Fowler, Chief 
of the Liquidation Bureau of the Insur- 
ance Department of New York. The 
proceeding for winding up the Safety 
Fund was instituted last week when on 
Tuesday an order to show cause why the 
organization should not be wound up 
by the Insurance Department was en- 
tered in the New York Supreme Court 
returnable on Thursday. On that day, 
the formal order was entered under 
which all policies of insurance issued by 
the Safety Fund are cancelled as of Oct. 
19. Inasmuch as this is a mutual in- 
surance company, all claims for losses 
up to Oct. 19 will be paid in full and 
the deficit, whatever there be, will be 
collected by assessment from the mem- 
bers. 

The winding up of the Safety Fund is 
a surprise even to those who have been 
close to the affairs of the organization 
for some time. It is a matter of 
universal regret in the jewelry trade, 
and even among officials of the Insur- 
ance Department, who feel that the 
Society performed a function in the in- 
surance world in the stabilization of the 
insurance business as far as it related 
to the risks in the jewelry trade. It was 
caused by an unusual number of losses 
sustained by members, principally losses 
under the “block” policy for all coverage, 
that has been issued in the past year. 
These losses were very heavy and the 
increase in business was not enough to 
make up for them. 

A short time ago, President Monroe 
called a meeting of the leading members 
of the trade to explain the situation of 
the Safety Fund and see if arrange- 
ments could not be made for support in 
a way that it could continue. But this 
support not being forthcoming, the In- 
surance Department was asked to ar- 
range for liquidation of the business of 
the company and started the proceedings 
in which Mr. Fowler was put in charge. 

According to a statement made by the 
officials of the company, the ledger assets 
amount to $470,803.81, the non-ledger 
assets, $11,994.82 or a total of $482,- 
798.63. From this, the Insurance De- 
partment has deducted assets of $18,- 
060.48 making the admitted assets of 
the company, $464,738.20. The liabili- 
ties, as reckoned by the Insurance De- 





partment, are $671,642.06, leaving a de- 
ficit of $206,903.86. But this is hardly 
a fair statement of the condition, inas- 
much as the Insurance Department 
under the theory of not admitting claims 
for re-insurance with companies un- 
authorized to do business in New York 
State, deducted about $125,000, which 
amounts are due the company from in- 
surance to groups in England and other 
sections. The company’s figures show 
a deficit of about $80,000 which is be- 
lieved to be more nearly the actual con- 
dition of the concern up to the time 
that the proceedings for liquidation were 
begun. 

The difference or deficit, it was stated 
by the Insurance Department, will be 
made up, as before stated, by assessment 
of the members, and as they are prac- 
tically all responsible merchants or 
firms, it is believed that no claims will 
go unpaid. Under the policies, as issued 
by the company, it was stated by the 
Insurance Department, the policyholders 
or members of the organization at the 
time a loss occurred, were liable for 
such loss irrespective of the time that 
the payment of that loss was made. 

For over 40 years, the Jewelers’ Safety 
Fund Society operated under special 
charter granted by the legislature, April 
21, 1884, as Chapter 171 of the Laws of 
that year. The first incorporators of 
the Society were Enos. Richardson, 
Henry Randell, Ira Goddard, Samuel W. 
Saxton, James C. Aikin, Samuel C. Scott, 
Charles G. Alford, William R. Alling, 
Frederick §S. Douglas, Courtland E. 
Hastings and Henry Hayes, and the 
corporation created then had power to 
“insure manufacturers or importers 
of, or wholesale or retail dealers, in, 
watches, watch movements, jewelry,” 
. . . “against loss or damage to any 
such merchandise, goods or articles 
owned by such manufacturers, im- 
porters or dealers, or held by them in 
trust or on commission, or sold but not 
delivered, or in which they have any 
interest or for which they are in any 
respect liable, by any and all risks of 
fire, theft, barratry and embezzlement, 
and any or all risks of transportation by 
land or water, during all or any period 
or periods of time while such merchan- 
dise, goods or articles are outside of the 
stores, offices and manufactories of the 
assured... .” 

The corporation was authorized to 
issue members policies of insurance on 
these lines and had power to levy assess- 
ments for the payment of losses arising 
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under its policies. The charter, which 
was a broad one in those days, permitted 
an insurance such as the jewelers of 
the country could not get in the same 
way from any regular insurance com- 
pany and for years it prospered. 

Of recent years, the policies of the 
company were not considered as ade- 
quate to meet conditions as those of the 
so-called “block” policies as issued by 
Lloyds, with an all coverage risk, and 
when in 1925 the insurance laws of New 
York were changed to permit marine 
insurance companies to amend their 
charter to the extent of letting them 
issue a “block” policy on the line of 
Lloyds, the Jewelers’ Safety Fund So- 
ciety was included by the Insurance De- 
partment among those so privileged to 
change. In June, 1926, the charter of 
the Safety Fund was amended, since 
which time, according to the Insurance 
Department, it had done business under 
the New York Law practically as a 
mutual marine insurance company and 
has issued a “block” policy which this 
enabled it to do. It undertook to con- 
duct business on a straight advance pre- 
mium basis, although in its policies, as 
previously, it retained the right to assess 
its members in the event of excessive 
losses. A “safety guaranty fund” also 
was established at that time, each policy 
holder being required to deposit in the 
fund an amount equal to one per cent 
of the amount of insurance held by him 
on Dec. 15, 1925, covering the risks de- 
signated as salesmen’s policies. 

At the offices of the Commissioner of 
Insurance in New York, it was stated 
Monday that there had been entire co- 
operation between the Insurance Depart- 
ment and the officers of the Jewelers’ 
Safety Fund Society from the very 
beginning and the proceedings to wind 
up the company, though taken by the 
Insurance Department, were in effect 
a voluntary liquidation. The officials of 
the Insurance Department had no critic- 
ism whatsoever to make of the organ- 
ization or its management, and ex- 
pressed regret that the conditions were 
such that the Safety Fund had to go 
out of business. The difference in the 
figures as to the deficit, it was ex- 
plained, was simply due to the fact that 
the department could not take cogni- 
zance of any claim or business done 
with concerns or companies, who 
were not authorized to do business in 
New York State under the law. 

It was intimated in the petition pre- 
sented to Supreme Court Justice Valente, 
when the order was obtained to show 
cause why the Safety Fund should not 
be liquidated, that the insolvency and 
hazardous financial position of the com- 
pany was due to excessively heavy losses 
incurred recently as a result of robberies 
and thefts in the jewelry trade. No 
opposition was made to the order as the 
directors of the Society, on Oct. 7, had 
unanimously adopted a resolution to the 
effect that it was “against the best in- 
terests of the policy holders of the so- 
ciety that it continue in business” and 
that the officers should “take up with 
the State Department of Insurance the 
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Sm ., _ FASHION DECREE 


, Decrees 
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Sf GU IARD RINGS ~~ gr» ‘Anniversary Guard Rings” 


Indeed, fashion does decree 
Guard Rings, and Anniversary 
guard rings are made to suit the 
fastidious taste of the millions of 
women who want to be up to the 
minute. 

At the Jewelry Show held in 
Chicago recently Anniversary 
Guard Rings proved the Sen- 
sation. 

Made in 5% Iridium Platinum 
and 18 Karat White Gold. Hand 
carved and the stones, which are 
set by hand, will stay set. 


ae : ee r) a ; : Your Jobber has them in all colors and 
c8) Be Worn Between “ae we finger sizes 


We dding and Eng | ent : (i bi ; Henry Rufeisen, Inc. 
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eae eee ae 126 South Street 
e furnish the above ve-colore oi 
painted window display gratis with your order. NEWARK, i F 
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matter of the liquidation of the society.’ 
The petition to the Court stated that, as 
the society is a domestic mutual insurance 
corporation, the members desired to have 
their liability for future losses ter- 
minated at the earliest possible date in 
order that the assessment to be levied 
upon them might be as small as possible. 
It also was required that the liquidation 
order be granted forthwith so that all 
members might be notified of the condi- 
tion of the company in order to protect 
themselves by securing adequate insur- 
ance elsewhere. 

The present officers of the organiza- 
tion, elected at the last annual meeting, 
held in January, this year, are as fol- 
lows: President, Rolland G. Monroe; 
vice-president, DeWitt A. Davidson; 
second vice-president, Harry Durand; 
secretary-treasurer, Harwood E. Ryan, 
and assistant secretary-treasurer, John 
B. Goddard. 

The Board of Directors is composed 
of: August Oppenheimer, Oppenheimer 
Bros. & Veith; Harry Durand, Durand 
& Co., Inc.; David Kaiser, Maurice Tish- 
man; Rolland G. Monroe, Mayers, Oster- 
wald & Muhlfeld, Inc.; DeWitt A. David- 
son, Davidson & Schwab, Inc.; Cleveland 
A. Dunn, Graff, Washbourne & Dunn, 
Inc.; Zach A. Oppenheimer, Zach A. 
Oppenheimer; Jacob Mehrlust, Jacob 
Mehrlust; Lemuel Skidmore, Attorney, 
Putney Twombly & Putney, and Har- 
wood E. Ryan, secretary-treasurer of 
the Society. 

President Monroe informed a JEWEL- 
ERS’ CIRCULAR reporter that no state- 
ment would be made to the trade papers 
until a complete report had been com- 
piled for the policy holders. This, Mr. 
Monroe thought, would be completed 
within the next few days, after the books 
and the affairs of the organization have 
been examined thoroughly. 








Watch Out for This Man 


The Jewelers Security Alliance has 
just issued a notice warning jewelers 
to be on their guard in dealing with a 
young man representing himself as “Mr. 
Brodnax” of Memphis, Tenn., and claim- 
ing to have been held up and robbed of 
his money, automobile and other valua- 
ble articles, in consequence of which he 
asks an advance of a small sum of 
money. In some instances, money has 
been given to him under the impression 
that he was related to the members of 
the well known firm of Geo. T. Brodnax 
Inc. of Memphis. 

This party has been telling this same 
story for quite a long time with more 
or less success and should not be sup- 
plied with any funds as he is no relative 
to Mr. Brodnax and has no grounds for 
receiving any assistance from the trade, 
according to James H. Noyes, secretary 
of the Alliance. 


John Worley, a jeweler at Springfield, 
Ohio, visited Cincinnati recently to ex- 
amine store and lighting fixtures that he 
will have installed in his new jewelry 
store on E. High St. 
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Charged With Smuggling 





Authorities Claim They Have Uncovered 
Ingenious Method of Evading Duty on 
Watch Movements 


A man who gave the name of Werner 
Matter and living in New York, was ar- 
rested and arraigned last Monday before 
Federal Commissioner Garrett W. Cot- 
ter and held in $2,500 on a charge of 
smuggiing Swiss watch movements into 
this country. Matter, it is charged, em- 
ployed an ingenious method of smug- 
gling the movements by concealing them 
in what appeared to be brass cogwheels. 

On June 27 a shipment described as 
“machinery parts” arrived here on the 
Berengarw. While the merchandise was 
still in the appraiser’s stores waiting for 
the consignee to claim it, a clerk used 
“cogwheels” for a paper 
weight. Each wheel was about an inch 
and a half in diameter and they ap- 
peared to be solid brass. In some man- 
ner the wheel being used for a paper 
weight fell to the floor, and it is alleged 
was opened and revealed a watch move- 
ment valued at about $5. 

The shipment included 115 such parts, 
the ad valorem duty on all of which, as 
“machinery parts” had been only $10, 
whereas a duty of $2 each would have 
been required on each of the Swiss 
movements which needed only cases to 
make them complete time pieces 

Assistant United States Attorney Ed- 
ward S. Silver was informed of the mat- 
ter and Special Customs Agents James 
J. Lynch and Vavid Sandlands were put 
on the case. 

When a customs broker telephoned 
about the shipment he was told to pro- 
duce the consignee, whose name was 
given as Steiner. Lynch and Sandlands 
called at Steiner’s uptown address and 
were told no such man was known there. 
The agents went to the broker’s office 
later, by arrangement, and found there 
only a taxicab driver who said his fare 
had disappeared. The agents followed 
the driver down the street in search of 
the fare and said they found young 
Matter hiding behind an elevated rail- 
way pillar. 

At Matter’s apartment on W. 107th St. 
the customs agents are alleged to have 
found a number of important letters. 





— 





Creditors Start Bankruptcy Proceed- 
ings Against M. L. Girdany, 
Inc., New York 


Acting for creditors, Goldman & Frier, 
attorneys, 15 Maiden Lane, filed a pe- 
tition in the United States District 
Court, New York, last Friday against 
M. L. Girdany, Inc., dealer in diamonds 
and jewelry, 2 W. 47th St. The peti- 
tioning creditors include J. Rosenblatt, 
with a claim for $500, Handy & Har- 
man, $350 and Dora Kaplan, $847. 

Judge Thacher, in an order signed the 
following day, appointed Charles W. 
Chandless as receiver, under a bond of 
$4,000. 

The assets are estimated to be worth 
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about $8,000 including diamonds, jewel- 
ry, furniture and fixtures, while the lia- 
bilities are said to approximate $42,000. 








Held Up and Robbed 


New York Salesman Forced into a Taxicah 
by Bandits Who Rob Him of 


Diamonds 


SALT LAKE City, UTAH, Oct. 18.— 
While C. H. Brown, representing A. Ed- 
ward Fisher, diamond importer, 10 W. 
47th St., New York, was making calls on 
jewelers in this city this morning, six 
men forced him into an automobile and 
drove him to a spot north of Fort Doug- 
las and robbed him of loose diamonds and 
diamond mounted watches estimated to 
be worth about $45,000. Mr. Brown was 
found handcuffed to a post near the Fort 
Douglas golf course. 

The kidnapping of the salesman oc- 
curred on Main St. Brown informed the 
authorities that as he stepped up to a soda 
fountain two men placed pistols against 
his back and ordered him to get into a 
car standing nearby. When he reached 
the car he discovered four other men. 
Mr. Brown stated he was then strapped 
and blindfolded and taken for a ride. In 
a canyon near Fort Douglas he was 
forced to leave the car and was then 
handcuffed to a post, where he was later 
found by a physician and a lawyer. 








The firm of A. Edward Fisher, dia- 
mond importer, 10 W. 47th St., New 
York, was notified on Tuesday that its 
representative, C. H. Brown, had been 
kidnapped and robbed while calling on 
the trade in Salt Lake City, Utah. In- 
formation reaching New York indicated 
that Mr. Brown was making his last vis- 
its in Salt Lake City and was preparing 
to leave for New York on Tuesday when 
the robbery occurred. 

The salesman carried a small case, 
which contained loose diamonds and dia- 
mond mounted watches. Just what the 
loot taken by the thieves was worth could 
not be estimated at the New York office 
until an inventory has been completed. : 
Whatever the loss might be, THE 
JEWELERS’ CIRCULAR reporter was in- . 
formed that it is fully covered by insur- 
ance. 

This is the second time the Fisher ; 
concern has been the victim of robbers 
within seven months. Last March Mr. 
Fisher himself was riding in a taxicab 
going to the Michigan Central Railroad 
depot in Detroit, Mich., when several 
gunmen jumped into the machine, over- 
powered him and the driver and after 
driving them to a lonely spot robbed the 
diamond importer ef gems worth about 
$80,000. 








Detectives are searching for two day- 
light jewelry store sneak thieves who en- 
tered the watchmaker’s shop of Delevan 
R. Nichols, in the State Mutual building, 
Worcester, Mass., recently and escaped 
with $600 worth of watches. Mr. Nichols 
discovered that the place had been en- 
tered by the use of a key. 
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Representative Items in a Quality Line of 4 


MIDDLETOWN 
SILVERWARE 


to retail at from 


$19 810 








No. 9009—914”"” Pyrex Pie Plate 


No. 125—Bon Bon, Bale Handle (Half actual Size) 


Every one of these pieces is heavily silver plated over nickel silver, attractive in design and 
beautifully finished. They are enjoying a remarkable sale everywhere. Send for complete 
list. You will find that there is room for a liberal mark up even at these low retail prices. 


MIDDLETOWN SILVER COMPANY of Middletown, Conn., U. S. A. 





World’s Largest Producers of Pyrex-Lined Silverware 
New York Office: 366 Fifth Avenue Los Angeles: c/o The Roy Livermore Co., 643 So. Olive St. o 
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British Market 
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for Timepieces 





Great Britain Imports 95 Per Cent of Its Watches and Clocks— 
American Share of Trade Could Be Increased 


A Report by Assistant Trade Commissioner C. Grant Isaacs, London, England 


Great Britain is one of the best foreign 
markets for American watches and 
clocks, but it is capable of much greater 
development. Figures for any one of 
the last three years can be very mislead- 
ing. The McKenna duties, assessing 
33% per cent ad valorem on imports of 
watches and clocks, effective since Sep- 
tember, 1915, were removed by the labor 
government in August, 1924. In 1925 
they were included in the budget as a 
source of revenue, and became effective 
July 1, 1925. Imports were greatly aug- 
mented in 1925, owing to the expected re- 
imposition. To get an adequate idea of 
the consumption of the market, the last 
three years should be considered to- 
gether. 

From 1924 to 1926, inclusive, the value 
of imports of watches, clocks, and all 
kinds of parts into Great Britain has 
averaged in value fully £2,044,000, or 
$10,220,000, a year. Of this amount, ac- 
cording to United States statistics, only 
about 6 per cent was supplied by the 
American manufacturer, imports from 
the United States averaging over the 
three years approximately $628,000. 


Over 95 PeR CENT IMPORTS 


It is estimated that British manufac- 
turers supply less than 5 per cent of the 
demand, there being only a few impor- 
tant watch and clocks makers. Three 
firms, who were formerly important 
manufacturers of watches, are now en- 
gaged principally in assembling imported 
parts. The clock industry of rather fair 
proportions existing 40 or 50 years ago 
has almost disappeared. 


SWITZERLAND CHIEF SOURCE OF SUPPLY 
FOR WATCHES—IMPORTS 


The bulk of the watches imported into 
the United Kingdom are received from 
Switzerland. Practically all gold and 
silver watches are of Swiss manufacture. 
Nickel and watches with cases of other 
cheaper metals are also imported from 
Germany, the United States, and France. 

The following tables show volume of 
imports and countries of origin: 


Principal Foreign Sources of Imports 


of Watches 
Watches 1923 1924 1925 

Gold: Number Number Number 

Switzerland .. 314,000 296,000 496,000 
Silver: 

Switzerland .. 391,000 496,000 825,000 
Other metals: 

Germany .... 609,000 660,000 574,000 

BYGMGO +..4.% 11,000 52,000 88,000 

Switzerland .. 1,910,000 2,573,000 3,074,000 

United States. 248,000 334,000 353,000 


ALL TYPES OF WATCHES POPULAR 


All kinds of watches are imported into 
the United Kingdom. Wristlet and brace- 
let watches are held in good favor and it 
is estimated 50 per cent of the watches 
sold are of this type, and the remaining 
50 per cent are pocket watches. In Great 
Britain arm watches for men are termed 
wristlets and those for women are re- 
ferred to as bracelets. The laboring 
classes prefer the pocket watch, and the 
wristlet is used more by the middle and 
upper classes. 

Watches are sold at all prices. The 
popular price for a pocket watch sold in 
quantity and of reasonable quality is 
from about 35s. to £5, and for a wristlet 
watch £2.10s. to £4. The popular types 
of pocket watches sold in quantity are 
retailed for as low as 5s. to 7s. 6d. They 
are imported principally from Germany. 
A cheap nickel watch which sells for 2s. 
9d. to 2s. 11d., including duty, is also im- 
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GERMANY CHIEF SOURCE OF SUPPLY FOR 
CLOCKS 

Germany is the principal source of 
supply for clocks imported into the 
United Kingdom, followed by the United 
States, Italy, and France. All kinds of 
clocks, ranging from cheap alarms to 
“grandfather” clocks, are imported from 
Germany. Imports from Italy are chiefly 
in alarms, but some wall and bracket 
clocks are brought in from that source. 
Some alarm clocks are also imported 
from Japan and the bulk of the imports 
from the United States is of this kind. 

Germany supplies clocks to the British 
market which are sold for as low as 2s. 
9d. to 2s. 11d., including the duty. One 
German clocks is sold for 2s. 3d. A fair 
average retail price for alarms is 4s. 6d. 
to 5s., and the very best grade may be 
purchased for 25s. The preference is 
for wall-bracket and mantelpiece clocks. 
There is a large demand for alarms. 
Ordinary clocks, which are to some ex- 
tent ornamental, are sold for 35s. to £5 
and upward. One company retails clocks 
for prices ranging from 5s. to £75. 


BETTER GRADE CLOCKS IMPORTED FROM 
THE UNITED STATES 

In many trade circles the American 
clock is regarded as of superior quality 
but higher in price than those from the 
Continent. Although the production of 
clocks in Great Britain is negligible, 
there are many manufacturers of clock 
cases. The works are imported and the 
assembling is done in local fact-ries. 


BRITISH IMPORTS OF CLOCKS AND PARTS 


The following table shows imports of 
clocks and parts: 





Imports of Clocks and Clock Movements into the United Kingdom 





























Country of Origin 1923 1924 1925 1926 

CLOCKS, COMPLETE Number Number Number Number 

MER nak ic <a. cu aes oes es eae nacre 3,373,604 3,420,889 4,338,164 1,635,797 

SE rere eer re ee ee 20,993 110,535 236,216 159,483 

oe EE A re te ee ee 108,757 189,260 335,295 63,428 

FET DOCRIOE oi 5. 6 sek teste casmese ows 244,674 346,336 545,683 204,108 

cae ee pees a uae’ 3,748,028 4,067,020 5,455,358 2,062,816 

COMPLETE CLOCK MOVEMENTS 

ere et ee eee 350,678 456,420 523,717 (@) 
I ako 6a) 6.5 knee ein w Siew a.Sie aeene are. 30,929 16,609 35,048 @) 
III 356.60) sale) cio biniaé c.deyh ee ne neaa'ens 20,874 23,507 40,620 (@) 
RPRIERON SRN 5 2 ein cls os acale a BOE CalaanEles 18,084 10,613 29,769 @) 
Other foreign countries. .........ccceees 8,895 20,766 4,337 a) 
Total from foreign countries............. 429,460 527,915 633,491 @) 
Total from British possessions........... 53 994 211 (@) 
NR Bes oe Aaah eae a iene enews 429,513 528,909 633,702 (*) 


1 Statistics not available at this date. 





ported from Germany. The competition 
in watches is chiefly limited to Switzer- 
land, the United States, and Germany. 




















Items 1923 1924 1925 1926 
COMPLETE WATCH MOVEMENTS Number Number Number Number 
ae ee ere 206,384 221,061 536,732 (@) 
oo rr or 176,203 194,947 501,861 @) 
REMNEE GOCRNION os ioccid cs ee Oaalee sale bene 25,894 9,232 22,134 (@) 
WAT 
Gola: CHCASES 
Ma sia y pes i 5G OLR RRO S 367,861 276,540 352,646 268,811 
sil PRESET ANSON 66 hs vas ara aatonn io eerel ooo 366,098 273,353 348,538 (*) 
ver: 

RAS $e Bis oo Ne oe 2 aid ne leniy 354,112 537,727 419,097 309,211 
eee ene ena 353,519 537,157 417,777 (*) 
Other metals: . 

IE ahora racine Eaaraanea Wales arate 26,721 49,965 46,118 20,035 
RMN oo a cls.ca:dreiaiaainopaiatere e686 ,363 15,844 31,113 @) 
NNO UNO” 5 oS sia Sisee bewisia sean 20,082 8,259 5,595 (@) 

WATCHES, COMPLETE Z 

I ME ova yaeee saaieeeoseee $15,522 302,107 502,544 180,067 

ci we Sadtawe dad 393,277 506,089 841,495 250,034 

ith cases of other metals............++ 2,783,898 3,681,159 4,160,729 2,328,162 

MMO scons ose aidinie Gita ae Sle 3,492,697 4,489,355 5,504,778 2,758,263 


*Statistics not available at this date. 


CLOCKS AND WATCHES IMPORTED BY 
COMMISSION HOUSES 


Clocks and watches are imported 
chiefly by wholesale commission houses 
specializing in this trade. These firms 
are classed as watch and clock importers 
and merchants. American or other for- 
eign concerns directly represented in 
this market through their branch, or as- 
sociate companies likewise sell to these 
importers and merchants. They are re- 
garded as the most important customers. 
Large London and provincial retail dis- 
tributors, such as the well-known West 
End shops do not favor the distribution 
of branded articles. Manufacturers of 
well-known makes of watches and clocks, 
therefore, prefer to distribute through 
the suburban and middle-class shops; 

(Continued on page 91) 
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Harvest and Marketplace 


Nu may can hang up his shingle and 
claim he is a business man, but it 
takes brains, hard thinking, careful plan- 
ning and aggressive selling to make him a 
successful one. 


The difference between the successful and 
the other kind is that the successful man 


Wi fi Wt 
if ty . e,e 
bili makes his opportunities, whereas the 


other kind waits for them to arrive. 





The open minded business man recognizes that business is considerably differ- 
ent than it used to be. He knows that it is much harder to get today and he 
works harder to get it. 

How many revolutions a minute are you making on this October day to land as 
much of the hard-to-get business as you can? 

Now is the peak of the jewelers’ harvest, 
remember. The whole field from coast 
to coast is dotted with retailers who are 
in the market for goods—-and are buying. 
What are you doing besides sending out 








your men? 

If you are not advertising, you are miss- 
ing a wonderful opportunity. There is a 
national marketplace where you can 


vigorously talk your merchandise now 
and every week from now until the end Any man can eer 
of the season. a business man 


This marketplace is THE JEWELERS’ CircuLar. Its advertising columns enable 
you to reach practically every out and out jeweler in the business—the men who 
insist upon being up to the minute and who want the very latest information 
about style and fashion jewelry, new goods, novelty articles and other merchan- 
dise news, so vital to their business. THE 
JEWELERS’ CIRCULAR gives them this each 
week. Don’t wait for buyers to come to 





you. Go to them if vou want real re- 
sults. 

Every year, for over a quarter of a cen- 
tury, The JEWELERS’ CircuLAR has pub- 
lished more advertising than any three 
other jewelry papers combined and more 








than double the amount of any one. 


How mun y vewoisitions are 
you making? 


Nine Selling weeks to Christmas. Act 
at once! 


Jewelers Publishing Corporation 
11 JOHN STREET, NEW YORK 
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George A. Livesay has en a gift 
and antique store at 105 Broad St. 

Asa Cushman spent the last week-end 
at Dennis, down on Cape Cod. 


Frank Tanner was in Boston last 
week on business for H. S. Tanner Co. 


Louis Goldberg left last week on a 
business trip through the Middle West 
for J. Solinger & Co. 

Colonel and Mrs. Joseph Samuels are 
at French Lick Springs, Ind., for a 
couple of weeks’ stay. 


A gift and antique store has been 
opened by Bertha E. Adams at 67 Free- 
man Parkway. 

The Plaza Card Shop is the style of 
a card, gift and souvenir store that is 
opening at 112 Westminster St. 


Mr. and Mrs. Charles E. Hancock have 
closed their country house, Ardenwold, 
at Centre Harbor, N. H., and are at 
their home in Pawtucket for the winter. 


William J. Carr, of Pawtucket, has 
opened a retail jewelry and optometrist 
store at 77 Broad St. He will continue 
his store in Pawtucket. 

J. Thomas Smith, brocading, engrav- 
ing and engine turning, 167 Chestnut St., 
has issued a denial of the rumor that 
he is retired from business. 


At a meeting of the creditors of the 
K & S Jewelry Co., Inc., held last week, 
David C. Adelman was appointed trustee 
under bond of $5,000. 


Shirley Kleiner and Edward H. Mc- 
Alpine have given a chattel mortgage 
for $327 on the contents of the premises 
on the second floor of 32 Conduit St. 


The directors of the Manufacturing 
Jewelers’ Board of Trade will hold their 
monthly meeting at the Turks Head 
Building on Oct. 21. 


Mr. and Mrs. Ashbel T. Wall, Jr., 
were among the recent arrivals at the 
Weylin Hotel, at New York city, where 
they are remaining for a few days. 

W. T. Grant Co. has been celebrating 
its 21st anniversary at 317 Westminster 
St., with special bargains in every de- 
partment, including jewelry. 

Frank Kelley was a business visitor 
in New York and vicinity last week in 
the interests of the Manufacturing Jew- 
elers’ Board of Trade. 


M. I. Guertin, of Arctic, has offered 
a handsome silver loving cup as a trophy 
to the season’s winner in the Pawtuxet 
Valley Soccer League and Leo A. St. 
Onge has offered one as a second prize. 


Samuel Moore, of Samuel Moore & 
Co., accompanied by Mrs. Moore, is 
spending a few weeks on a_ hunting 
trip to Sunbury County, New Bruns- 
wick. 


Mrs. Max Gertsacov has been ap- 
Pointed chairman of the jubilee com- 
mittee for the celebration of the golden 
anniversary of the Montefiore Ladies’ 
Hebrew Benevolent Association. 


THE JEWELERS’ CIRCULAR 


Special bargains in every department, 
including the jewelry, silverware and 
cut glass sections featured the special 
sales in celebration of the 61st anniver- 
sary of the Boston Store (Callender, 
McAuslan & Troup Co.) the past week. 


H. Harold Price, with Tilden-Thurber 
Corp., was the principal speaker at the 
monthly supper meeting of the Woman’s 
Advertising Club of Providence, held 
the other evening in the Westminster tea 
room cafeteria. 


A formal reception was tendered to 
Col. Frank L. Barrows and his wife 
by the Rhode Island Division, Sons of 
the Union Veterans of the Civil War, 
of which Colonel Barrows is Division 
Commander, last Thursday evening. 


Theodore Droz and his son, of the E. 
H. Lohrmann Co., are enthusiastic de- 
votees of football and are regular at- 
tendants at all the big college games. 
They were at the Yale-Brown scrimmage 
at New Haven on Saturday. 


Raymond E. Shawcross, manager of 
the Munroe-Block Co., 45 Richmond St., 
reported to the police Wednesday that a 
futile attempt was made to enter the 
factory during the preceding night. The 
safe of the concern was robbed about a 
year ago. 


At the annual meeting of the William 
H. Hall Free Library Association in 
Cranston last week Walter A. Griffith 
was elected a member of the finance 
committee, Horace F. Carpenter of the 
library committee and Joseph S. Gettler 
of the building committee. 


The case of the Mohawk Novelty Co., 
appellant, against David Rubin was 
heard by Presiding Justice Willard B. 
Tanner in Superior Court last Saturday 
morning and damages assessed and 
decision entered for the plaintiff for 
$343.05. 


Charles Samdperil, 62 years old, died 
Friday morning at his home, 61 Douglas 
Ave., and is survived by his widow, three 
sons and three daughters. He was born 
in Poland and came to this country 25 
years ago. For the past 15 years he 
has been associated with his son, George 
Samdperil in the New England Metal 
Co., 70 Beverly St. 


Joseph Lancor, Walter S. Lederer, 
Frederick Hamilton, John W. Auty, Ed- 
ward L. Weed, Harry A. Slocomb, 
Walter P. Misch, Stowell B. Sherman, 
Elisha T. Astle, Edmund H. Parsons and 
Charles O. Dechau are members of the 
committee from the Providence Kiwanis 
Club on its concert by the United States 
Marine Band for the benefit of the 
Kiwanis reservation camp for under- 
privileged boys, 225 of whom were cared 
for at the camp the past summer. 


Several of the jewelers of this city 
and the Attleboros were among the 86 
golfers who participated in the final in- 
vitation handicap tournament of the 
season, conducted under the auspices of 
the Rhode Island Golf Association at the 
grounds of the Metacomet Golf Club in 
East Providence last Saturday. These 
included the following: Eben F. Wilde, 
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Albert S. Vennerbeck, Howard K. Clery, 
Herbert A. Boss, W. J. Carr and Jules 
P. Goldstein. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Jules Schwab, 
of Jules Schwab & Co., New York city; 
Max Singer of New York city; Mr. Selt- 
zer, of Seltzer Bros., New York city; 
Louis Wolfson, of Charles Wolfson Co., 
New York city; Messrs. Van Allen and 
Schloss, of Samuels & Co., Los Angeles, 
Cal.; Edward Wertheimer, of Wert- 
heimer, Plehn & Levy Co., New York 
city; Miss Birkenbuh and Mr. Reeves of 
Marshall Field & Co., Chicago; Mr. Les- 
ser, of Samstag & Hilder Bros., New 
York city; Miss Marmon, of the Davis 
Co., Chicago; Mr. Klenifeld, of the Star 
Jewelry Co., New York city, and Messrs. 
Thorpe and Oftry of the Three Schuster 
Stores, Milwaukee, Wis.; H. E. Auster- 
litz and Miss Clark, of Stix-Baer & 
Fuller Co., St. Louis, Mo. 


North Attleboro 











J. Frank Mason is a member of the 
committee of the North Attleboro Rotary 
Club for its annual Hallowe’en party. 

Congressman Joseph W. Martin, Jr., 
was the orator at the Columbus Day 
celebration of the Italian residents of 
Fall River last Wednesday. 

Plans are under way for the annual 
Community Chest drive in North Attle- 
boro, with J. Frank Mason as chairman. 
It was originally intended to have the 
campaign this month, but postponement 
has been announced to November. 

The fire department was called out 
last Tuesday for a small fire at the fac- 
tory of the Evans Case Co. The blaze 
set off the sprinkler system which is 
connected with the fire station and 
brought the apparatus immediately to 
the factory. Because of the promptness 
the damage was slight. 

At the annual meeting of the Thomas 
P. McDonough Council, Knights of Co- 
lumbus, last Monday evening among the 
officers installed were the following: 
Clyde R. Barnhill as grand knight; Leo 
Erno, as chancellor; John P. Shea, as 
treasurer; James E. McGowan as finan- 
cial secretary and Joseph McKeon as 
trustee. 

The display of jewelry products 
planned by the Rotary Club for the 
new Hixon Hotel will be one of the 
most elaborate permanent displays of 
its kind in this section of the country. 
The committee will meet the directors 
of the hotel company in the near future 
and complete the final details. Each 
manufacturing jeweler in North Attle- 
boro will be allowed to display a limited 
number of articles in the exhibit with- 
out fee. The articles will remain the 
property of the exhibitor and may be 
changed from time to time as desired. 
The display will be in the main lobby 
of the hotel and is expected to prove 
both beneficial to the jewelry industry 
of the town and also to the hotel as it 
is felt that many visitors will be at- 
tracted to the hotel to view the display. 
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A Striking New Display 
That Brings Customers and Profits | 
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Legitimate retail jewelers may now avail them- 
selves of the most unique display of pearl styles 
ever shown. The Navarre Pearl exhibit includes 
twelve new and original novelty strands—all 
authentic interpretations of the newest mode. 


To properly display these fashionable creations, 
the importers of Navarre Pearls have designed 
a window exhibit of startling beauty. There is 
a polychrome finished, satin top display table, 
measuring 14 by 25 inches, a handsome mirror 
frame with space in the center for a picture 
which may be changed every day, name-plate 
easels and twelve original photographs of popu- 
lar motion picture stars who wear and praise 
Navarre Pearls. 

The Navarre Pearl line is distinctively the retail 


jeweler’s line. These importations are not sold 


Blauer-Goldstone Company, Inc. OSES 


5 NORTH WABASH AVE. 
CHICAGO, ILLINOIS 





in department stores, drug stores, chain stores or 
mail order houses. They are furnished direct to 
retail jewelers only and widely advertised. 


every woman who sees them. They are exact 
replicas of the costliest Orientals and each strand 
is carefully matched as to size and color. A 


Navarre Pearls instantly capture the fancy of | 
| 











guarantee bond, backed by a surety company, in- 
sures protection to the dealer as well as to the 
purchaser. J 


The retail value of the twelve strands |” ¥ 
of Navarre Pearls in this display is .-” os 
150. The cost to you, including .”, ‘ 

$ . you, including Sod > 
all display material, is only 


$49.50. Send your order now, “O L. es 
. Pid AD ~~ 
: on & 
o OP ac @ ~ 
Pag PS ras & 
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Donald McRae of Sherbrooke, Que., 
spent the last week-end with his parents, 
Mr. and Mrs. Arthur McRae here. 


Amie Dion, with the L. G. Balfour Co., 
was elected warden of Fraternity Lodge, 
New England Order of Protection at the 
election the past week. 


Mr. and Mrs. Charles Douglas have 
closed their summer home at Nayatt on 
Narragansett Bay, and returned to their 
home here for the winter. 


Mr. and Mrs. Lester Nerney are dele- 
gates from the Murray Church here to 
the Universalist convention at Hartford, 
Conn., this week. 


Mrs. Mary Eden, with the L. G. Bal- 
four Co., was elected chaplain of Frater- 
nity Lodge, New England Order of Pro- 
tection at the annual meeting last week, 
also representative to the Grand Lodge. 


The lawn in the rear of the home of 
E. L. Gowen was turned into a circus 
arena last Friday afternoon when the 
pupils of the Tiffany School had a real 
circus of their own. 


James L. Wiggmore, Sr., of the H. W. 
K. Co., whose term as a member of the 
municipal council expires in January, 
while not seeking renomination is under- 
stood to be willing to be a candidate 
provided the citizens desire his services 
for another two-year term. 


Mr. and Mrs. Ernest G. Hempel ob- 
served their 25th wedding anniversary 
last Saturday evening at their home 18 
Highland St., with an informal recep- 
tion to a large number of relatives and 
friends. Mr. Hempel is a jeweler by 
trade, but for some time has been a 
member of the local police force. 


Saturday was an especially active day 
at the Highland Country Club. Follow- 
ing the day of handicap tournament at 
golf, tennis and bridge came the dinner 
dance at 6.30 o’clock, among those in 
charge being Mr. and Mrs. Eben F. 
Wilde, James L. Wiggmore, James L. 
Wiggmore, Jr., Mr. and Mrs. Lester T. 
Wolff, Frederick C. Wilmarth. 


Practically all of the factories here 
were in regular operation last Wednes- 
day notwithstanding that Columbus Day 
is a legal holiday in Massachusetts. At 
this time of the year there is always 
a fair business in the jewelry plants but 
at present orders of a sizable character 
are on hand to be filled for the holiday 
trade and, although the concerns gave 
Permission for all their employes to loaf 
who desired there were very few who 
took advantage of the opportunity. 

Sidney O. Bigney, of the S. O. Bigney 
Co., last Tuesday, entertained the mem- 
bers of the Boston Dining Club and their 
ladies at his palatial home, 116 County 
St., serving dinner there in the evening, 
following their visit to the Wrentham 
State Hospital. Colonel Bigney, who re- 
cently remodeled his home at a cost of 
several thousand dollars and at present 
has one of the most beautiful interiors 
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in all New England, suggested the visit 
after the Wrentham visit and made all 
arrangements for the reception by tele- 
phone. 

The captains and workers for Division 
2 in the Fifth Community Chest cam- 
paign have been selected and Major 
Henry A. Niven of the L. G. Balfour 
Co., is confident that every one of his 
14 teams will make a splendid record. 
The captains and workers numbering 
135, in Division 2, are all from the fac- 
tories and are responsible for a thorough 
canvass of every employe from Oct. 17 
to 20. Many of the manufacturers have 
called for speakers to address their 
employes, and it is anticipated that the 
subscriptions will be more generous this 
year than in any previous year. Among 
the team captains are: William H. 
Blake of James E. Blake Co.; C. Wallace 
Cederberg, of the Larson Tool & Stamp- 
ing Co.; Louis S. Chilson, of J. M. Fisher 
Co.; George Fife of Union Plate & Wire 
Co.; George E. Gibbs, John R. Gray, 
both with L. G. Balfour Co.; John J. 
Hodge of Baer & Wilde Co.; Leonard I. 
Lamb of R. F. Simmons Co.; James F. 
Murphy with R. F. Simmons Co.; Frank 
C. Rouseville of C. C. Marsh & Co.; 
Frank J. Ryder, of Walter E. Hayward 
Co.; Lawrence M. Swift with Charles 
Thomae & Sons; Ervin V. Sweet of C. O. 
Sweet & Son Co. 
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Ray J. Weyl, Central building whole- 
saler, is back from a trip to Canada. 

Henry Howard, Howard Jewelry Co., 
Syracuse, N. Y., was in Rochester, last 
week, on a buying and general business 
trip. 

Abram Glazer, president of the whole- 
sale and manufacturing company bear- 
ing his name at 194 Main St., East, left, 
last week, for a business trip through 
the Middle West. He expects to return 
within 10 days. 

Harry S. Torrey, retailer of 529 Good- 
man St., North, has returned from a 
motor trip through the East. His 
itinerary included Philadelphia, Atlantic 
City, New York, and he returned via 
the Bear Mountain trail. 

B. H. Turk of the Turk & Lisson Co., 
Central building wholesaler, left, last 
week, for a five weeks’ business trip 
through northern Pennsylvania and 
eastern New York. Mr. Turk returned 
only two weeks before from a seven 
weeks’ trip. 

Parker L. Drake, formerly of Boston, 
has been appointed chief of the railroad 
watch and clock inspection bureau re- 
cently opened by Harry S. Torrey, re- 
tailer of 529 Goodman St., North, in 
403 Taylor building. Mr. Torrey re- 
cently was appointed watch checker for 
the New York Central, Buffalo, Roch- 
ester and Pittsburgh, and Lehigh Valley 
railroads. 

Business problems were given second 
place at the regular meeting of the 
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Rochester Retail Jewelers’ Association 
last week. The association ushered in 
the fall social season with a clambake 
at the home of Frank Tarrant, retailer 
of 72 South Ave., president of the or- 
ganization. E. J. Scheer, official repre- 
sentative of the association at the recent 
Milwaukee convention, read a report on 
the assembly. Mr. Tarrant presided 
both as chairman of the meeting and 
chef of the party. Russell Scheer, sec- 
retary of the organization, aided Mr. 
Tarrant in arrangements. 

Burglars who break, chisel or even 
walk into the Klee & Groh retail store 
at 143 Main St., East, will get more 
than they bargain for when they attack 
one or both of the recently installed safe 
boxes. Tear gas, skillfully concealed 
within the door of each safe is released 
upon the least tampering. An adjunct 
to the gas attack is the automatic double 
locking of the safe in such a manner 
that company experts must be called to 
open it. The gas attack, according to 
Arthur H. Stiehler, chief assistant in 
the store, will overcome the average 
burglar for 10 hours. 

Active steps to set in motion the long 
talked of jewelers’ bowling leagues were 
taken last week when a committee of 
jewelers meeting with Ray J. Weyl, 
Central building manufacturer, or- 
ganized the first team and issued a gen- 
eral challenge. The leagues, as origi- 
nally proposed by David Lisson, member 
of the Turk & Lisson Co., Central build- 
ing manufacturer, one of the men be- 
hind the movement, include formation 
of separate leagues for retailers, whole- 
salers and manufacturers after the 
manner of those of 15 years ago when 
bowling jewelers captured space on the 
sport pages of the newspapers. 

The staff of the Metal Arts Co., jew- 
elry manufacturer, will desert its pres- 
ent quarters at 77 South Ave., before 
the end of the month, for a new home 
at 742-752 South Ave., declared by 
experts to be the last word in plant con- 
struction. The entire staff of 100 em- 
ployes will be housed on a single floor. 
The plant will be lighted from three 
sides and from a skylight. Artificial 
lights and ventilators have been installed 
in accordance with the latest ideas in 
factory construction. The plant, with 
its equipment, will cost $65,000. The 
new building realizes a dream of many 
years standing of John Jack, president 
of the company. George Simon is vice- 
president and Adolph Wahl, secretary, 
of the concern. 








Pacific Coast 


Mose Linz, pioneer jeweler of Butte, 
Mont., has adopted as his slogan “Walk 
a flight and save a dollar.” Mr. Linz 
settled in Butte 35 years ago. 

The Ryder jewelry store, San Jose, 
Cal., has now ended its auction sale. 
The sale was necessitated by the settle- 
ment of the estate, the active members 
of the firm having died. Everyone in 
the trade is sorry to see this long estab- 
lished and highly respected firm go out 
of business. 








October 20, 1997 


84 THE JEWELERS’ CIRCULAR 





a 
en 





EAR-RINGS 


ARE IN STRONG DEMAND 








OUR ASSORTMENT IS EXTENSIVE: REAL 
CRYSTAL, TOPAZ, ROSE QUARTZ, CARNE- 
LIAN, CHRYSOPHRASE, CHALCEDONY AND 
LAPIS, ETC., AS WELL AS FINE IMITATIONS. 


NECKLACES AND PENDANTS TO MATCH. 


LEWY & CO. 


321 Fifth Ave. NEW YORK 


at 32nd St. we ’ 
Specialists in 


Semi-precious Stone Jewelry and Fine Imitations 














Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of Crystallography and 
Mineralogy and Director of the Mineralogical Laboratory, 
University of Michigan, and Epwarp F. Hotpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1. Valuable statistics on production and occurrence. 

2. Full discussion of cutting and polishing of gems. 

3. Full treatment of manufactured stones, including detailed dis- 
cussions of artificial rubies and sapphires, glass imitations, 
bakelite, etc. 

4. Numerous tables of gems arranged according to various 
properties. 

5. Map showing world occurrence of gem minerals. 

6. Summary Table for ready reference. 

Order your copy to-day from 


Jewelers Publishing Corporation 
11 John Street, New York City 











Edition 1927-1928 








The Jewelers’ 


Circular 


BUYERS’ 
DIRECTORY 


of the 


Manufacturers, Importers and 
Jobbers 
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Jewelry and 


Kindred Trades 


A Handy, Classified List for Buyers 
Bound in Limp Cloth, 3x614 inches. 


PRICE QIN, DOLLAR 





Sent postage prepaid to any yearly 
subscriber of The Jewelers’ Cir- 
cular at half price, remitting 50c., 
when paying his subscription. 
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J. Charles Stever, of E. B. Horn Co., 
has returned from a three weeks’ trip to 
Onset and Wareham. 

Jones, McDuffee & Stratton have in- 
stalled a new lamp department. This 
type of department is also popular among 
the jewelers in this city, and it proves to 
be one of the most profitable. 

Harry Clair has taken over the lease 
of 168 Tremont St., now occupied by 
Jerome H. Remick & Co., He will open 
a retail jewelry store there the beginning 
of the new year. 

A fine display of silver in antique style 
was made by Thomas Long Co. last week 
as one of the most attractive features of 
its window fashions. There were also 
beautiful showings of many gifts for fall 
brides. 

Jewels loaned by local jewelers were 
displayed by living models during the 
lectures on fashion conducted in Jordan’s 
Assembly Hall last week. “The Im- 
portance of Accessories” was the title 
of the talk. 

Wedding bells rang last week for Miss 
May Scannell, employee of Harkins & 
Murphy Co., and Edward Gill, noted 
baseball player. After a trip to Wash- 
ington Mr. and Mrs. Gill will make their 
home in Jamaica Plain. Mrs. Gill was 
with the company for 10 years and was 
' popular among the younger set in the 
jewelry trade. She received many gifts, 
including one from her associates at 
Harkins & Murphy Co. 

Gems valued at $100,000 and lent by 
Homer’s were featured in the melodrama 
“Crime.” presented on the Boston stage 
last week. The action of the play re- 
volves around these gems, which con- 
sisted of many rich pearls and other 
precious stones. The jewel case and 
stones were on exhibition in the lobby of 
the theater, two uniformed policemen 
standing guard. Officers also were posted 
in the wings during the spectacular rob- 
bery scene. 

Edward A. Filene, who has just re- 
turned from Europe, predicted during the 
closing day of the National Association 
of Stationers’ convention in this city, 
that the day is near when 90 per cent 
of merchandise will be distributed 
through chain stores because of the lat- 
ter’s buying power. He added that the 
retail storekeeper would still retain his 
place provided he learns to organize into 
chains of individually owned stores, thus 
obtaining the advantages of chain store 
methods. 

Samuel Shimberg, 94 Washington St., 
left a bag containing $1,000 worth of 
diamonds at the side of his automobile 
last week and drove off without it. He 
did not miss the bag until some time 
afterward, when he hurried to the police 
Station to report the loss. There he 
learned that the bag had been found by 
Joseph Stametsky of Roxbury, who re- 
turned it to the owner. Mr. Shimberg 
Says that he left the receptacle on the 
Tunning board of his car and that it ob- 
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viously had fallen off while he ran about 
town. 

Funeral services were held Oct. 13 in 
Masonic Temple, Waltham, for William 
G. Silman, for many years employed at 
the Waltham watch factory. He was 
also a musician of note and organist in 
the Church of the Ascension for a long 
time. He also was organist for Masonic 
gatherings. He was a member of 
Adoniram Council, Royal Arch Chapter, 
and was past noble grand of Manchester 
Unity Lodge, I. O. O. F. M. U. Delega- 
tions were present from these organiza- 
tions. He is survived by a large family 
of grown up children. Burial was in Mt. 
Peake cemetery. 

The Smith Patterson team made a 
clean sweep in the bowling last week. 
The scores: Long Co., 13870; A. Stowell, 
1327; Shreve, Crump & Low, 1395; D. 
C. Percival, 1307; M. S. Page, 1364; Bige- 
low Kennard, 1350; Harkins & Murpny, 
1329; J. M. Kirby, 1310; Hodgson Ken- 
nard, 13862; Ripley Howland, 1285; 
Smith Patterson, 1428; I. Alberts, 1280; 
Lenox Jewelry, 1326; E. B. Horn, 1304. 





Reading, Pa. 





Work has been started on a two-story 
rear addition to the building of the Penn- 
sylvania Optical Works, 224 S. Eighth 
St. The addition will be 27 by 33 feet, 
and when completed, including equip- 
ment, will cost approximately $40,000. 
The Pennsylvania company manufac- 
tures eyegiass frames and other optical 
goods. 

Arrested after an exciting chase along 
Penn St., a young man of Bethlehem, 
Pa., is held at police station where, ac- 
cording to Captain of Detectives Huber, 
he admitted taking a check out of the 
mails in Philadelphia. The case has been 
reported to the federal authorities, Cap- 
tain Huber said. The young man was 
taken into custody after he is said to 
have attempted to cash a check for 
$333.56 at Keiner’s jewelry store, where 
he had ordered a watch and an engage- 
ment ring. The check, according to the 
police, was made on the Progressive Out- 
fitting Co., and was signed by David 
Grotta. It was made payable to Max 
Golden and had apparently been in- 
dorsed with that name. Jack Keiner, 
proprietor of the jewelry store, asked the 
youth to wait while he called Mr. Grotta. 
When the latter arrived, the young man 
fled to the street. Police were notified 
and Motorcycle Patrolmen Lewars and 
Cummings responded. The young man 
was finally caught by Mr. Grotta and 
the officers at Eighth and Chestnut Sts. 
Questioned by Captain Huber and De- 
tective Britton, he is said to have ad- 
mitted taking the check out of a mail box 
in Philadelphia. When searched at po- 
lice station by Detective Harrison, 
Miller, it was reported, had in his pocket 
an envelope bearing the letter-head of 
the Progressive Outfitting Co., and ad- 
dressed to Max Golden at Allentown, 
with a letter inside addressed to Max 
Golden in Philadelphia stating that the 
check was endorsed in payment of mer- 
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chandise. Captain Huber stated that the 
young man admitted having been sent to 
Huntingdon Reformatory for forgery, 
and that he was paroled some time ago. 








Atlanta 





Harry Abrahams, Valdosta, Ga.; Mr. 
Wilson, Marietta, Ga.; James Puckett, 
Auburn, Ga.; Fred Zimmerman, sales- 
man with the K. K. Importing Co., and 
Joe Swofford, Douglasville, Ga., were in 
Atlanta last week. 

Members of the Atlanta Retail Jewel- 
ers’ Association held a well attended and 
very pleasant meeting on Wednesday 
evening, Oct. 12. The meeting opened at 
6.30 p. m. on the roof garden of the Cecil 
Hotel, and was attended by representa- 
tives of most of the leading stores. En- 
tertainment features were provided dur- 
ing the informal dinner, and afterward 
a short business meeting was held under 
the direction of President Nat Ullman. 

Friends of J. P. Stevens, Atlanta 
jeweler and president of the Horological 
Institute of America, will be glad to 
learn that he is much improved in health 
and able to be down town once more fol- 
lowing a serious illness of two months. 

‘Many Atlanta jewelers closed their 
shops for a couple of hours on Tuesday, 
Oct. 11, to watch Lindbergh land. Col- 
onel Lindbergh arrived ahead of his 
scheduled time and spent more than an 
hour in circling the city with his silver 
monoplane before finally landing. 

Glistening show cases, fragrant flow- 
ers, the latest in jewelry and silverware, 
and crowds of friends and customers 
featured the formal opening of the store 
of Hilsman & Haygood on Monday, Oct. 
10. The store, which is located at 164 
Peachtree St., has an almost ideal loca- 
tion. It is directly across the street from 
the Howard Theater, a leading play- 
house of the city, and in a rapidly de- 
veloping business section. While not a 
large store, the Hilsman & Haygood shop 
is 17 feet wide by 150 long, and it is 
outfitted in mahogany and plate glass. 
A new type rubber tile floor is under- 
foot, while in the rear a balcony provides 
space for a workshop underneath and a 
large office above. Both Mr. Hilsman and 
Mr. Haygood are well known to the At- 
lanta jewelry trade. S. T. Hilsman, 
senior partner in the firm, was for many 
years connected with Myron E. Freeman 
& Bro., while Will Haygood was born 
and raised in Atlanta, and was connected 
with the Maier & Berkele Co. Counters 
in the new store were covered with big 
baskets of flowers sent by the jewelry 
and other firms of the city. 








F. W. Hancock, jeweler, at Bozeman, 
Mont., was recently seriously injured by 
being struck by an. automobile in front 
of the City Hall. The car was driven 
by R. E. Hickey, 221 Broadway, with 
whom was his wife at the time of the 
accident. The injured man was taken 
to the Deaconess Hospital, where it was 
found that he had sustained a fracture 
of the left leg and broken ribs and other 
injuries. 
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elling is changing 


* The consumer used to ask the good merchant, “What would you recommend ?” 
To-day, the average housewife is a well informed individual on most all kinds 
of merchandise. 

In matters of house-furnishings the modern American woman is posted by 
scores of magazines which cater to Style, Design and Decoration, and taught 
by a thousand and one pages of informative advertising. 
More and more when buying Sterling Silver Tableware the housewife has a 
preconceived idea of what she wants before she enters the store to buy, and 
frequently calls by name for the pattern of her choice. 


To-day, every appointment for the home she purchases with discrimination and 
thought as to how it will fit in with the decorative scheme of the room as a 
whole. Good-taste is the thought uppermost in her mind, and she knows what 
she wants and why she wants it. 

The National Advertising of Treasure Solid Silver is acquainting the smart 
hostess with the fact that there is Sterling Tableware which is designed espe- 
cially to harmonize perfectly with one’s dining room furnishings. And calls 
for “The William and Mary Style” are constantly growing. 





Full page ads of Treasure Solid Silver appear every month in Vogue, 
Vanity Fair, House and Garden, House Beautiful, The New Yorker and the 
Junior League Bulletin. 
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Editorials 





Posing of the T is with distinct 
“Sat vad regret that the 
afety Fund 
and Its Meaning members of our 
trade will learn 
that the Jewelers’ Safety Fund Soci- 
ety, which for over forty-three years, 
played a prominent part in insuring 
the stocks of our manufacturers, im- 
porters and wholesalers, is to be wound 
up after an honorable career. The 
organization was incorporated by a 
special act of the New York Legisla- 
ture in 1884, passed April 21 of that 
year, and for over four decades per- 
formed work in the jewelry trade that 
was absolutely necessary for the suc- 
cess of the industry, and which. gave 
to our manufacturers and wholesalers, 
in insurance on merchandise on the 
road and a protection of the same, 
that they were unable to get in any 
other way. For a long time the organi- 
zation remained a monument to the 
progressive spirit and enterprise of 
the founders (all since now dead), 
among whom were the late James C. 
Aikin, Charles G. Alford, William R. 
Alling, Frederick S. Douglas, Ira 
Goddard, Courtland E. Hastings, 
Henry Hayes, Henry Randell, Enos 
Richardson and Samuel W. Saxton. 

The winding up of the Safety Fund 
bears witness to the complete change 
that has taken place in the conditions 
surrounding our industry and particu- 
larly in regard to the dangers which 
our manufacturers and importers and 
wholesalers have to meet on every 
side. Its passing is an evidence of the 
fact (not fully appreciated by the 
trade at large as yet) that insurance 
of valuable stocks in our industry at a 
reasonable rate is, today, impossible 
as long as these stocks are transported 
and exposed for sale according to the 
custom prevailing in our trade. 

As has been pointed out many times 
during the last few years, the precau- 
tions taken in former days by manu- 
facturers and their salesmen are no 
longer adequate to protect merchan- 
dise from the modern crook. Since 
the war, the thieves, burglars, bandits 
and other crooks have not only caught 
up with the jeweler and his protective 
measures, but have gone a step or two 
beyond him. They are able to meet 
and counter all those points of pro- 
tection which formerly proved ade- 
quate but which no longer avail. Even 
with greater caution and more thor- 
ough police protection than we have 
at present, the chances in favor of the 
thief are greater than in the old days, 
with the result that insurance on 


jewelry stocks at a_ reasonable 
premium no longer pays. This was 
realized by Lloyds and other insur- 
ance companies, to their sorrow, and 
we must not be surprised if insurance 
on jewelry stocks should become prac- 
tically impossible to obtain until we 
have a complete change and reforma- 
tion in the methods used in carrying 
our merchandise throughout the coun- 
try and offering it to the inspection 
of prospective buyers on the road. 

The situation that confronts us is 
a most serious one. If insurance is 
stopped or curtailed, credit within the 
industry will be likewise similarly 
stopped or curtailed, because an un- 
insured firm is, today, a most hazard- 
ous credit risk, irrespective of its 
capital or the integrity or probity of 
its personnel. A robbery or two may 
wipe out its entire surplus at any 
moment. Now, as the jewelry indus- 
try is one of notably long credits and 
cannot be developed except by long 
and general credits, the vital import- 
ance of the insurance problem will 
readily be seen. As insurance in the 
future will depend upon new methods 
in the protection and distribution of 
stock, no time is to be lost in reform- 
ing our practices in a way that will 
create a condition in which insurance 
will be possible. Higher rates will 
not solve the problem. Insurance to- 
day is already too high for sound 
business. Further increases will put 
it out of reach of all. 





ON TINUOUS 
appeals for 
funds and financial 
support by institu- 
tions and movements for general wel- 
fare often become irksome to the 
business man, with the result that he 
becomes callous or indifferent to all 
general appeals. But in this, he is 
most short-sighted, with the result 
that time and time again he finds him- 
self confronted with conditions that 
undermine his business, take away his 
profits or make him helpless in the 
face of competition which he has no 
means of meeting. Only then does 
he realize that the money he has 
neglected to pay for trade and indus- 
trial work vital to his success, seems 
very small in comparison to the actual 
losses which he sustains. 

Such conditions exist in every in- 
dustry, and the jewelry trade is no 
exception. Our merchants are con- 
tinually confronted with conditions 
which absolutely prevent financial suc- 
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cess of their business and which can 
only be overcome by concerted trade 
action through movements or organi- 
zations that require financial help; 
and the very people to be benefited are 
the most reluctant to give the help re- 
quired. Strange to say, this reluc- 
tance to aid in the financial support 
of such movements is manifested 
strongly today when the work is need- 
ed by the industry more than it 
ever was before. Among the many 
such movements which are now prac- 
tically “starving” for the lack of 
proper support by the jewelers, and 
whose work is vitally necessary if our 
trade is to continue, are those relat- 
ing to research work; to the educa- 
tion and development of watchmakers 
and the proper publicity to counteract 
the encroachments made in the gift 
business by other industries of the 
country. 

The plea made by President Broth- 
erly for contributions for the research 
fund of the A. N. R. J. A., at the 
last national convention was a strong 
one and should be brought home to 


‘every jeweler of the United States. 


This work, performed for the organiza- 
tion by the Harvard Bureau of Busi- 
ness Research has already saved the 
industry millions of dollars in taxes, to 
say nothing of the opportunity it has 
given to merchants all over the coun- 
try to reorganize their businesses on a 
profitable instead of a losing basis. Yet 
the small amount necessary to carry 
on this work has not, and is not being 
raised. The work of the Horological 
Institute of America (well explained 
in an article in another column of this 
issue) has already proved most valu- 
able to the jewelry trade and if it is 
not continued it is clear that the fine 
watch end of the jewelry business is 
soon to disappear. The support of the 
Horological Institute of America, 
while generous in some quarters, has 
been absolutely lacking in others. The 
same condition exists with the work of 
the National Jewelers Publicity Asso- 
ciation, to whose fund contributions 
of no appreciable amount have been 
received since the raising of the mini- 
mum fund for the present work was 
accomplished some time ago; and this 
despite the magnificent accomplish- 
ments on the publicity side alone 
which has resulted not only in millions 
of dollars worth of free advertising 
being given to the jewelry industry 1 
the way of publication of articles that 
will interest the public in jewelry gen- 
erally, but most important of all, the 
prevention, counteraction and correc- 
tion of improper publicity that if let 
alone would cost the jewelers millions 
of dollars in sales annually. There are 
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The business of Cowit Bros., makers 
of jewelry boxes, this city, was incor- 
porated at Albany, N. Y., last week, 
with a capital of $1,000. 


It was announced last week that 
Harry Bloch has severed his connection 
with the firm of A. Roseman, importers 
of diamonds, 10 W. 47th St. The firm 
now consists of Louis Roseman and Sol 
Roseman. 


Harry F. Garofalo, president of the 
Espositer, Varni Co., Inc., diamond cut- 
ter and importer of precious stones, 
15 Maiden Lane, has returned from a 
buying trip. While in Europe, Mr. Garo- 
falo visited Germany, France and Italy. 


The engagement of Rose Dorfman, 
daughter of Mr. and Mrs. S. Dorfman. 
720 Bushwick Ave., Brooklyn, was an- 
nounced last Sunday, Oct. 16, to Harry 
Rosenblum of Brooklyn. Mr. Dorfman 
is engaged in the wholesale jewelry 
business at 720 Bushwick Ave. 


Frank E. Karelsen, of E. Karelsen & 
Co., pearl and jade dealers, 15 W. 44th 
St., has returned home after spending 
nearly six weeks in the hospital, where 
he underwent a serious operation. Mr. 
Karelsen’s condition is reported as ex- 
cellent. 


Elmer Feldenheimer, of A. & C. Feld- 
enheimer, well known jewelers of Port- 
land, Ore., is in New York and last 
week called at the offices of THE JEWEL- 
ERS’ CIRCULAR. Mr. Feldenheimer is 
making his headquarters at the offices 
of Louis Feldenheimer, 2 W. 46th St., 
and at the offices of Feldenheimer & 
Jacoby, at 170 Broadway. 


Lawrence L. Preiss, who was former- 
ly connected with the Leon Hirsch Corp.., 
announced his resignation from that 
concern on his recent return from 
abroad. Mr. Preiss has now arranged 
to represent Léon Levy & Fréres, a well 
known clock concern of Bienne, Switzer- 
land. He has taken temporary quarters 
at 10 Ferry St., New York, and is calling 
on the regular import trade with his 
new line. 


S. L. Anshen, representing J. Gottlieb, 
Swiss watch importer, 66 Nassau St., 
left last Sunday for his Far Western and 
Pacific Coast trip during which he will 
visit the principal cities in this territory. 
Mr. Anshen will return on or about Nov. 
20. Nat R. Hirschhorn, representing 
the Gottlieb concern, also left last Sun- 
day for his fall trip through the Middle 
West and north western States. Mr. 
Hirschhorn is carrying a full line of 
Windsor watches and will make all the 
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principal cities in the Middle West, re- 
turning to New York about Nov. 20. 


Maxwell Kramer, eastern representa- 
tive for A. Hirsch Co., Chicago, has re- 
turned to New York after a_ seven 
weeks’ trip to the Middle West. Mr. 
Kramer reports very satisfactory busi- 
ness and is optimistic over trade condi- 
tions for the balance of the year. He 
expresses the belief that sales for 1927 
will equal those of the last year with 
good possibility for an increase. At the 
present time, Mr. Kramer is going over 
his lines and will soon leave for a three 
weeks’ trip to the near South. 


Stephen Varni, of the Stephen Varni 
Co., importer of precious stones, 15 
Maiden Lane, has just returned from 
his third buying trip to Europe this 
year. This is not only the most exten- 
sive trip considering territory covered, 
stated Mr. Varni, but also the most in- 
teresting and satisfactory one that he 
has ever made. He visited France, Ger- 
many, Austria, Czechoslovakia and 
Italy, the latter country being the home 
of his ancestors. In Genoa, the city 
from which his family came, Mr. Varni 
obtained his coat of arms, and was able 
to trace back his family to 1376. 


Many letters of condolence have been 
received by D. Abramson, of D. Abram- 
son Mfg. Co., manufacturing jeweler, 
64 Fulton St., who recently suffered the 
loss of his only son, who was 11 years old. 
Mr. Abramson’s son died on Monday, 
Oct. 10, and the funeral was held on the 
following morning from his home at 219 
Miriam St., Bronx. The body was in- 
terred in Washington Cemetery, Brook- 
lyn. The family was spending the sum- 
mer at Bradley Beach, N. J., when the 
boy was taken sick on the last day of 
his stay. He was brought home and 
after an illness of a few weeks passed 
away. ° 

The opening of the winter season of 
the Jewelers Square Club, this city, took 
place on Monday evening, Oct. 3, at Mil- 
ler’s Restaurant. The affair was at- 
tended by a number of members and 
during the meeting routine business was 
transacted. After the business session 
came to a close, an entertainment pro- 
gram was presented and it was up to 
the usual high standard, set by Joe Sil- 
verberg, who has conducted these affairs 
in the past. Arrangements for a New 
Year’s Eve party have already been 
started and all those desiring tickets are 
advised to make their reservations as 
soon as possible in order to avoid disap- 
pointment. While the monthly meetings 
are held the first Monday, the next 





session will take place on Monday eve- 
ning, Nov. 14, in view of the fact that 
the first Monday will be Election Eve. 


In a cablegram received in New York 
last week, it was learned that Sanfort 
Spitzel, a partner of the firm of Spitzel, 
Wallman & Co., well known diamond 
brokers of Antwerp, had died in that 
city on Oct. 1. The firm also maintains 
an office at 93 Nassau St., New York, 
where Mr. Wallman makes his head- 
quarters. Sanfort Spitzel was born in 
Crakowie, and many years ago, came to 
the United States and became an Amer- 
ican citizen. He remained here for some 
time and later returned to Antwerp 
where he established headquarters for 
the firm of Spitzel, Wallman & Co. Mr. 
Spitzel was generous and was a man of 
fine taste and exquisite manners. He was 
a popular figure in all circles and was 
highly respected by his staff and beloved 
by his friends. In the death of Mr. 
Spitzel the diamond trade of Antwerp 
lost one of its most highly respected 
members. Mr. Spitzel never married. 
He was 53 years old at the time of his 
death. The funeral was largely attended 
and among those present was the Amer- 
ican Consul General. Rabbi Dr. Wiener 
officiated at the services at the grave. 


Jewelry produced in the 17th and 18th: 
centuries and several gems said to be 
part of the Russian crown jewels were 
placed on exhibition last Friday in the 
department store of R. H. Macy & Co., 
in this city. The collection which num- 
bers 1000 pieces is reported to be one of 
the largest of antique jewelry ever 
assembled and shown by one concern. 
The Russian jewels include a pair of 
diamond and emerald earrings and a 
pendant which were said to have been 
made in London in 1760 for a member 
of the Russian court. They were sold 
last year at Christie’s in London and 
were then obtained by Macy’s. Another 
item is a pair of long earrings set with 
several hundred diamonds which were 
also made in the time of George III. A 
third is a unique pink topaz brooch, 
which was said to contain the largest 
pink topaz known to dealers and which 
was made in the George III period. Two 
heavy, square-cut bracelets which to- 
gether formed a _ necklace set with 
sapphires, which were worn here by a 
Russian Princess who disposed of them 
to a dealer who in turn sold them to 
Macy’s, is also on view. The collec- 
tion is in charge of William Holst, anti- 
quarian and writer on art subjects. 





(Continued on page 91) 
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H. J. Homrich, well known jeweler 
of Huntington, W. Va., is in New York 
for a week on a fall buying trip. Mr. 
Homrich is making his headquarters at 
the Hotel McAlpin. 

A charter of incorporation was filed 
at Albany, N. Y., last week, by the firm 
of Isgur, Press & Borin, jewelers, this 
city. The business was capitalized at 
$25,000. 

Harry Bloch, formerly of A. Roseman, 
announced on Tuesday that he is now 
engaged in business on his own account 
at 62 W. 47th St., where he will operate 
as a wholesale dealer in loose diamonds. 

A fund raising campaign is being un- 
dertaken by the Federation for the Sup- 
port of Jewish Philanthropic Societies 
which is soliciting $5,000,000. The dia- 
mond and jewelry trade’s quota is placed 
at $110,000. 

An involuntary petition in bankruptcy 
was filed in the United States District 
Court, this city, last Tuesday against the 
R. S. Diamond Co., wholesale jewelers, 
99 Nassau St. The petitioning creditors 
include: Benjamin Wallman, with a claim 
for $2,000; Arnold Kleinhaus, $830, and 
Morris Danzig. 

It was announced last Monday that 
Henry P. Meyers is now representing 
Paul E. Levi, importer of precious 
stones, 62 W. 47th St. It was made 
known at the same time that Carl Stern- 
feld has severed his connections with the 
firm and his territory will be taken over 
by Mr. Meyers. 

The regular monthly meeting of the 
Jewelers Security Alliance was held last 
Friday at the organization’s headquar- 
ters, 15 Maiden Lane. Among those 
present were president, H. C. Larter; 
vice-president, Leo Wormser; treasurer, 
Bernard Karsch; secretary, James H. 
Noyes; and Henry Abbott, Alpheus 
Brown, Prentice Luckey, Frank T. 
Sloan and Nathan J. Stern. At the 
meeting 19 new members were admitted 
to Class B and three Class A members 
were transferred to Class B. Three re- 
wards were ordered paid. 

An auction sale at which diamonds in 
various sizes and valued at $100,000 will 
be offered by Frank Walker and John 
Van Praag, auctioneers, on Tuesday, 
Oct. 25, and Wednesday, Oct. 26. The 
sale will start at 10.30 a. M., each day 
and will be held at 44 W. 46th St., where 
the merchandise can be inspected on 
Monday, Oct. 24, from 10 A. M. to 4 P. M. 
In addition to loose diamonds, the auc- 
tioneers will also offer platinum diamond 
mounted rings, flexible bracelets, wrist 
watches and other articles of jewelry. 
This stock was removed from one of the 
most prominent jewelers of Oakland, 
Cal., according to the auctioneers. 

Mr. and Mrs. Errol Edward Hart, of 
Laurence Park, West, Bronxville, have 
announced the engagement of their 
daughter, Miss Katharine Marian Hart, 
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to Charles Mahin Alford, son of Mr. and 
Mrs. J. Warren Alford of 67 Evergreen 
Place, East Orange, N. J. J. Warren 
Alford was formerly a member of the 
firm of C. G. Alford & Co., wholesale 
jewelers. Miss Hart is a graduate otf 
Packer Collegiate Institute and Adelphi 
College, Class of 1926, while Mr. Alford 
was graduated from Lehigh University 
in 1924 as an electrical engineer. The 
announcement was made at a bridge 
given at the home of Miss Hart’s par- 
ents on Saturday evening. 

Abraham Schwartz, who was arrested 
and confessed, just as his double Max 
Gottlieb was to be sentenced to life im- 
prisonment after being convicted of sell- 
ing glass “diamonds” for genuine gems, 
was brought into Mineola, L. I., court 
last Tuesday, and sentenced to serve 12 
years in Sing Sing prison. Schwartz 
after his arrest and confession, pleaded 
guilty to two indictments charging 
grand larceny. The witnesses in the 
swindle identified Gottlieb as the man 
who had duped them. He was convicted 
and would have received a life sentence 
as a third offender if his counsel had not 
succeeded in getting a delay during 
which he found Schwartz. 

About 100 members of the various or- 
ganizations represented by the Execu- 
tive Committee of the Retail Jewelers 
Associations of New York, attended a 
special meeting held last Friday evening 
at the Hotel Astor. Chairman A. Lan- 
dau presided and during the evening 
short addresses were delivered by Sam- 
uel Feldman and P. Peters of Brooklyn 
and H. Osterweil, president of the 
Metropolitan Retail Jewelers Associa- 
tion. The principal speaker was B. J. 
Doyle of Philadelphia, who spoke on the 
Jewelers Better Business Bureau. Mur- 
ray Hearn, counsel for the committee 
followed Mr. Doyle with a general talk 
on trade organization and also touched 
upon the auction situation. 

A burglar alarm set off accidentally 
in the Lang’s Jewelry Store, at Broad- 
way and 5lst St., threw that vicinity of 
New York into a turmoil early last Sat- 
urday evening, when the matinee crowds 
were leaving the theaters. The crowd 
which gathered near the store when the 
siren was set off was so great that it 
took 14 policemen to relieve the conges- 
tion. It is reported that a clerk in the 
store accidentally brushed against one 
of the buttons and set off the alarm. 
Patrolman James Kelly of Traffic B, 
stationed close to the store, believing 
that a holdup was in progress, rushed 
to the jewelry establishment only to find 
the clerks somewhat disturbed by the 
fact that the alarm had been set off. In 
a few moments the crowd gathered and 
it was with some difficulty that police- 
men and plain clothes men for blocks 
around were rushed to the store, cleared 
the street and relieved the congestion. 

Joseph Avvocato and Ella Tuch, part- 
ners in the firm of Avvocato & Tuch, 48 
W. 48th St., returned recently from 
Europe after visiting the markets of 
London, Antwerp and Paris. Both part- 
ners went abroad on a buying trip and 
while there purchased rubies, sapphires, 
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diamonds and pearls. They also acquired 
some merchandise which came direct 
from India. This firm recently moved 
into new offices on the ninth floor of the 
building at 48 W. 48th St. The partitions 
have what is known as a platinum finish 
while the walls are tinted a light color. 
The office has a French atmosphere, be- 
ing fitted up more like a living room 
than a place of business. On the walls 
have been hung a number of rare paint- 
ings and a few attractive mirrors, while 
the floors have been covered with rare 
and beautiful rugs. The lighting ar- 
rangement gives the place a cosy atmos- 
phere, making it inviting and attractive. 








British Market for Timepieces 
(Continued from page 79) 








they make better distributors and cooper- 
ate in promoting the sale of a watch or 
clock under its own trade name. One 
American company maintains 20 of its 
own shops, throughout the British Isles, 
and in addition sells to approximately 
5000 shopkeepers. 


DEALERS IN WATCHES AND CLOCKS 
EXTENSIVE ADVERTISERS 


All of the leading watch and clock dis- 
tributors advertise extensively in trade 
journals for the wholesale and retail 
trade. Wholesalers and retailers are also 
well supported by the manufacturers in 
consumer advertising. In the latter, 
daily newspapers and other current and 
popular journals are employed. Retail 
distributors are well supplied with bro- 
chures and other sales literature for 
counter distribution. Jewelry, watch 
and clock establishments generally fill 
the display or show windows completely 
with stocks of merchandise. 








Illness Compels Resignation of J. P. 
Stevens, as President of H. I. A. 


With much regret the trade will learn 
of the resignation as President of the 
Horological Institute of America of J. 
P. Stevens, of Atlanta, Ga., owing to ill 
health. 

Mr. Stevens was unanimously elected 
President of the Institute last May 
and began his work intensively in 
an endeavor to carry out plans for the 
development of the Institute. Mr. Stevens 
undertook his work with characteristic 
ardor and energy but his overtaxed 
strength soon resulted in serious illness. 
He continued his work for some time 
against the advice of his own physician 
in his zeal to advance the interests of 
the Institute. 








Chester S. Hubbard is opening a jew- 
elry store at 705 58th St., Kenosha, Wis. 

An attempt to rob the A. J. Eisen- 
hauer jewelry store at Huntington, Ind., 
was discovered recently by a merchant 
policeman who found a rear door pried 
open. Papers were scattered over the 
store, indicating that it was the work 
of youths or inexperienced yeggs seeking 
only money. No jewelry was missing. 
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Mrs. Florence M. Kohler has regis- 
tered herself as trading as the Art Craft 
Gift Studio at 742 S. 60th St., this 
city. 

The Philadelphia College of Horology 
annousices evening classes which will 
open on Nov. 16 and continue through- 
out the winter. 

T. Barton Freeny, Delmar, Del., has 
been visiting the Philadelphia wholesale 
trade and reports business more promis- 
ing in his section. Other visitors were 
Mr. and Mrs. E. C. Morrisson of Mill- 
ville, N. J. 

Two callers on the local jewelry trade 
last week were George Fox of the Fox 
Mfg. Co., jewelers’ boxes, Chicago, and 
Paul Gesswein of .P. H. Gesswein & Co., 
35 Maiden Lane, New York, dealers in 
jewelers’ supplies. 

Colonel Charles A. Lindbergh will be 
here as guest of the city on Oct. 22, and 
while he will be tendered a banquet on 
that evening, it is understood at City 
Hall that the plan of presenting him with 
a costly silver souvenir of his visit has 
been abandoned. 

After having been separated from his 
wife for 26 years by a combination of 
circumstances, B. H. Horowitz, retail 
jeweler in the anthracite mining town of 
Freeland, Pa., has been reunited with 
her, Mrs. Horowitz having arrived from 
Palestine a few days ago. 

Joseph Gallaher, a jeweler, living at 
129 Fern Ave., Collingswood, escaped 
with slight bruises when his automobile 
collided with a milk wagon in Gloucester. 
Two friends of Gallaher were injured, 
one, James A. Gravenor of Camden, be- 
ing cut severely on the face and neck. 

Cooperation of pawnbrokers with the 
police led to a clue to a youth who stole 
a diamond stickpin and several rings, all 
valued at $600, from the home of Louis 
Brennan, 1303 N. 12th St., and the 
recovery of the loot. The pawnbroker’s 
clerk gave the police such a close de- 
scription of the youth who pawned the 
jewelry that his arrest is regarded as 
certain. 

The directors of the Sansom Street 
Business Men’s Association have ap- 
pointed Irwin Margolis as temporary 
secretary and treasurer of the associa- 
tion to fill the vacancy caused by the 
death of Jere F. Neill. No election to 
these posts will be held until the annual 
meeting in May, the directors deeming it 
best to fill these positions for the time 
being. 


Two youths, both with records for in- 
corrigibility, have been arrested in con- 
nection with the robbery of the jewelry 
store of W. C. Moore, Shamokin, Pa., and 
one has confessed to the robbery. A 
companion, who although only 12 years 
old, has been under police watch for 
Some time, is held as an accomplice. Part 
of the loot, which amounted to almost 
$500, has been recovered and it is ex- 


THE JEWELERS’ CIRCULAR 


pected the prisoners will reveal the 
whereabouts of the remainder before 
their trial. 


According to both wholesale and retail 
trade leaders here, business is showing 
a steady but slow improvement both in 
fine jewelry and diamonds and silver- 
ware, but collections are slow. The latter 
complaint is general throughout the 
jewelry business here. A little improve- 
ment already is noticed in the anthracite 
region and this is expected to be more 
pronounced as that industry gets on a 
full production basis. Dull industrial 
conditions are general here and in this 
section, but there are strong hopes that 
by another month these will be bettered 
with a consequent good effect on the holi- 
day jewelry business. 


Many local jewelers and a number in 
the wholesale trade learned with regret 
of the death of Emil Langbek, who for 
more than 10 years was bookkeeper for 
M. Sickles & Sons and well known in 
jewelry circles here. Mr. Langbek of late 
has lived at Ocean City, N. J., and met 
his death during the big fire, when the 
automobile, driven by his son, John S. 
Langbek, skidded in sand along the 
Buena-Tuckahoe road while they were 
hastening to the fire. The elder Mr. 
Langbek was caught under the car and 
so badly injured he lived but a short 
time. At an inquest at Mays Landing, 
John S. Langbek was freed by the cor- 
oner of any negligence in the fatality, 
the accident being regarded as unavoid- 
able. 

The October meeting of Behr Gordon 
Lodge, Independent Order Brith Sholom, 
the all-jewelers lodge of the order, was 
very largely attended in compliment to 
the president, Max E. Gordon, of Aisen- 
stein & Gordon, more than 300 members 
being present at the quarters, 506 Pine 
St. This is Mr. Gordon’s second term as 
president and he announced at the meet- 
ing that, like President Coolidge, he “did 
not choose to run for a third term,” but 
would step aside for a successor who 
would carry on the good work of the 
lodge. Judge John Monaghan, Repub- 
lican candidate for district attorney, and 
Sol C. Kraus, grand master of Brith 
Sholom, were honor guests and both 
praised the lodge and Mr. Gordon for 
their good work for the order. 


Advertisements offering liberal re- 
wards have revealed the loss within a 
few days of costly pieces of jewelry by 
dealers in this city. In one case a reward 
of $300 is offered for the return of a 
sautoir on a chain, a platinum and dia- 
mond medallion, containing 57 diamonds 
and 16 sapphires, and $200 for the re- 
turn of a pearl necklace containing 136 
stones with a platinum bow clasp. K. V. 
Wright, representative of an insurance 
company at 420 Walnut St., offers the re- 
wards. Another reward advertised is for 
the return of a platinum and diamond 
engagement ring, square setting sur- 
rounded by sapphires. The advertiser is 
E. J. Hertz, retail jeweler with an office 
in the Real Estate Trust Building. 
Jewelers are asked to be on the watch 
for these pieces. 
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other movements conducted for the 
good and welfare of the industry, 
equally deserving of support which are 
as completely neglected, but these 
three will stand as an example of the 
indifference of the jeweler generally to 
the work being done in his interest 
and for his protection. 

It is time to wake up. It is time 
that our merchants and manufacturers 
must realize their lack of financial per- 
spective—realize that the dime in the 
way of contributions that is right in 
front of their eyes is not bigger than 
the dollar of benefit that can be seen 
in the future. The public-spirited men 
who have charge of these movements 
are working without remuneration; 
without thought of self, or without 
hope of reward. They are, in some 
cases, sacrificing their own interests 
and their businesses for the good of 
their fellow merchants. They are far- 
sighted enough to see that if work of 
this kind is not done, the big house 
and the little house in the jewelry 
trade, the manufacturer, distributor 
and retailer will soon have to go to 
the wall. They are making a gallant 
fight against tremendous odds for the 
benefit of their fellow jewelers, while 
their appeals for the meager financial 
support necessary to carry on these 
campaigns fall on selfish or indiffer- 
ent ears and go unheeded by those who 
will benefit most through the work. 

Let us remember that our industry 
is in danger; that if the work of these 
movements stops, we will face a con- 
dition that will take away the prestige 
and profits of the jewelry business. 
All that is asked for the continuation 
of this work to save the industry is 
an amount from each member of our 
trade which would be considered as 
but a small premium in the way of 
insurance against the losses which are 
otherwise bound to follow. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
(Week Ending Oct. 15, 1927) 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


COIN wc cece er veces seer essesece 


oin $1,210,492.25 
Gold bars paid depositors..... 


72,718.46 
Total $1,283,210.71 


Of this the gold bars exchanged for 
gold coins are reported as follows: 


ee 


Date Exchanges 
1 Ags SSR ENE Gane tear Der Serres a $643,007.71 
ee SON ad care Ciara Le ale Cleans 139,537.89 
5 a os aig ad uta Ree eee 175,813.38 
I Siete in docs eae ene ode 170,059.78 

OO ta or ee aa ae ee 82,073.49 
DR iis ct Bi eRe $1,210,492.25 
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Your 
BOOK 


J. J. THOMSON 


GRAND RAPIDS, MICH. 











... yours to buy from, yours to sell from, yours to display promi- 
nently on your show case. In fact, yours will be the only name 
appearing anywhere on the magnificent 1928 Blue Book. Custo- 
mers, seeing your name beautifully embossed in rich gold letters, 
will be quick to buy from a book so full of all that’s new in jewelry 
store merchandise. Let the 1928 Blue Book build business for your 
store. It ties up no capical. The pictures do the selling. The 
profits are all net. Keep it on the show case and it will keep busy. 


NORRIS, ALISTER-BALL-BRIDGES CO. 


GARLAND BUILDING - CHICAGO 
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George Boergerhoff, manufacturers’ 
representative, left last week on a short 
business trip to St. Louis and. other 
cities in the Middle West. 

Thomas F. Kennedy, manager of the 
Chicago office of R. Gsell & Co., re- 
turned last Thursday from St. Louis 
where he passed a few days on business. 

Harry H. Miller, representative for 
Potter & Buffington Co., left last 
Wednesday night for a two weeks’ busi- 
ness trip through the Middle West. 

George Goldberg, of Schless-Harwood 
Co., New York, arrived in Chicago last 
week and is spending some time here 
visiting the trade. 

Fred C. Emerson, Chicago manager 
for the Eisenstadt Mfg. Co., returned 
this week from a short business trip to 
Milwaukee and other Wisconsin cities. 

Victor B. Hume, manufacturers’ repre- 
sentative, with offices on the 11th floor 
of the Heyworth building, returned last 
week from a six weeks’ trip around 
the circuit. 

“Bob” Wilson, of the Wm. Rogers 
Mfg. Co., is back at his desk after spend- 
ing two weeks in northern Wisconsin 
enjoying fishing and getting a good rest 
before the holiday rush. 

Arthur Lundquist, manager of the 
Chicago office of George H. Fuller & 
Sons, accompanied by Mrs. Fuller, spent 
the past week motoring through the 
woods of Michigan. 

Harry Lossau traveler for the Block- 
Weinfeld Co., just completed an eight 
week business trip through the West 
and Southwest. Mr. Lossau, was ac- 
companied on this trip by Mrs. Lossau. 

P. J. Eppenstein, of the Elgin Ameri- 
can Mfg. Co., returned recently from 
the South where he spent several weeks 
calling on the trade. Mr. Eppenstein 
— he found conditions very favor- 
able. 

Richard D. Fleek, eastern representa- 
tive of the Juergens & Andersen Co., 
returned last week from an extended 
trip over his territory. He will remain 
in Chicago for a few days replenishing 
his stock before going out again. 

James Kuba celebrated the grand 
opening of his new retail jewelry store 
at 4052 W. 26th St., on Saturday of last 
week. Mr. Kuba, formerly was em- 
ployed by Jones & Baumrucker, and was 
at their 26th St. store. 

George A. Brock, president of Brock & 
Co., prominent jewelers at Los Angeles, 
Cal., stopped off in Chicago last week 


and spent a few days here visiting mar- 
kets and friends. Mr. Brock left here 
for New York and other points East. 

J. M. Braude, of the firm of Rosen- 
berg, Braude & Zimmermann, and man- 
ager of the Chicago office of the National 
Jewelers’ Board of Trade, left last Sun- 
day for New York where he will remain 
for a few days attending to business. 

Charles T. Gustafson, of the C. H. 
Knights-Thearle Co., returned last week 
from a short business trip through Illi- 
nois. He spent a day at the office and 
then left on a trip for Omaha, where he 
will be for a few days. 

L. B. Sanders, Northwest representa- 
tive for the Dowd-Rodgers Co., Walling- 
ford, Conn., and J. C. Dowd & Co., New 
York, is spending several weeks in Chi- 
cago calling on the trade before return- 
ing to the home office and factories. 

Richard Seligman of the Seligman 
Jewelry Co., wholesale jewelers at 
Seattle, Wash., stopped off in Chicago 
last week to visit with his friends and 
spent a few days with his mother en 
route home from New York and the 
eastern markets. 

Miss Gertrude Goldstein, daughter of 
Jules P. Goldstein manufacturing jew- 
eler at Providence, R. I., is spending a 
week in Chicago visiting with friends. 
Miss Goldstein, has been visiting at Cin- 
cinnati for some time and stopped in 
Chicago before returning home. 

Charles M. Slemmons, salesmanager 
for the Ball Watch Co., returned recent- 
ly from a business trip to Baltimore, 
Boston and other eastern points. While 
at Baltimore, Mr. Slemmons attended 
the pageant of the Baltimore & Ohio 
Railroad. 

In the matter of H. E. Kaplan & Co., 
the first meeting of creditors was held 
last week before Referee Parkins. A 
trustee was elected and the meeting ad- 
journed to give the trustee the oppor- 
tunity to employ counsel and to make in- 
vestigations. 

Harry J. Hansman, of the Wilcox & 
Evertsen factory of the International 
Silver Co., has just completed a business 
trip to Kansas City, Denver and other 
cities in the Northwest. He was away 
for two weeks and reports business as 
favorable. 

Among the traveling men in Chicago 
representing eastern houses are: Wm. 
S. Frink, Charles H. Conant & Bro., 
New York; Murray Kohn, Silbermann, 
Kohn & Wallenstein, New York; and 


Ben Gross, Benjamin & Edward J. 
Gross Co., New York: 

N. Fuerth, of the Theo. W. Stern & 
Co., New York, just completed a busi- 
ness trip to St. Louis and Kansas, and 
is spending a few days in Chicago call- 
ing on the trade. Mr. Fuerth, will leave 
here for Cleveland and other cities of 
the East en route to New York. 

Horace G. Petty, prominent retail 
jeweler of Fort Collins, Colo., arrived 
in Chicago last week to pass a few days 
here to look over the markets and renew 
old acquaintances. Mr. Petty has been 
associated in the jewelry business for a 
great many years and this is his first 
visit to Chicago in several years. 

Gene Abbott is making his initial trip 
to Chicago in the interest of the Wachen- 
heimer Bros. line of Providence, R. I. 
Mr. Abbott, is handling his line in con- 
junction with the Rosenheim Co., line of 
Providence. Mr. Abbott will remain 
here for a few days before calling on 
the trade in other cities of the Middle 
West. 

Albert Goldman, who was connected 
with Barnett & Co., as a salesman for 
some time, is entering into the retail 
jewelry business for himself under the 
name of Albert Goldman & Co. Mr. 
Goldman, has. secured very desirable 
space in room 747, Pittsfield building, 
and expects to be open for business 
within the next 10 days. 

Nate Goldberg, Chicago representa- 
tive for the National Jewelry Case Co., 
Buffalo, N. Y., and with headquarters at 
37 S. Wabash Ave., has just completed 
his initial trip for this concern through 
Indiana and Illinois. In the past Mr. 
Goldberg covered Chicago and adjacent 
territory only, but when he returned 
last week from his extended trip he re- 
ports having made many friends and is 
happy to have this additional territory. 

Miss Helen Noel, 15-year-old daughter 
of Emil Noel, wholesale jeweler, 29 E. 
Madison St., continues to win honor with 
her drawings illustrated in St. Nicholas 
magazine. During the year sketches 
submitted by her have won gold and 
silver badges and this month she re- 
ceived a substantial cash prize for a 
drawing submitted, one made while she 
was touring with her father in the East. 

The Uhlemann Optical Co., which has 
been located on the 12th floor of the 
Mallers Building for the past 15 years, 
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is now located in beautiful new spacious 
quarters on the “lucky” 13th floor of the 
Pittsfield Building. This concern has 
taken the entire Wabash Ave. and part 
of the Washington St. sides of the 13th 
floor. The firm has equipped its shop 
with the newest and most modern ma- 
chinery and has refurnished its entire 
offices in beautiful new walnut fixtures. 


It is rumored in the trade that Mrs. 
Lillian Hanley, of the offices of Goldman, 
Allshouse & Healy, stole a march on her 
many friends last Saturday when she 
and Joe Ambrose, of Chicago, slipped 
away to Crown Point and were married. 
Mr. and Mrs. Ambrose will make their 
home at 80th and S. Ashland Ave. 


J. B. Lipsker, traveler for Goldsmith 
Bros. Smelting & Refining Co., left last 
Monday on an extended business trip 
through his southern territory. L. 
Adelsdorf, treasurer for the company, 
is spending a couple of weeks at Excel- 
sior Springs, enjoying a much needed 
rest. 

Louis Hoffman, of the Simpson, Hall- 
Miller factory of the International Sil- 
ver Co., is enjoying a two weeks’ rest 
at his home and a motor trip to nearby 
States. C. J. McCartney, also a repre- 
sentative for the International Silver 
Co. plated hollowware department, is 
spending two weeks at Tallman, Mich., 
fishing. 

A. M. Grefenson, who has managed 
the retail jewelry store of S. Rubenstein, 
719 S. Crawford Ave., for the past eight 
months recently purchased the business 
and is now operating under the name 
of the Lexington Jewelers & Opticians. 
Mr. Grefenson is well and favorably 
known to the trade in Chicago having 
been connected in the watch repair busi- 
ness for himself for a number of years 
as well as being in business for himself 
as an optometrist. 


Sympathy was extended to Frank 
Leber, retail jeweler at 3817 W. 26th 
St., on account of the sudden death of 
his son Frank, Jr. The boy who was 
only seven years old at the time of his 
death, was taken sick on Friday, of last 
week with pneumonia. He passed away 
at the home of his parents at Berwyn on 
Sunday. Funeral services were held on 
Wednesday afternoon, from Tancl’s 
Chapel, 3821 W. 26th St., and interment 
was at the National Bohemian Cemetery. 

In commemmoration of the firm’s sec- 
ond anniversary the W. 26th St. store of 
the Jones & Baumrucker Co. displayed a 
massive birthday cake in its window for 
several days last week and on Saturday 
cut the cake into 400 slices. The cake 
was four feet high and weighed 160 
pounds. It was in the center of 
the window and the countless number of 
prizes arranged attractively around it. 
The Jones & Baumrucker Co. has been 
in business for over 20 years, and its 
main store is at 31 N. State St. 
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A Chicago firm has notified George T. 
Brodnax, Inc., Memphis, Tenn., of the 
fact that a young man impersonating 
Mr. Brodnax called at the Chicago of- 
fice and told a story about having been 
held up and his money, automobile and 
other valuables taken from him. He 
asked to see the southern representative 
of the concern, but when told he was not 
there he was unable to present any 
means of identification. A small sum 
of money was advanced to him. This 
man is an imposter and is probably the 
same one who has been telling this story 
for several years with more or less suc- 
cess. Jewelers are warned to beware of 
him. 

Miss Mae Herrmann, who has been 
affiliated with the jewelry industry at 
Chicago for a number of years, an- 
nounced last week that she has entered 
into the florist business for herself, un- 
der the name of Herrmann & Co., at 
1921 Montrose Ave. For the past four 
years and up until April of this year 
Miss Herrmann had charge of the dia- 
mond buying for Olsen & Ebann, and 
prior to that time was associated with 
the diamond and jewelry department of 
Montgomery Ward & Co. Miss Herr- 
mann has a host of friends in the jewel- 
ry business and they wish her success 
in this new venture. 

Friends of George L. Robb, expressed 
their sympathy on account of the sudden 
death of his mother, Mrs. Mary Esther 
George. Deceased was the wife of Dr. 
Edgar J. George, prominent oculist of 
Chicago. She passed away on Monday, 
of last week, and funeral services were 
held on Friday from the Chapel on Cot- 
tage Grove Ave. Interment was at 
Fairfield, Iowa. George Robb is an op- 
tometrist and has a great many friends 
in both the jewelry and optical trades of 
Chicago. For a number of years he was 
associated with the Central Optical Co., 
and visited with Chicago jewelers. 
About a year ago he resigned this posi- 
tion and entered into the advertising 
field. 

Creditors of A. L. Williams & Co. 
met at the offices of Goldman, Allshouse 
& Healy last week. A committee con- 
sisting of Mr. Tischman, of R. Wallace 
& Sons Co., Mr. Tuttle, of Slade, Tenney 
& Weadley, and Mr. Swanson, of J. R. 
Wood & Son, were elected to negotiate 
with the debtor with the view of mak- 
ing a compromise settlement. J. M. 
Braude, of Rosenberg, Braude & Zim- 
mermann, and Louis Goldman, of Gold- 
man, Allshouse & Healy were retained 
as counsel for the committee. The com- 
mittee met and the debtor offered a set- 
tlement that was acceptable only to part 
of the committee and a general meeting 
will be called some time this week and 
the offer submitted. 

Among the retail jewelers visiting the 
markets and calling on friends in Chi- 
cago during the past week were Mrs. 
Edward Bengston, of Edward Bengston, 
Freeport, Ill.; Louis Birkenbusch, of 
Henry Birkenbusch, Pekin, IIl.; Sol 
Partner, Dayton, Ohio; Earl George, 
Will H. Beck Co., Sioux City, Iowa; S. 


Kahn, of S. Kahn & Co., Petersburg, 
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Ill.; Milo B. Selter and wife, Coloma, 
Mich.; Robert A. Goodall, Ogallala, 
Neb.; George Rappich, Marengo, Ill.; 
Wm. H. Horton, Flint, Mich.; J. A, 
Tomeraasen, of Andrew C. omeraasen, 
Caledonia, Minn.; Mr. Nicoll, of Gott- 
fredson, & Nicoll, Kenosha, Wis.; Frank 
Ricketts, Charleston, IIl.; Mr. Mann, 
Mann Bros., Henderson, Ky.; M. Manas, 
of M. Manas & Co., Paducah, Ky.; W. 
E. Trein, Dixon, Ill. 


The Credit Jewelers’ Association of 
Chicago, held their regular monthly 
meeting on Monday evening of last week 
at the Palmer House. About 18 mem- 
bers were present and they perfected 
plans for their clearing house which is 
now in full operation. Charles F. Baum- 
rucker, president, announced that all 
customers’ names are now put through 
this clearing house before they are sold 
and that they have over 200,000 adverse 
credit information cards already at their 
disposal. Members of the association 
predict that before long all bad accounts 
due to poor credit will be a thing of the 
past. At this meeting reports were 
submitted by members that cleared up 
a great many “skips,” and a number of 
bad accounts kept off of books. Presi- 
dent Baumrucker, urges all credit jew- 
elers that want to derive the benefits 
of the association’ for holiday business, 
to enter their names before their Novem- 
ber meeting, which will be held on Mon- 
day, the 14th. No new members will 
be taken into the association after that 
date until their first meeting in Jan- 
uary. 








Business Troubles 


William F. Hampe, Lima, Ohio, has 
assigned. 

B. W. Thien, Milwaukee, Wis., has ex- 
ecuted a voluntary assignment. 

A sheriff’s sale has been advertised 
for the business of A. N. Roesler, Ham- 
mond, La., to take place Oct. 22. 

An involuntary petition in bankruptcy 
has been filed against Nathan Saltzman, 
Providence, R. I. 

Milton Varney, Leominster, Mass., is 
reported to be in bankruptcy. The assets 
are placed at $2,000 and the liabilities, 
$4,918. 


Kunsberg, Inc., Jacksonville, Fla., has. 


filed a voluntary petition in bankruptcy. 
assets are placed at $11,283 and the lia- 
bilities at $22,863. 








Market Prices for Silver Bars 


The following are the quotations for 


silver bars in London and New York as 
reported for the past week: 
Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
Oct. 11.... 2533 58% 55% 
is R2iens PO Holiday Holiday 
Ss 23..0. Bose 58% 55% 

* 44...: 25% 58% 563% 

wae. | oe 5% 583% 56 
ae 254% 5856 56% 








Charles Martin Haynes, formerly of 
Henn & Haynes, Chillicothe, O., and 
Bertha Mohler Cary were 
Saturday, Oct. 1, at Zanesville, O. 


married . 
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T. C. Bayse, leading retail jewelry 
dealer at Rockport, Ind., was a recent 
visitor in Evansville. 

William Blackman, of the retail glass- 
ware firm of Blackman & Lunkenheimer, 
Main St., here, reports some improve- 
ment in trade in his line during the past 
week or two. 

Retail jewelers at Boonville, Ind., in- 
duding Heinzle & Nester and _ the 
Hebner Jewelry Co., will co-operate with 
the retail merchants of that city in giv- 
ing a festival in the near future in the 
hope of attracting more farming trade 
to that city. 

Silas Ichenhauser, who for a number 
of years was head of the Ichenhauser 
Co. wholesale dealer in glassware and 
queensware, has got rid of most of 
his business interests in Evansville and 
has gone to Atlantic City to take up 
his residence. He has a daughter living 
in Atlantic City and has been spending 
his summers in this well known city for 
many years past. He also has business 
connections in Atlantic City. Mr. Ichen- 
hauer for many years past has been 
regarded as one of the leading business 
men of Evansville and has stood high in 
financial and community circles. For a 
number of years he was a valuable mem- 
ber of the city park board. 

Ray C. Burger has opened a retail 
jewelry store in the Fleming Building 
on Eighth St., Petersburg, Ind., a few 
miles north of here. Mr. Burger is a 
former Petersburg boy and has many 
friends in the town. He has spent the 
past 12 years learning the jewelry and 
jewelry repair business and now is well 
versed in the business. He is an expert 
watchmaker. New fixtures have been 
installed in the Fleming Building and 
Mr. Burger has a new and well assorted 
stock of jewelry, one of the finest stocks 
to be found in any city or town in Pike 
county. Mr. Burger says that he will 
have an expert in charge of his repair 
department. 

Both wholesale and retail jewelers of 
Evansville report their trade has been 
very good during the past week or 10 
days and that it has been steadily im- 
proving. Mining towns in Indiana now 
are enjoying a boom, following the sign- 
ing of an agreement between the coal 
operators and officials of the United 
Mine Workers at Terre Haute, Ind., a 
few days ago. Business prospects now 
are brighter in towns in central and 
southern Indiana than they have been 
Ina long time. The retail merchants 
report trade conditions in Evansville 
getting better and most of the large 
manufacturing plants here are being 
operated steadily. Indications point to 
a good Christmas holiday trade. 

Hon. John P. Chrisney, owner of a 
large department store at Chrisney. 
Ind, and a handler of jewelry and 
clocks, died at his home in that city on 
Monday, Oct. 10., after a few days’ 
illness of pneumonia. He was 65 years 
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old at the time of his death and was 
well and favorably known all over south- 
ern Indiana. He formerly represented 
Spencer and Perry counties in the In- 
diana state legislature and for a number 
of years had been prominent in demo- 
cratic politics. He is survived by the 
widow, one son and three brothers. The 
funeral services were held at the 
Catholic Church in Chrisney, on Friday 
morning, Oct. 14, at 9.30 o’clock and 
were largely attended. 











A. D. Muschinski, trade watchmaker 
of Milwaukee, visited his home at Wau- 
sau during the past week. 

The Behling & Kosabucki jewelry store 
at 290 Brady St. here is being remod- 
eled and enlarged to take care of addi- 
tional business. 

Edward M. Wals, secretary and treas- 
urer of the Reliance Silver Co., and Mrs. 
Wals recently made a trip to Waldo, 
Wis., to attend the 20th wedding anni- 
versary of some friends. 

Mrs. Archie Tegtmeyer, wife of Archie 
Tegtmeyer, prominent Milwaukee retail 
jeweler, has been elected president of 
the Milwaukee Protestant Home for the 
Aged at the annual meeting held at the 
home. 

Paul Will is getting settled in his new 
store in the Garfield Theater Building 
here. The formal opening of the store 
will take place at the same time that the 
theater opens, which will be very soon, 
according to Mr. Will. 

Among the callers who visited Mil- 
waukee wholesale houses during the past 
week were: F. E. Kiehl, Waukesha; 
C. S. Spidel, Richland Center; William 
Endlich, Kewaskum; William Notbohm, 
Oconomowoc, and Willard Amidon, Hart- 
ford. 

Announcement has been made _ by 
Stouthamer Bros., Milwaukee retail 
jewelers, that they are going out of 
business. The store at the present time 
is holding a closing out sale. The com- 
pany has been in business in Milwaukee 
for thirty-five years. 

The quarterly board meeting of the 
Wisconsin Retail Jewelers’ Association 
and the Jewelers’ Mutual Fire Insurance 
Association will be held on Friday, Oct. 
21, at which time final reports of con- 
vention activities, etc., will be read. The 
meeting will be the first under the regime 
of the new officers. 

Darrenougue’s jewelry store was the 
target for a Ford car which “ran loose” 
through the streets of Oshkosh during 
the past week. The car, owned by Ed T. 
Thom, was parked in the middle of the 
street, and when its owner cranked the 
machine, which was in gear, it mounted 
the curb and smashed into the jewelry 
store window. There was much broken 
glass but no one was injured. 

Gordon Warnke of the E. H. Warnke 
Co. recently suffered what might have 
been an extremely serious accident. Mr. 
Warnke, who is a scoutmaster of a troop 
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of Boy Scouts, was returning with them 
one evening through a woods. In the 
dark he did not notice a branch stick- 
ing out from a bush and it ran into his 
eye, cutting the eyeball rather badly. The 
injury is healing nicely now, however. 

Jewelers of Wausau cooperated in the 
annual fall opening with special win- 
dow displays which were unveiled on 
the opening night. The Otto Mueller’s 
jewelry store display included a portion 
of a gold table service to be used on 
formal occasions. It was surrounded 
with exquisite round and flat silver and 
many lovely watches and_ bracelets. 
Dunbar’s jewelry store exhibition in- 
cluded several silver tree platters, a tea 
set, rings and bonbon dishes. 

The Milwaukee Wholesale Jewelers’ 
Association held their regular monthly 
meeting on Oct. 5 at the Elks’ Club here. 
Plans for cooperative Christmas adver- 
tising were discussed pro and con and 
the matter was finally turned over to 
the advertising committee for action. 
Adolph Possin of the Bozhardt-Possin 
Co. is chairman of the advertising com- 
mittee. 

The foundation for the new Umbs’ 
jewelry store at South Milwaukee has 
been started. The new building will be 
located next to the present one. It will 
be a_ two-story building constructed 
of brick except for the front, which will 
be built of terra cotta and tile. The 
upper story will be equipped for office 
space, but the lower portion will be 
divided into two stores, one of which 
will be occupied by Mr. Umbs. It will 
contain an oil burner heater and an in- 
cinerator, besides other equipment. The 
building is expected to be finished by 
Jan. 1, 1928. 

Milwaukee retail jewelers are taking 
an active part in the window display 
contest being conducted here by the Mil- 
waukee Sentinel in connection with the 
Milwaukee County Community Fund 
drive. Prizes are being offered by the 
local paper for the window best depict- 
ing the work of the social agencies affil- 
iated with the Milwaukee County Com- 
munity Fund. Five prizes are offered. 
First, $25 cash and a silver cup donated 
by the Rank & Motteram Co., retail 
jeweler; second, $10 cash; third, fourth 
and fifth prizes, cash awards of $5 each. 
The exhibits are on display from Oct. 17 
to 22, inclusive. 

Civic Club meetings and convention 
sessions in Milwaukee and Wisconsin 
always contain a representative number 
of jewelry men who come to glean such 
ideas from the speakers as may be of 
help to them in their business. A num- 
ber of such enterprising jewelers heard 
Lawrence M. Jeger, president of the 
Wisconsin Association of Financing Com- 
panies, speak before the Wisconsin 
Radio Trade Association convention here 
last week. Mr. Jeger recommended that 
a score card for rating’ credit risks be 
kept by retailers and wholesalers, saying 
that it would give business establish- 
ments, and particularly retail houses 
doing a large credit business, something 
concrete on which to base their final 
judgment of an applicant for credit. 
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Albert Kanberg, of E. H. Pudrith & 


Co., passed the week-end visiting friends 
in Cleveland. 


Stewart Green, Mount Clemens, was in 
Detroit last week, calling on the different 
wholesale jewelry houses. 


Reid Berkey, of the Charles A. Berkey 
Co., is back home again after a trip of 
several weeks through the western 
States. 


L. A. Gautherat, president of E. H. 
Pudrith & Co., went to Chicago on a 
business trip last week and was away 
from his office for a few days. 


J. Rassner & Son, Metropolitan build- 
ing, have recently installed some new 
fixtures for a better supply of silver- 
ware, a department which they have 
recently installed. 


Hugo Pudrith, of E. H. Pudrith & 
Co., has entirely recovered from recent 
injuries to his foot while employed about 
the store and is now about his duties 
again. 


Harry Clark, of Simmons & Clark, 
retail jewelers, is making a trip this 
week through Canada and some of the 
eastern States. He expects also to visit 
New York and Philadelphia. 


A. Cline, of the Cline Smelting & Re- 
fining Co., 166 Oxford St., Dayton, Ohio, 
paid a visit to Detroit last week, passing 
most of his time calling on the jewelry 
and optical trade. 


John F. Schaefer, for a number of 
years manager of the Schaefer Jewelry 
Co., at Pontiac, and also of Hugh Con- 
nolly & Son, retail jewelers in Detroit. 
has retired from both these organiza- 
tions, according to an announcement 
made by Roy T. Connolly. 


Emil Rose formally opened his new 
retail jewelry store at 5836 W. Fort 
St. on Oct. 14. He has new equipment 
throughout and also new merchandise. 
Mr. Rose also has established a complete 
optical department. A large number of 
people visited the place during the day. 


The Gorenflo Co., wholesale jeweler on 
East Jefferson Ave., has completed 
remodeling and expanding in its shipping 
room. New fixtures have been installed 
and other improvements made _ that 
facilitate the handling of merchandise. 
Theodore Gorenflo returned last week 
from a business trip to New York and 
other eastern cities. Mr. Gorenflo is 
anticipating an early revival of fall buy- 
ing and is particularly enthusiastic re- 
garding prospects for the holiday busi- 
ness. 


Cole & Erwin, retail jewelers, it is 
announced, are about to open a new shop 
in the Hollywood Theatre building, re- 
cently constructed on West Fort St. It 
will be in keeping with the other stores 
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of this organization, which are noted 
for their attractiveness and high grade 
merchandise. 


The Detroit police have found no trace 
of the bandits who held up James E. 
Sparr, of Sparr & Ruggerilo, retail jew- 
elers, 2810 Gratiot Ave., on Oct. 10. He 
estimates his loss about $7,000. Sparr 
says two men first hailed him as he was 
driving on Fort St., near Joseph Cam- 
pau Ave. One suddenly threw pepper 
into his face, seized his sample case and 
leaped into the car with the other man. 
Both then speeded away. 


Frank Schneider will soon be estab- 
lished in his new retail jewelry store at 
10138 Grand River Ave. New fixtures 
are being installed and other features 
added that will give him one of the 
most complete neighborhood retail jew- 
elry establishments in that part of the 
city. He expects shortly to announce 
his formal opening date. Mr. Schneider 
formerly operated a retail jewelry store 
on Michigan Ave. under the style of the 
Michigan Art Store. 


W. H. Horton is shortly to open an- 
other retail jewelry store in Flint. He 
is planning for new fixtures and new 
merchandise. The place will be one of 
the finest of the kind in the State. Mr. 
Horton has been one of the leading 
retail jewelers in Flint for a number 
of years. Flint is now one of the most 
prosperous and most rapid growing 
cities in the Middle West. It has prac- 
tically no unemployment problem and 
is anticipating extensive retail buying 
in all lines during the fall and winter. 


The Meyer Jewelry Co. had a success- 
ful opening at its new retail jewelry 
store at Mack and Baldwin Aves., on 
Friday, Oct. 7. This is an entirely new 
place with the latest in the way of 
equipment and _ merchandise. This 
makes three stores the organization is 
now operating in different parts of the 
city. The store interior was a mass of 
flowers on the opening day and was 
visited by a large number of persons, 
many of whom proved to be valuable 
customers. 


The police have been combing the city 
and vicinity in search of an unidentified 
jewelry peddler who on Oct. 8 shot to 
death John Schuster, a foreman on a 
sewer construction job. Witnesses told 
the police that the jewelry peddler, ap- 
parently a Russian, was intoxicated at 
the time and had engaged in an argu- 
ment with the foreman over the payment 
for a diamond ring. The man is de- 
scribed as of short, stocky build, with 
dark hair and a long scar on the right 
cheek, and wearing a double breasted suit 
of dark blue. Members of the homicide 
squad who examined the body say they 
found a diamond ring in a package of 
cigarets in a pocket of the dead man’s 
clothing. After the shooting, the jew- 
elry peddler ran and was followed by 
several workmen but were soon out- 
distanced when the man threatened to 
shoot. 
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L. W. Blossom, with Sigler Bros. Co., 
is back at the store again after having 
been ill for the past four weeks. 


Harry Bernon left for a buying trip 
to Providence and other eastern points 
this week. 

A gift shop is being opened at Su- 
perior Ave. near E. 128rd St., under 
the name of Bachcrafts. 


William Cohn of the Wagner-Gilger. 
Cohn Co., Hippodrome building, is leay- 
ing for another trip through his terri- 
tory this week. 


Mrs. Frieda Harding, wife of G. L. 
Harding, retail jeweler of Lorain Ave., 
passed away Monday, Oct. 10, after a 
long illness. 


The window of Block Bros. in the 
Hotel Statler was smashed early 
Wednesday morning, the thief escaping 
with a small amount of loot. 


The Wednesday meeting of the 24 
Karat Club took place as usual at Hotel 
Statler and was fairly well attended. 
Plans for the general meeting in Novem- 
ber were discussed. 


Mrs. Nat Ruggles is opening a jewelry 
store on E. Ninth St., near Superior 
Ave. Her husband was in the jewelry 
business on Superior Ave. for many 
years until his death about a year ago. 


Among out of town jewelers in Cleve- 
land last week were: Fred Von Kanel, 
Massillon; E. R. Cedarquist, Ashtabula; 
F. L. Young, Mount Vernon; Mr. Austin 
of Austin & Younglove, Green Springs; 
Mr. Huntley Clyde; Mr. Schiltz, North 
Canton. 


The Bowler & Burdick Co. closed its 
sale on Oct. 15. It was a very success- 
ful one, practically all of the stock being 
disposed of. The company is now pre- 
paring to open its watch and jewel shop 
in the Hanna building near E. 14th 
St. on Euclid Ave. 


The Cleveland Better Business Bureau 
are endeavoring to find trace of a man 
known as “G. H. Harrison” formerly 
of Fort Smith, Ark. He is reported to 
be selling cheap celluloid imitation 
pearls representing them to be fresh 
water pearls. He uses the name of a 
prominent Chicago jewelry company 4s 
reference. The concern disclaims any 
knowledge of him. 

Benjamin Sindelar, 41, whose hair has 
turned white after a month’s imprison- 
ment in county jail, Tuesday was sen- 
tenced to another year’s confinement in 
Ohio Penitentiary at Columbus. Sinde- 
lar pleaded guilty to a charge of forgery 
when he appeared before Common Pleas 
Judge George P. Baer. He cashed @ 
$120 bogus check at the Marks Jewelry 
Co., 31 Taylor Arcade, on Aug. 15. 
When he was arrested by police and 
bound over to the Grand Jury his hair 
was dark. Monday, when he appeared 
before Judge Baer it had turned almost 
a solid white. 
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Isaiah Smith, colored, was arrested by 
Cleveland police and charged with the 
robbery of a tray of diamond rings from 
the window of the Sigler Bros. Co. store 
which he smashed several weeks ago. 
He broke the window while the alarm 
system was being repaired and although 
the window was protected with bars, he 
managed to pass a wire hook inside and 
draw the tray to within reach of his 
hand. The arrest was caused through 
a pawnbroker to whom he offered to sell 
half a dozen rings. He was asked to 
return later so that the sale could be 
consummated and when he did, was 
taken into custody. Most of the loot has 
been recovered in city pawnshops. 


The formal opening of Harburger 
Bros. new retail jewelry store in the 
Schofield building at E. Ninth St. 
near Euclid Ave., took place last Satur- 
day. It is one of the most beautiful 
stores of its size in the downtown sec- 
tion. It has all new fixtures specially 
made, and the walls are panelled in 
American walnut with a satin finish. 
Specially designed lighting fixtures add 
to the store’s appearance. The place 
resembled a garden because of the large 
numbers of beautiful baskets of flowers, 
and just inside the door was a huge 
horseshoe of red and white roses, carna- 
tions and violets. These were all the 
gifts from friends in the trade and spoke 
eloquently of the high esteem in which 
the concern is held. Harburger Bros. 
now have two stores, the other being in 
the Euclid Arcade. They will maintain 
this store until after the holidays. Ralph 
Harburger is a director of the 24 Karat 
Club and has always been active in 
everything pertaining to the betterment 
of the trade. 











E. H. Buhn, jeweler at Heppner, Ore., 
was in Portland on business last week. 


R. G. Eichelberger, for many years a 
jeweler at Waitsburg, Wash., has re- 
cently opened a store at 411 S. Jersey 
St., St. Johns, which is a suburb of Port- 
land. He is carrying a general line of 
jewelry. 


The Friedlander store, 310 Washington 
St., Portland, has been displaying some 
very beautiful Mastick dahlias in its 
show windows. This is an annual event, 
each of the great blooms in exquisite 
shades occupying a vase by itself. They 
always attract much attention. 


Further restrictions on jewelry auc- 
tions were provided recently when the 
Portland City Council passed an ordi- 
hance requiring such auctioneers to file 
applications for a permit 60 days instead 
of 30 days previous, as heretofore re- 
quired. The present ordinance was also 
tightened up in other minor ways. 


M. Jacoby, jeweler at 326 Washington 
St, Portland, is celebrating his 19th an- 


niversary, and as a fitting expression of 
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it has placed everything in his store, up 
to $100 value, on sale for 19 cents down, 
with the privilege of meeting the balance 
in weekly, monthly or semi-monthly pay- 
ments, as the customer chooses. 


The Bengale jewelers, temporarily lo- 
cated at Washington and Park Sts., 
have taken large newspaper space to tell 
of their retirement from business, as a 
result of inability to find a suitable 
permanent location. This firm was com- 
pelled to give up its former quarters as 
a result of the collapse of the building 
in which it occupied space, and this ad- 
vertisement featured a cut of the build- 
ing after the collapse, and newspaper 
clippings concerning the happening. 

Zell Bros. took newspaper space of 
five columns, 17 inches, in the Sunday 
edition of the local papers this last week, 
and ran a unique advertisement that tied 
up with the World Series. The heading 
was “A Diamond for the World’s Series,” 
and a fine cut of a beautiful diamond 
ring took the place of a man at each of 
the positions in the line-up. At the bot- 
tom was a box, with the line-up given as 
“Zell’s All-Platinum Team.” A similar 
box at the other side was headed “Inside 
Dope,” and it gave detailed information 
as to the models illustrated. The adver- 
tisement has attracted much attention 
for its cleverness and seasonal appeal. 








Minneapolis and St. Paul 





Mr. Berry, of Wefferling, Berry, Wall- 
raff Co., Newark, N. J., was in Minne- 
apolis calling on the trade on Oct. 13. 

Space formerly used by Majestic 
Jewelers, 12 S. Seventh St., Minneapolis, 
is being changed back into a section of 
the Hotel Majestic lobby. 


O. M. Artes, Keystone Watch Case 
Corp., Riverside, N. J., was in St. Paul 
on Oct. 7. He intended to return to his 
Chicago headquarters after a two-day 
stay in the Twin Cities. 

B. O. Hess, representing Frank Kre- 
mentz & Co., Newark, N. J., was a busi- 
ness visitor in Minneapolis on Oct. 14. It 
was his intention to go South from here. 
Mr. Hess reported finding business good 
on this trip. 

J. Moss, secretary of the American 
Jewelry Co., Inc., 38 S. Seventh St., 
Minneapolis, in regard to business con- 
ditions, said last week, “During Septem- 
ber there was a slight improvement over 
last year, and things seem to have an 
upward tendency.” 

E. Brunat, retail jeweler, 110 Loeb 
Arcade, Minneapolis, announced on Oct. 
15 the purchase of the stock of Majestic 
Jewelers, 12 S. Seventh St., Minneapolis. 
Mr. Brunat is making arrangements to 
have this stock in his store by the latter 
part of the week. 

C. C. Graham, vice-president of the 
Benedict Mfg. Co., Syracuse, N. Y., was 
a visitor during the early part of Octo- 
ber. Mr. Graham had for his mission 
the analysis of business conditions in 
this part of the country, so as to get an 
idea of prospects for the Christmas busi- 
ness. 
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Jake Grodnick, who was at one time a 
retail jeweler at 7 S. Fourth St., 
Minneapolis, is understood to be making 
arrangements to open a store near Hen- 
nepin Ave. and Seventh St., Minneapolis. 
Mr. Grodnick was at 7 S. Fourth St. 
about 10 years. The proposed new loca. 
tion of his business would bring him 
within about half a block of the Radis- 
son Hotel, and in the theater district. 


Otto Neuman, formerly in the watch 
repairing department of the American 
Jewelry Co., Inc., 38 S. Seventh St., 
Minneapolis, left on Oct. 10 for Dayton, 
O., where he was offered a_ position. 
He motored, and it was his intention to 
make his home in Dayton. Mr. Neuman 
entered the employ of the American 
Jewelry Co. on Oct. 1, 1926, and he re- 
mained with this firm until two days be- 
fore leaving for Dayton. 


The Minneapolis Manufacturing 
Jewelers’ Association had its regular 
monthly meeting on the evening of Oct. 
11. The members had dinner at the 
Radisson Hotel, and this was followed 
by a business meeting. Things pertain- 
ing to the trade were discussed. Max E. 
Bruhn, manufacturing jeweler, Jewel- 
ers’ Exchange, the president of the as- 
sociation, presided. Edward H. Persch- 
mann, Rentz Bros., is secretary. 


T. J. McGuire, retail jeweler, 7 S. 
Fourth St., Minneapolis, on Oct. 12 re- 
ceived a call from a number of his 
friends from Mankato, the former home 
of Mr. McGuire. They reported that 
business conditions were steadily im- 
proving in that town. Mr. McGuire be- 
lieves that he can notice an improve- 
ment in business in Minneapolis, since 
he came here, about the middle of July. 
He was in business in Mankato about 
three years. 


James F. Hurd, clockmaker, died on 
Oct. 12 at the age of 68 years. Mr. Hurd 
had been employed by Weld & Sons, re- 
tail jewelers, 817 Nicollet Ave., for over 
31 years, entering their employ on Sept. 
6, 1896. He dropped dead on his way 
home from the store. Mr. Hurd was well 
known among the trade, and was highly 
respected by those with whom he came 
in contact. He had enjoyed seemingly 
perfect health for years, and his sudden 
death was a severe shock to all. He 
leaves a widow and daughter, living in 
Minneapolis, and a son, living in Win- 
nipeg, Can. 


Nicollet Ave. south of Eighth St. is 
becoming an even more desirable district 
for the better retail stores, with the an- 
nouncement of proposed construction, 
and the near-completion of other busi- 
ness property. Weld & Sons, jewelers 
since 1854, 817 Nicollet Ave., and White 
& McNaught, 902 Nicollet Ave., are 
ideally situated to take advantage of 
this improvement in business condi- 
tions. The new Minneapolis Theater is 
nearly built, with one side of the build- 
ing on Ninth St., a block from Nicollet 
Ave. It was announced on Sept. 29 that 
the contract was let on that day for a 
$1,750,000 medical arts building to be at 
76 S. Ninth St. 
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Howard Schaeffer, of the Elgin Na- 
tional Watch Co., is here and has paid 
visits to the San Francisco watch job- 
bers. 

Park V. Bovyer who represents Buss, 
Linthicum & Thorsen, watch jobbers of 
Chicago is in town, calling on his firm’s 
customers. 

W. F. Pierce, Hansen & Co., Seattle, 
has been traveling in the southern part 
of the state on a pleasure trip. He 
stopped here en route home. 

Bruce Robertson, who has been with 
the San Francisco office of A. I. Hall 
& Son for the past three months, has 
been transferred to the Seattle branch 
where he will assist Mr. Davis. 

Thos. O’Neil, S. J. Hammond, is 
going up the Sacramento Valley as far 
as the Oregon border. S. J. Hammond 
is expected back from a trip to Seattle 
and other Northern cities. 

Among the representatives of eastern 
manufacturers, calling on the trade in 
the course of their fall trips are: J. J. 
Sommer, of the J. J. Sommer Co.; 
William H. Lowe, Bliss Bros. Co., and 
Walter Marble, Bugbee & Niles Co. 

Out of town jewelers visiting the San 
Francisco trade included: C. Guslander, 
Willitts; L. A. Mead, Santa Clara; A. 
E. Benoit, San Mateo; Tom White of 
the A. White Co., Vallejo; L. Trumbly, 
Delano, Cal.; C. H. Badgeley, Suisun, 
and Mr. Bosch of Krenkel & Bosch, Win- 
namucca, Nev. 

Maurice Van Vliet, 58 years of age, 
retired San Francisco jeweler, died on 
Oct. 1 after an illness of some duration. 
The cause of death was high blood 
pressure. The deceased had been in San 
Francisco for 45 years and at one time 
was associated with his brother Leon in 
the jewelry business. He is survived by 
a widow and a son. 

Charles E. Fisher, is having a success- 
ful Northern trip for the W. B. Glidden 
Co., representatives of R. Wallace & 
Sons Mfg. Co. P. A. Hansen, of the 
Glidden Co., has just returned from the 
South where he found conditions very 
promising for the fall. He was pleased 
with business in Arizona and New 
Mexico. Howard Kennedy is preparing 
to leave on his Northern trip for the 
W. B. Glidden Co. 

A very successful trip through Ore- 
gon, Washington, Montana, Idaho and 
Utah has just been completed by H. J. 
Spiro of the Phelan Building. The 
people there are in a better frame of 
mind than they have been for years, 
according to Mr. Spiro. This is due to 
bountiful crops that farmers and or- 
chardists have had and also to the good 
prices they have obtained for their prod- 
ucts. This season farmers will be able 
to wipe out several years’ debts. 

T. P. Bennetts, coast representative of 
the Pairpoint Corporation has equipped 
excellent display rooms at 304 Cordes 
building in this city. The building is 
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next door to the Jewelers’ building. An 
excellent line of samples is being shown 
by Mr. Bennetts, including glass, beau- 
tiful lamps and _ hollow-ware silver. 
The offices are entirely for wholesale and 
Mr. Bennetts finds that his customers 
are interested in the Pairpoint products 
for their holiday trade, at this season. 
Mr. Bennetts is calling on his San 
Francisco customers, after traveling all 
over his territory. 

The Alphonse Jeddis Co. is retiring 
from business and has sold its stock of 
merchandise, consisting entirely of loose 
diamonds, to the California Jewelry Co. 
of this city. Alphonse Jeddis will make 
his office with the California Jewelry Co. 
He will attend to the collection of the 
Alphonse Jeddis Co.’s accounts and notes 
redeemable as they fall due and the 
settlement of their own liabilities as they 
mature. Frank L. Jeddis is associating 
himself with Samuel D. Davis in the 
general insurance-brokerage business 
with offices 1327-9 Financial Center 
Building. The firm name will be Davis 
& Jeddis. 

P. B. Noyes, president of the Oneida 
Community, Ltd., has received very 
favorable notices from some of the San 
Francisco daily newspapers on his re- 
cently published novel “The _ Pallid 
Giant.” The Oakland Tribune has also 
spoken very highly of the work. Mr. 
Noyes, after visiting Los Angeles, with 
Ivan L. Smith, coast manager for the 
Oneida Community, Ltd., left for home, 
via El Paso, Texas, and New Orleans. 
Mr. Smith who is now at his offices here 
says they are making arrangements to 
hold a school for sales people in the 
Oneida offices in the Jewelers’ building. 
Mrs. Reeve from the factory will be the 
instructor. 








Ohio Notes 


Considerable jewelry stock was dam- 
aged when fire gutted the general store 
of H. N. Meyers, at Uniontown, 
near Akron, recently. Business will not 
be interrupted. 

H. Rothman, buyer of leather goods, 
jewelry, silverware, toilet goods and um- 
brellas, for the A. Polsky Co. department 
store, Akron, was in New York last week 
buying merchandise for special sales and 
the holiday trade. 

The Einstein Jewelry Co., operating 
stores in Canton and Massillon, has pur- 
chased the stock of merchandise of the 
John Pfouts store, in Cleveland Ave., N. 
Canton, and is conducting a sale to close 
out the merchandise. 

Block Bros., owners of jewelry stores 
in Cleveland, South Bend, Ind., and Flint, 
Mich., have opened a new store at 27 S. 
Main St., Akron. The local store is un- 
der the management of one of the Block 
brothers personally. The firm is well 
known in other cities and specializes in 
diamonds. 

With a much enlarged jewelry depart- 
ment, the Mansfield Dry Goods Co., Mans- 
field, Ohio, reopened last week. Expan- 
sion was made possible through the ac- 
quisition of the adjacent three-story 
building and removing the partition be- 
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tween the two buildings. All departments 
were allotted more space and new de. 
partments added. 











Gene Weber, retail jeweler of Lex. 
ington, Mo., passed some time in Kansas 
City last week buying for his trade. 

L. E. Robinson, retail jeweler of Glen- 
wood, Iowa, was in Kansas City last 


week buying his holiday stock of 
jewelry. 

H. Whitney, Nebraska, Kansas and 
Wyoming representative of the Edwards- 
Ludwig-Fuller Jewelry Co., was in Kan- 
sas City two days last week replenish- 
ing his stock. Mr. Whitney reported 
crop conditions exceptionally good in his 
territory. 

Noble R. Fuller, member of the Ed- 
wards-Ludwig-Fuller Jewelry Co., was 
out of the city several days last week on 
business. Mr. Fuller was in the com- 
pany’s out-of-town territory and reported 
good business. According to Mr. Fuller, 
the holiday season now approaching will 
be the best for several years. 

Ernest A. Jaccard, president of the 
Jaccard Jewelry Corporation, was an- 
nounced as one of the 11 men selected 
by the nominating committee for the 
11 places to be filled on the board of 
directors of the Chamber of Commerce 
of Kansas City. The announcement was 
made Oct. 11 by John M. Guild, general 
secretary of the organization. 

The Woodstock-Hoefer Watch & Jewel- 
ry Co. reports a business for the past 
two months equal to that of the same 
period a year ago. Mail orders are espe- 
cially good. Although crop conditions in 
the company’s territories warrant a feel- 
ing of optimism, this company does not 
expect any unusual volume of business 
until after Nov. 1. This is due to the 
fact that active buying among the agri- 
cultural interests will not begin until 
after the corn crop has been harvested. 

J. L. Coleman, representative of the 
C. A. Kiger Co. in the Arkansas and 
Louisiana territories, returned to the 
house last week, where he restocked his 
trunk for the holiday trade. Gene Kiger, 
president of the company, returned Sat- 
urday, Oct. 8, from a business trip to 
New York. L. C. Maine, representing 
the company in Washington and Oregon, 
spent a few days last week restocking 
in the house. Territorial representatives 
of the company report a normal busi- 
ness. Ross D. Rainsburg, manager of 
the jewelry department, says that al- 
though usually business during October 
and the first of November is slack, this 
year it has been exceptionally good. Con- 
ditions are good and customers have 
money to spend. 








The store of Clyde C. Ellis, jeweler 
Washington Square, Suffolk, Va., has 
been entirely remodeled and redecorat 
and now presents a handsome and 4t- 
tractive appearance. 
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Ss. S. Salve, platinum manufacturing 
jewelers, 711 Title Guarantee Building, 
is planning to remove to larger quarters. 

Armand Jessop, of San Diego, has 
been spending a part of this week in Los 
Angeles on business. 

B. Bachelis, 307 S. Spring St., has re- 
cently returned from a visit to San Fran- 
cisco and other Coast cities. 

Joe Korsen, of the E. Bastheim Co., is 
in New York at the Commodore Hotel. 


He will be away for a month. 

Paul Samuels, representing Katz & 
Ogush of New York, has been in Los 
Angeles calling on the trade. 

Dave Nelson returned from Henshaw 
dam recently after being away a few 
days on a duck hunting trip. He bagged 
68 ducks. 

H. A. Wood left Oct. 15 for an ex- 
tended tour of the East. He is carrying 
a full line of pearl girdled rings and 
brooches. 

Charles Bishop, one of the leading 
jewelers of National City, was in Los 
Angeles recently calling on the wholesale 
dealers. 

J. T. Montgomery, of the M. A. Mead 
& Co., Chicago jewelers, has been in Los 
Angeles for a week’s visit. In calling 
on the trade he has given an interesting 
report of the Windy City’s business. 

Mr. and Mrs. William H. Bishop, of 
Ely, Nev., leading jewelers of that city, 
were in Los Angeles last week and left 
here for San Francisco, where they will 
spend two days calling on the trade. 

A. P. Klingele, local representative of 
the A. I. Hall & Sons, jewelers in the 
Metropolitan Building, is now in Ari- 
zona, where he reports business as par- 
ticularly good. 

Juchem Bros., importers and cutters 
of precious stones, have established new 
headquarters and a workshop at 816 
Metropolitan Building, where they ex- 
pect to be installed the early part of this 
coming week. 

Joseph Klein, of Sherman Bros., jewel- 
ers of New York, has been in Los An- 
geles calling on the trade. Irving Klam- 
pert, representing Benj. Gross & Bros. of 
New York, was also-in Los Angeles for 
a few days. 

_Koke Slaudt & Co., jewelers, on the 
eighth floor of the Metropolitan build- 
ing, who represent many eastern houses, 
report that their larger quarters have 
enabled them to do a greater volume of 
business because of the added facilities 
for handling a larger stock. H. W. 
Slaudt has just returned from a trip 
East. 

Bert Gans, representing a platinum 
firm of Cincinnati, is in Los Angeles 
this week calling on the trade. This is 
the second trip of the year for the East- 
ern man, and this time he will visit the 
trade in San Francisco, Portland and 
Seattle before returning to the East. 
He will go back over the Northern Paci- 


THE JEWELERS’ CIRCULAR 


fic stopping at Omaha and Denver on 
the way. 

Mr. and Mrs. E. Bastheim, of the E. 
Bastheim Jewelry Co., in the Title Guar- 
antee Building, Fifth and Broadway, 
have just returned from Stockton, Cal. 
There they attended the wedding of Miss 
Ruth Frankenheimer, niece of Mr. Bas- 
theim, who was married to Hyman Mor- 
ris. The wedding was an interesting 
affair, with many of the friends and rel- 
atives of the young people in attendance. 

A. B. Ebner, of the E. W. Reynolds 
Co., is a resident and large property 
owner of Hermosa Beach. He has been 
chosen by the citizens there as chairman 
of a committee that has in hand the 
report of the work that is being done 
to improve the main business street of 
Hermosa. He is to report at the next 
meeting of the Council on the work that 
has been done and he will estimate the 
cost of the entire proposed improvement. 

H. L. Gruber, diamond merchant in 
the Title Guarantee Building, Fifth St. 
and Broadway, left last week for the 
Elks State convention at Monterey. He 
was accompanied by Henry O’Neil ot 
the Jack Roth Co. Metropolitan Build- 
ing; Roy Whitmore, manager of the op- 
tical department of the E. W. Reynolds 
Co., and J. Dunaway of West Holly- 


wood. An interesting item in connection 


with the convention of Elks at Monterey 
last week was the fact that the jewelers 
of this city furnished the music. 

Tom Bonthrow of San Francisco is 
visiting friends in Los Angeles on his 
way from British Columbia. He has 
been in the North for some time and 
reports conditions there as much im- 
proved. He states that there is every 
reason to believe that the jewelry trade 
of the cities of western Canada will be 
better this winter than for some time 
past owing to the fine crops everywhere. 
Mr. Bonthrow is to return to San Fran- 
cisco this week and is planning to re- 
enter the jewelry business in the Bay 
City. 

Higbee & Dorrer, 220 W. Fifth St., 
were the victims of a clever robbery re- 
cently, but this has resulted in a cam- 
paign among the jewelers for the instal- 
lation of the latest and most perfect elec- 
tric burglar alarm system. Each room, 
as well as the front office, is now equipped 
with a burglar alarm and these work in 
unison, the alarm sounding in each of 
the many rooms. In addition four police 
officers are kept on duty, two in the day- 
time and two at night. Arrangements 
have been made to work with the detec- 
tive department of the city in an effort 
to ensnare the bandits who have made 
life miserable for the banks and the 
larger jewelry firms the past month. 








The Stelfox Jewelry Co., Austin, Tex., 
recently received a great deal of favor- 
able comment as the result of the ex- 
hibition of a gold dinner service, includ- 
ing the full quota of flatware and 
hollowware. The display was the cause 
of bringing a large number of club and 
social leaders to the store of the com- 
pany. 
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Allentown, Pa. 


Mrs. Harry J. Dotter, wife of Mr. 
Dotter, Lehighton jeweler, is spending a 
few days in New York City with rela- 
tives. 

The following traveling men are call- 
ing on the trade in this locality: Ralph 
E. Bouchard, F. H. Noble & Co., Inc.; 
E. R. Haas, the Gorham Co.; H. W. 
Bishop, the Bishop Co.; Norbert, Cahn, 
Cahn & Kornbrodt, Inc.; Joseph L, 
Hagy, Wm. Rogers Mfg. Co.; W. J. 
Royal, Illinois Watch Case Co.; John S. 
Modra, with Indra Pearl Co., Inc.; Mr. 
Wood, William L. Gilbert Clock Co.; 
C. F. Sweasy, Leys, Christie & Co. 

According to the local city directory 
just issued, Allentown has 33 retail 
jewelers and jewelry wholesalers in ad- 
dition to 24 optometrists and opticians. 
The jewelers have plenty of competition, 
for there are four department stores sell- 
ing jewelry or silverware, three hard- 
ware stores handling silverware and cut- 
lery, several drug stores selling cheap 
watches and alarm clocks, besides any 
number of clothing, furniture and 
novelty shops selling lines more or less 
associated with the jewelry business. 

“Window Shopping Night” was ob- 
served here on Thursday evening. Previ- 
ous to seven o’clock, the boulevard lights 
on Hamilton St. were dimmed. With the 
striking of the fire alarm the street 
lights were flashed on simultaneously 
with the lights in the store windows. 
During this display automobile parking 
on Hamilton St. was taboo. Window 
Shopping Night is planned to give shop- 
pers some perspective with which to plan 
the season’s purchases. The very newest 
and best in all lines from jewelry to 
groceries will be on display. No stores 
were open that evening. Window Shop- 
ping Night is planned for the mutual in- 
terest of both merchant and shopper and 
means much to both. 

A rather pathetic scene took place in 
one of the local jewelry stores a day or 
two ago, when James Rauch, an aged 
jeweler and watchmaker, residing in 
Bethlehem, Pa., applied for a job. He 
was accompanied to Allentown by his 
daughter, who explained to the jeweler 
that her father did not have to work but 
that he imagined he had been offered a 
watchmaker’s job in Allentown. The old 
man, trembling with age, would give the 
daughter no rest, however, until she 
brought him to Allentown. This she con- 
sented to do merely to set his mind at 
rest, urging the jeweler in the meantime 
not to encourage her father in the least, 
since he was not safe even to be left 
alone. Needless to say, the jeweler had 
no vacancy for a young man, let alone a 
man well up in the nineties. Mr. Rauch 
appeared very crestfallen as he was led 
out of the store by his daughter, mum- 
bling to himself that perhaps he had been 
mistaken after all about the job. 











The O. K. Loan & Jewelry Co., Ta- 
coma, Wash., recently suffered a burglary 
loss in merchandise and money estimated 
at about $20,000. 
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Miss Margaret Farrell, who looks after 
the finances and credits of Grafner Bros., 
is in Atlantic City resting during these 
fine autumn days. 

F. F. Lang, of Gillespie Bros., is back 
from a trip to Parkersburg, W. Va., and 


also to the seashore. A. A. Gillespie of 
the firm returned recently from an ex- 
tended motor trip. 


Morris Krasik, Glassport, spent a day 
in Pittsburgh last week buying merchan- 
dise. Industries are fairly active through- 
out his district, he says. Other mer- 
chants here buying goods included H. A. 
Jackson, Saltsburg; Frank Tresise, Ta- 
rentum; E. A. Bloser, New Kensington; 
T. S. Hoffmann, Latrobe, and C. A. Eck- 
ert, Ambridge. 


Theodore Kaufmann, head of the 
Kaufmann & Baer Co. and one of the 
founders of the firm, is retiring from the 
active management of the Pittsburgh 
Gimbel unit around the first of the year. 
Mr. Kaufmann desires to take a rest. 
He will not retire entirely from the 
management, but will continue to be affil- 
iated with it. Mr. Kaufmann is well 
known throughout the jewelry trade. 

The annual meeting of the Retail 
Credit Men’s Association was held in the 
Hotel Henry Monday night, at which 
time announcement was made that the 
membership now stands at 624, a gain of 
402 members for the year. Leon Michaels 
took the office of president for the second 
time. Virtually all of the downtown re- 
tail jewelers are now members of the or- 
ganization and are receiving the benefit 
of its credit information. 


The Orphans Court last week handed 
down a decree making a distribution of 
the personal property of the late R. H. 
Boggs, one of the founders of Boggs & 
Buhl. This item amounted to $1,713,366, 
of which sum $1,224,127 went to Mary 
Walker Boggs, now Mrs. Criqui, after 
the payment of $130,000 income tax, etc. 
The rest of the estate was distributed 
among relatives and charitable institu- 
_tions. The real value of the estate, how- 
ever, was four or five times as much as 
the personal property valuation. 

A sentence of 90 days in jail was given 
Charles Parish, by Judge James R. Mac- 
farlane in Criminal Court, for plying his 
bad check operations on jewelers and 
other merchants. Parish was arrested 
just after he had presented to the Ter- 
heyden Co. a check for $9 which was 
found to be worthless. The Retail Credit 
Men’s Association got behind the prose- 
cution of the man, who passed 14 checks 
for $9 each on as many merchants. It 
is stated that the credit body will prose- 
cute all bad check swindlers and will 
show none of them any quarter in the 
hope of reducing their gperations to a 
minimum. Heretofore the prosecutions 
have had to be done by the individual 
merchants. The credit men want bad 
check “artists” to give Pittsburgh a wide 
berth. The association is pledged to 
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prosecute all who deliberately attempt to 
swindle the merchants. 


There was a good attendance at the 
“Market Week” festivities of the Cham- 
ber of Commerce, a large number of 
merchants from out-of-town being at- 
tracted to this city, not only to do buy- 
ing, but to listen to some very wonderful 
talks given during the dinner meetings 
of the Wholesale Council of the Chamber 
of Commerce at night. Some jewelers 
said they obtained some excellent ideas 
and would follow them out in their busi- 
ness. Between 400 and 600 merchants in 
various lines attended these night gath- 
erings. Some disappointment was ex- 
pressed that more jewelers did not avail 
themselves of the opportunity to attend 
the gatherings. It is contended that the 
“Market” week affairs have been very 
successful in the West and it is assured 
they will be successful here. W.H. Hof- 
mann of the Heeren Bros. Co., and Emil 
Fryer of the Samuel Weinhaus Co. were 
on the invitation committee of the cham- 
ber, representing the jewelry trade, and 
expressed themselves as highly pleased 
with the outcome, as they gained many 
good suggestions. Thursday was an ex- 
ceptionally good day, the program that 
night being arranged in honor of com- 
pany store men. 
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Bromberg & Co. won the prize offered 
by the Junior Chamber of Commerce for 
having the best football window display 
previous to the Alabama-L. S. U. game 
played here. The prize was a handful 
of tickets to the game. 


A former Dallas, Tex., newspaperman, 
is being held here on charges of forging 
more than 20 checks. He was arrested 
by Detectives Propst and Christian of 
the city force on information furnished 


by the Bodeker National Detective 
Agency. The man admitted that he 
arrived in Birmingham about three 


months ago without funds and com- 
menced passing forged checks. 


The Acme Club of Huntsville will 
give a silver loving cup to the citizens, 
judged by a committee to have accom- 
plished the most unselfish good for 
Huntsville during the year 1927. The 
presentation will be made in December, 
at which time a musical revue will be 
given by many young women of Hunts- 
ville. The retail jewelers of Huntsville 
are taking much interest in the presen- 
tation and revue. 


Business and industrial conditions in 
the Birmingham district have shown a 
steady improvement during the past few 
weeks, according to the Birmingham Re- 
tail Credit Men’s Association. Collec- 
tions have also been better during the 
past few weeks, they say. The associ- 
ation announced that it had commenced 
a fight on bad check givers, and that 
several had been convicted. Several re- 
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tail jewelers also say their business has 
improved considerably during the past 
few weeks. 


The session of the Alabama State 
Legislature, which recently adjourned, 
amended the bad check laws of the State 
in a number of respects. It is claimed 
that the law as now amended is much 
stricter than was the old law. For some 
time many retail jewelers of the State, 
as well as other merchants, have been 
complaining about the bad check laws 
as they formerly existed. The amended 
law is now in effect and has just been 
made public. 











Mrs. E. L. Dawson, formerly with the 
Brodnax store in Memphis, Tenn., has 
joined the personnel of T. C. Tanke, Inc., 
as buyer of silverware. 


Ralph E. Smith, general manager of 
King & Eisele Co., who has always taken 
an active interest in church affairs, was 
last week honored by the New York Sun- 
day School Association, by his election 
to the presidency at the close of a four- 
day convention in this city. 


Block’s Treasure House, Inc., is the 
name of a new local firm which recently 
obtained a charter at Albany. The di- 
rectors include, Adolph Block, Norman 
Block and Bertha J. Block, the first 
named being president of Adolph Block 
& Co., wholesale jewelers. This firm 
contemplates opening a local chain of 
gift shops, the first of which will be 
opened at 1050 Broadway. 


Ernest Cohn, of this city, who is man- 
ager of the Reed Jewelry store at 1931 
Main St., Niagara Falls, had a miracu- 
lous escape from death on Oct. 10, when 
a truck in which he was a passenger 
overturned in North Tonawanda. The 
driver of the truck, a friend of Cohn’s, 
was fatally injured when pinned beneath 
the heavy vehicle, after it had struck an 
excavation in the street. Cohn was only 
slightly bruised on the legs and chest, 
having been thrown clear of the wreck. 


Creditors of Striker Bros., who con- 
ducted two jewelry stores in this city and 
who recently made a general assignment 
to R. E. Smith and Harold W. Hill, have 
received notices that any claims not filed 
with the said assignees on or before Oct. 
17 shall be excluded from participating 
in the estate. This is a result of an order 
of F. B. Thorn, Special County Judge 
of Erie County, who also ordered that 
creditors of the assignor show cause on 
Oct. 17 at 10 o’clock, in the forenoon, 
why the report and account of the as- 
signee should not be confirmed, the var!- 
ous expenses of administration paid and 
the money remaining in the hands of 
the assignees to be distributed among 
the creditors whose claims have been 
filed. The attorneys for the assignees 
are Saperston, McNaughton & Saper- 
ston, 819 Liberty Bank building. 
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Timely Trade Topics 











Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 

















Administration Building 





New $500,000 Limestone Edifice Just Dedi- 
cated by the Oneida Community Typifies 
Growth of the Institution 


History was made, but memory sur- 
vived, when the members of the Oneida 
Community, Ltd., recently dedicated and 
occupied their magnificent half-million 
dollar administration building at Ken- 
wood, near Oneida, N. Y. The trail of 
progress which this edifice commemo- 


proach of steps and the Gothic tracery 
of stonework over the archway, it is un- 
usually attractive. The great mediaeval 
hinges and other metal work for the 
front door, as well as the ornamental 
wrought-iron lamps, chandeliers and 
sconces were all made to order by a little 
old blacksmith in the village of West- 
moreland, 10 miles from Oneida. A sec- 
ond entrance at the right, where the 
terrace drops away one story, is for 
employes. 

Windows throughout the building are 








THE BEAUTIFUL NEW ADMINISTRATION BUILDING OF THE ONEIDA 
COMMUNITY, LTD., AT KENWOOD, N. Y. 


rates leads back to a cow-barn on the 
farm of one of the Community’s earliest 
settlers. 

That was in the early ’40’s, when many 
Indians still roamed the Oneida Valley, 
then still looked upon as wild western 
country. The cow-barn, a huge affair, 
became the Community’s first business 
center. Later the Community enlarged 
it, and it became a canning factory. 
About 20 years ago it was remodeled into 
an office building, in which capacity, de- 
spite the rapid growth of the silverware 
business, it continued to serve until this 
year. 

The new building, designed in the En- 
glish Gothic style generally associated 
with the Tudor period, and set well back 
from the street behind a finely landscaped 
lawn, has more the air of a university 
dormitory or recitation hall than of a 
business structure, though some of its 
period architectural details have neces- 
sarily been modified. 

Occupying a front of approximately 
300 feet, the building offers roomy ac- 
commodations for some 300 executives, 
accountants, artists and workers. The 
formal main entrance is in the center 
of the main wing, and with its hand- 
carved doors, its well-proportioned ap- 


of steel and plate glass of the very latest 
design. Costly Venetian blinds guard oc- 
cupants from sun without compromising 
ventilation. Floors are of reinforced con- 
crete covered with battleship linoleum. 
Walls are cork-stripped to make the 
rooms sound-proof. Oil-burning furnaces 
provide plenty of heat. 

One enters by the main door into an 
impressive lobby distinguished by its 
hand-carved oak paneling and wrought- 
iron lighting fixtures. A decorative Tudor 
staircase at the rear gives access to 
the second floor and the basement. Doors 
on both sides open into the main floor 
office, a huge room containing 14,000 
square feet of floor space and capable 
of accommodating 225 people. 

Here are housed the correspondents, 
the filing department, the billing depart- 
ment, the accounting department and the 
stenographic department. All clerical 
details are performed here. Smaller of- 
fices on the same floor are for the use of 
the office manager, cashier, legal depart- 
ment, secretary, payroll department, 
display room and emergency room. The 
cashier’s office, with its huge vault pro- 
tected by time-locks, and with all its 
modern equipment, is a vast change from 
the tiny room in the old Community 


building, in which, 50 years ago, two 
men and three women kept all the ac- 
counts for the company. 

Executive offices occupy the second 
floor. That of the president, P. B. Noyes, 
is located in the front center of the 
building, with an attractive bay window 
overlooking the lawn. It is flanked by 
the vice-president’s and the treasurer’s 
offices. At one end of this floor is the 
sales department’s offices and at the other 
the directors’ room. 

An interesting feature of this room is 
the ship’s ceiling, groined in the char- 
acteristic Tudor manner. The floor shows 
an intricate pattern of vari-colored tiles, 
the walls are paneled in oak ornamented 
with hand-carved oak leaves and Tudor 
devices, and at one end is a huge fire- 
place which will accommodate a real 
yule-log. Specially designed andirons 
bearing the letters “OC” have been fur- 
nished. A braided tapestry now nearing 
completion for the oval mantel will show 
a map of Kenwood and Sherrill and also 
have an allegorical significance. English 
Renaissance furniture consisting of two 
huge oak tables and 20 hand-carved 
armchairs complete the furnishings. 

Remaining space on this floor is de- 
voted to the advertising and merchandis- 
ing offices, while most of the space on the 
top floor has been taken over by the 
planning and charting departments. The 
export department also has offices here. 

On the lower floor, besides the adver- 
tising stock and shipping department, 
are an excellent barber shop, a large 
lunchroom and kitchen with the most 
modern equipment, and a large assembly 
hall for the company’s agents, as well as 
telegraph office and post office. Outside, 
vines have been planted and shrubbery 
set in, which will soon complete the artis- 
tic perfection of the building. 








The big event of the past fortnight in 
Birmingham was the visit of Col. 
Charles A. Lindbergh, conqueror of the 
air. More than 200,000 people witnessed 
the parade from Fair Park through the 
streets of the down town section, in 
honor of Colonel Lindbergh. Several 
thousand visitors were in the city to 
see “Lindy.” The retail jewelry stores 
and other stores had attractive show 
windows on this occasion. Many of the 
retail jewelers, as well as other stores, 
displayed Lindbergh jewelry and other 
Lindbergh articles. Some of the retail 
jewelers say their sales were consider- 
ably increased during the stay of Lindy 
in the city. 
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Trade Gossip 


Author Presented with New Conklin Pen 


Cornelia Meigs, the author of the 
$2,000 prize-winning book “Trade 
Winds,” one of the Beacon Hill Book 
Shelf series, published by Little Brown 
& Co., didn’t exactly wear out her old 
Conklin pen writing the book, but when 
the Conklin Pen Co. learned that she 
had written the work with a Conklin 
model of former years, they sent her 
the latest “Sapphire Blue Conklin En- 
dura” pen and pencil set with the com- 
pliments of Toledo and the pen manu- 
facturers. The new book will be a fea- 
ture of Children’s Book Week, Nov. 13 
to 19. 

x ok Ok 
Remodeled Showrooms 


An interesting feature of the re- 
modeled store of the E. Bastheim Co., 
Los Angeles, Cal., is the platinum de- 
partment. Here the latest novelties are 
on display and the general public is to 
be given an opportunity to inspect a line 
of articles that is second to nothing that 
is now on the market in the way of 
platinum. The firm has made a special 
effort to present an attractive display of 
goods, in spacious showrooms that offer 
the buying public a chance to leisurely 
inspect jewelry displayed in attractive 
showcases and in a manner that gives 
an opportunity to study the different 
effects produced. The diversified array 
of goods offered by the Bastheim con- 
cern, called for larger showrooms and 
the friends of the firm are congratulat- 
ing the wholesale jewelers on the work 
that has been accomplished along these 
lines. More showroom space and a 
larger sales force indicates to those who 
are particularly interested a greater 
volume of business not only for this 
concern but for the leading jewelers of 
Los Angeles. 

* a * 
Cutlery with Handles of Pyralin 


Cutlery showing an interesting new de- 
velopment in the use of colored pyralin 
for handles, forms one of the principal 
displays this week at the Du Pont Prod- 
ucts Exhibit at Atlantic City, N. J. The 
articles shown were made by the John 
Russell Cutlery Co. at Turners Falls, 
Mass: The exhibit includes carving 
sets, fruit knives, fruit sets consisting 
of fruit knife and paring knife, knife 
and fork sets for adults, and children’s 
sets. All of the cutlery is stainless steel 
with handles made of pyralin in hunter 
green, red, delft blue, and ivory. The 
articles are arranged in attractive boxes 
and are displayed prominently in one of 
the Boardwalk windows. 

* * * 
Newman Clock Co., Newark, N. J., Reports 

Excellent Business and Will Enlarge 

Its Plant 


Production of plate clocks for kitchen 
use has reached the capacity of the shop 
of the Newark Clock Co., Inc., 326 
Springfield Ave., Newark, N. J., and 
the company plans to enlarge its plant 
before the beginning of the year. At 
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present 5000 clocks are being manufac- 
tured monthly. “We could sell 8000 if 
we could produce them,” said Frederick 
Spitzhoff, sales manager. “From Jan. 1 
to Nov. 1 our production will amount to 
27,000. We have almost reached that fig- 
ure now. Next year we expect to produce 
60,000 clocks.” 

The clocks have eight-day pendulum 
movement. The faces are round, square 
or octagonal plates of china. Luster 
plates of green, blue and yellow are made 
at the Newark plant. Other plates bear- 
ing Dutch windmill and other scenes are 
made abroad. 

The company has the American agency 
for Haller & Benzing, whose plant is 
located in the Black Forest, Germany, 
said to be the largest producer of kitchen 
clocks in the world. Each clock is dou- 
bly tested. 


x ok 
Kohn & Co., Newark, N. J., Sending Out 
Attractive New Booklet 


Kohn & Co., manufacturers of gold 
and platinum jewelry at Camp and 
Orchard Sts., Newark, N. J., are 
sending out to retailers throughout the 
United States their beautiful new mount- 
ing booklet. A loose-leaf binder makes 
it possible to add future pages as they 
are issued from time to time. 

This binder is an attractive gray with 
blue lettering. Below the title is a 
charmingly designed brooch against a 
blue frame. Each page has a half-inch 
blue margin line. The first page de- 
Scribes the selling qualities of Kohn 
mountings, and gives terms for the vari- 
ous kinds of settings. Fifteen pages are 
devoted to illustrations of brooches, bar 
pins, scarf pins, settings and combina- 
tions. Below each illustration is a table 
of prices. 

The booklet is considered one of the 
handsomest little catalogues of this kind 
that has ever been sent to the retail 
jewelers. The designs are strikingly 
lovely. 

* * 
Edwards-Ludwig-Fuller Jewelry Co., Kansas 
City Mo., Issues New “Red Book” 


The “Red Book,” annual jewelry cata- 
log of Edwards-Ludwig-Fuller Jewelry 
Co., Kansas City, Mo., is off the press 
and was mailed out to the retailers in 
this territory Oct. 12 and 13. It will 
reach customers the middle of the month. 

The book is 40 pages larger than last 
year and has a new feature, designed for 
the convenience of the retail jeweler, in 
the center index. This index has the 
thumb holes and markings for greater 
facility in handling. 


* * * 


Frank E. Wallace Joins Sales Organization 
of Bulova Watch Co. 


Frank E. Wallace, of Toronto, well 
known among jewelers throughout Can- 
ada and more especially Ontario, has 
recently been appointed to the sales or- 
ganization of the Bulova Watch Co., Ltd. 

For many years connected with the 
jewelry industry, both wholesale and re- 
tail, Mr. Wallace brings to his new du- 
ties a wide knowledge. 
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H. M. Trusser and wife have been 
visiting in Philadelphia. 

Frank J. Fulmer left on Oct. 12 for a 
two weeks’ business trip through the 
Middle West. 

Alvin Herr, of the S. Kurtz Zook 
store, has left the hospital after recoy- 
ering from an operation. 

Alpha Chapter, Beta Sigma Fraternity 
of the Bowman Technical School, held a 
smoker and banquet on the evening of 
Oct. 13 at Hotel Weber. 

The S. Kurtz Zook store furnished the 
Past-Commander’s jewel presented last 
week to Edwin Keefer, retiring com- 
mander of Lancaster Post, No. 34, Amer- 
ican Legion. 

Charles H. Martin returned to his old 
home town from Los Angeles last week, 
where he has spent the last 12 years, 
doing a successful business. His wife 
remains here a week while he attends to 
business in New York and Boston. 

Thomas A. Deen, wife and daughter, 
Washington, D. C., visited his mother 
last week. Mr. Deen, formerly with the 
H. S. Meiskey Co. in Lancaster, opened 
a store in Washington on Sept. 1, and he 
reports having already scored success. 

Last week the Lancaster Optometrical 
Society was entertained at Harrisburg 
by the Harrisburg Optical Society. A 
feature of the meeting was a demon- 
stration and lecture by a representative 
of the Cameron Mfg. Co., Philadelphia, 
manufacturer of scientific optical instru- 
ments. 

The following trade visitors were here 
recently: John E. Yost, Glen Rock, Pa.; 
O. K. Watts, Millersburg, Pa.; Ralph E. 
Bouchard, F. H. Noble Co., Chicago; 
Harry Barnett, Wolfsheim & Sachs, 
New York; Harry M. Bryson, Dennison 
Mfg. Co., Framingham, Mass.; Victor L. 
H. Haldeman, Elizabethtown, Pa.; Paul 
V. Schaeffer, of Phillips & Enders, Van- 
dergrift, Pa.; Harry CC. Schreiber, 
Waynesburg, Pa.; Anthony Grill, Kay 
Jewelry Co., Reading, Pa., and R. W. 
Heenan, Philadelphia. 

Gilbert T. Humphreville, Mt. Pleasant, 
Ohio, and Orland Lawson, Corry, Pa., 
have enrolled as students at the Bowman 
Technical School. Lawrence Flawd, 
Mountville, Pa., has finished a course 
and taken a _ position with Robert 
Saurber, Tamaqua, Pa., and David 
Horst, Campbelltown Pa., has also 
ended a course and taken a position with 
H. S. Lineaweaver, also of Campbell- 
town. Robert N. McClosky, Lakewood, 
O., a former student, stopped over to 
visit the school last week on his way to 
visit his old home, Williamsport, Pa. 








The Worth Jewelry Co., Toledo, 0., 
was incorporated in Columbus recently, 
with a capital of $50,000. The incorpo 
rators are Sholto M. Douglas, Fern Gris- 
wold and Florence Lippold. The con- 
cern, it is reported, will operate a retail 
business. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ Crircutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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Know the Faets About Your Business 


Study, Research and Merchandising Ability Essential 


Written Expressly for The Jewelers’ Circular 














AS a general rule he should charge his 
business with his services not less 
than the amount that he could get for 
the same services in some other jewelers’ 
establishment. We are not advocating 
that the jeweler overrate himself in 
figuring a basis upon which to figure 
a proper return from his business. 

In modern practice these charges are 
usually made against the business of the 
jeweler. Those reporting to the Har- 
vard Bureau do this so that it is fair 
to use their figures in analyzing the 
subject of a proper profit for jewelers. 

An important investment the jeweler 
makes in his business is the risk of 
loss that he runs. This cannot be 
minimized with safety in considering the 
subject. Not all losses in business are 
due entirely to the man suffering them. 
Outside influences are sometimes more 
powerful than the merchant. We must 
concede, however, that the major risk 
comes from himself. 

When the jeweler ventures into busi- 
ness he risks his financial investment— 
nay, more than that—he risks the entire 
capital, of whatever kind, which he 
possesses. Besides this he risks the 
best years of his life, which are theo- 
retical and cannot be included in a finan- 
cial way. 

If the jeweler does not think he runs 
a risk of loss let him consider these 
figures: 

1, The mortality among jewelers in a 
single year amounts to 14 per cent. 

2. The average life of the jewelry 
store is only 7.2 years. 

Now, let us sum up these charges 
against a retail business and see if we 
cannot approximately figure what the 
Jeweler’s profit should be to return him 
something on his investment. 

The following statement has been 
Printed before. It is worth reprinting. 


From these figures we will make our 
deductions. 


COMMON EXPENSE FIGURES FOR ALL FIRMS 
REPORTING 


Retail Jewelry Stores—Merchandising and 
Repairing Figures Separated 
Net Merchandise Sales=100% 


Common Figures 








Items 1924 1925 
Number of stores ...:.... 254 172 
Merchandise Departments: 

Total salaries and wages 17.7% 17.4% 
POVOPUGIE 6c cos cecccaes 3.1 3.4 
i EE ene nee 4.8 4.8 
Heat, light and power... 0.9 0.75 
po Ares re eae 1.0 1.0 
ERBUFANICE 62 oss sc sses e's 0.7 0.65 
Repairs and depreciation 1.1 0.9 
"TOTO WRCTORE  sé5 0050's 4.9 4.6 
Losses from bad debts... 0.4 0.5 
All other expenses ..... 3.7 3.5 
Total GZpGNSe .... 6664: 38.3% 37.5% 
GYOSE WATE «246266082 39.5 39.6 
TINGE DOG oreca decks Cok ois 1.2 2.1 
Stock-turn (times a year) 0.9 0.9 
Repairing Receipts = 100% 
Repairing Department: 
Salaries and wages .... 61.4% 58.2% 
rere 18.3 20.2 
Indirect expense’....... 14.6 15.2 
Total expense ......... 94.3% 93.6% 
PEGE ME 6c US Sa als 5.7 6.4 
Proportion of repairing re- 
ceipts to total receipts 
(net merchandise sales 
plus repairing receipts) 16.4% 15.0% 


In this statement we have the common 
figures for all jewelry stores reporting 
to the Harvard Bureau. The actual 
figures of different firms varied widely 
from low to high. These figures are 
only worth while as a comparison with 
those of the individual jeweler. They 
give him a figure with which to compare 
his own progress, and his own standing 
in the trade. From these and his own 
figures he may make deductions that 
show him whether his business is doing 
as well as others, or better, but they 
do not furnish him with figures that are 
a goal to reach, because, unfortunately 
they do not reflect a standing in business 
that is satisfactory. 

These figures do not show the depreci- 
ation in stocks on hand. Someone has 
stated that stocks are one-third alive, 
one-third dying and one-third dead. 
There is much to be said for this classi- 


fication. The stock on hand is a very 
unsure asset. Bankers will tell us that. 
One is reported to have stated that 
every retailer’s statement that comes be- 
fore him for consideration is subject to 
a reduction of fifty per cent on all stock 
reported on hand. These statements do 
not prove anything, but they are worth 
thinking over when we are considering 
the losses the business is subject to, the 
risk the jeweler runs in being in busi- 
ness. 

In an editorial in a trade paper some 
time ago the editor set a goal for his 
readers by advocating that he should 
get a “living and ten per cent.” When 
we consider the mortality among retail 
stores this does not seem to be too high 
a rate to place on the risk the retailer 
runs. 

Now, compare the actual _ results 
secured as given us by the Harvard 
Bureau reports. Here we find that the 
common figure of net profits in the 
jewelry store was 2.1 per cent in 1925, 
and this is better than in the preceding 
year. Should the jeweler get 10 per 
cent profit? Cut it in half and compare 
your own results. 

Know the Facts! 


Knowing the Facts 
Part I 


T must be conceded that a man goes 

into the jewelry business to make 
money, to make a net profit from his 
venture. That being a fact that cannot 
be controverted the next thing to be 
found out about his aims is what profit 
he expects to make. 

The question, “What should the jew- 
eler’s net profit be?” has never been 
answered to the writer’s satisfaction, 
and perhaps it is never going to be 
answered to the satisfaction of every 
jeweler, but an attempt is being made 
here to indicate what any jeweler has 
a right to expect from his venture in 
the jewelry business. 
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TIP-LITE 


The Aristocrat of Lighters 
Lights only when you turn it upside down 


Something New: %,jiferent from 


the ordinary. 


This handsome, practical cigar and cigarette lighter 
cannot break. It’s made of Bakelite in many colors. 


There’s no switch—no button—no danger—entirely auto- 
matic in operation. 


The Ideal Gift for Everyone 


Repeat sales come quickly, for whoever sees TIP-LITE 
in homes or offices wants to own one. 


New York’s leading stores are now selling TIP-LITE. 


SEND US YOUR ORDER NOW 


Retail price $5.00 each. Dealer’s price $3.00 each in 
half dozen lots. Less than six $3.50 each. Attractive 
display card sent with each order. 


The Tip-Lite Corporation 
52 Vanderbilt Avenue, New York City 


Salesmen wanted in a few territories 
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The C. G. BRAXMAR C0, 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 








HARRY HELLER, Inc. 


Formerly with Heller & Atkins 
DESIGNERS and MAKERS of 


Fine Platinum and Gold Jewelry 
387 Washington St. BOSTON, MASS. 


“SERVICE” Our Motto 








- ITALIAN JEWELRY « 


Filigree Silver — Florentine Silver — Venetian Beads 


CORALS—CAMEOS—MOSAICS 


At Lowest Manufacturers’ Prices 


FRANK CORSI 


Buying Agent for Italian Specialties 


FLORENCE (Italy) 


Correspondence invited. 











SAFETY 
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6919 
Genuine Amethyst, 
fine dark luster, 
genuine seed 
pearls, 14 Kt. 
White Gold to re- 
tail— 


$30.00 
Electres Free HEAVY SHANK 


‘ ; 14/12—6919—Can Genuine one piece double 
also be had in larger or smaller size heed estes, Welsie White 
stones including ruby, crystal, emerald, gold (also wes green gold) 
onyx, cameo, and fine quality opal. 


BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trad 
501 Washington St. Buffalo, N. Y 





Exact Size 





$24.50 List 
Next size larger stone, $2.00 
additional. 


—S”* of the Business Men that fail come from the ranks of the Non-advertiser. Play Safe and 


Advertise. Write for our Free Cut Service. 





NO STOCK TO CARRY 


Carry one initial ring as sample. 
Order on five days’ memo. when 
you have a sale in sight. Orders 
filled same day received. 

ALL EMBLEMS and _ INITIALS 
4517 on hand at all times $25.00 
in every size Retail 

Also in White Gold, same price. 


Display Emblem Cards for your win- 
dow in original colors free upon request. 





This <@—> Reg. Trade Mart 
@uarantces you genuine diamonds 


ALSO BE HAD IN cuts in all emblems and initials 
9 oe TOPAZ FREE with One or more Rings 


GARNET, SARDONYX WRITE FOR WHOLESALE PRICE. 











The Factory P. Tieche 


WATCH REPAIR DEPARTMENT 
93-95 Nassau St. New York 


Will take care of all your watch repairs, furnishing new move- 
ments or new parts. Work guaranteed. Send us your repairs 
today and we will send estimate before proceeding with work, 
awaiting your approval. 











the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 


Pat. Feb. 20,1917 20 W. 22md St., New York p+ may 25, 1920 











The Buyers’ Directory 


Price, $1.00 


Jewelers Publishing Corp. 
11 John St., cor. Broadway, New York 
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Storekeeping Department 








The question is very largely theoret- 
ical, but when the theory is contrasted 
with the facts we can get a lot of use- 
ful information from the discussion. 

It has often been said by merchants 
in all lines of business that “the com- 
munity owes me a living.” Does the fact 
that a man opens up a retail store estab- 
lish the fact that the community owes 
him a living? If the individuals of the 
community were asked this question 
there would soon be a come-back with, 
“Does the merchant owe the community 
nothing?” 

If the community eventually does give 
a jeweler a living it is because the jew- 
eler gives the community something in 
return. The world owes no man a 
living; he must make a living for him- 
self. This can only be done by assum- 
ing the responsibilities that invariably 
come with his opportunities. If the jew- 
eler assumes his responsibilities he has 
a right to expect to profit from his busi- 
ness venture. 

Is there any way in which it can be 
determined the amount of profit the jew- 
eler might reasonably expect from his 
business? The writer thinks so, and 
offers the following as a working basis 
upon which this profit may be based. 

In an effort to secure the proper data 
upon which to base a theoretical ade- 
quate profit to the jeweler it is only 
right that the first consideration be 
given to what the jeweler gives to the 
business. These might be enumerated in 
something like the following classifica- 
tions: 

1. The actual investment made in the 

business. 
(a) In Cash. 
(b) In Real Estate. 

2. The time he devotes to his business. 

3. The service he gives his business 

through: 
(a) Knowledge of business in gen- 
eral. 
(b) Experience in the jewelry busi- 
ness, 
(c) Natural and acquired abilities 
for decisive action. 
4. The risk of loss. 
In these modern days the jeweler has 


come to a realization that the amount ° 


of money he invests in his business 
should be charged against his business. 
He has a right to expect interest on his 
Investment, because he could get interest 
on his investment without putting it into 
his business. For that reason the mod- 
ern jeweler charges interest against his 
capital and adds it to his cost of doing 
business. The rightness of this pro- 
cedure being now unquestioned, it is 
right to ask, “What interest should be 
charged for the loan of his money to 
the business?” 
_ According to the common figures for 
Jewelry stores reporting to the Harvard 
Bureau of Business Research for 1925, 
(the latest figures at hand), the jewelers 
reporting charged their business with 4.6 
_ cent for interest. This rate included 
€ Interest upon borrowed capital, 
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which usually costs 6 per cent and up- 
wards, hence it is obvious that the 
amount of interest charged against the 
capital invested must be at a very low 
rate. 

If a man invests any amount in a 
business he is cheating himself unless he 
charges against that investment a per 
cent of interest that he can secure else- 
where with perfect safety. There are 
plenty of investments that may be made 
with safety that will secure the investor 
approximately 7 per cent. But for the 
purpose of figuring on absolute safety 
this might be reduced to 5 per cent, 
because the average man may not be 
able to discriminate between safety and 
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Progressive Firm of Nashville, Tenn. 


M I. LUSKY JEWELRY CO., 700 

* Church St., Nashville, Tenn., recently 
ccecupied this new and beautiful location, the 
ground floor corner of the completed Bennie 
Dillon sky-scraper, corner Seventh Ave. 
north. Their friends in the Capitol City 
have been unstinted in praise of the artistic 
and fine interior of the store as well as the 
splendid exterior. 

The store is in a busy retail section, near 
the theatre, hotel, department and other 
mercantile places. 

The view is of the interior on the open- 
ing day and of the art gallery on the bal- 
cony floor. 





HOW THE M. I. LUSKY JEWELRY CO.’S STORE LOOKED ON OPENING DAY 


speculation in the investment market. 
Real estate mortgages at 6 per cent are 
usually safe, but there are occasions 
when even these fail. 

The jeweler should charge against his 
cash investment at the very lowest 
figure, 5 per cent. Municipal bonds 
would give him this rate with absolute 
security. 

If the jeweler owns his store building 
and uses it for his business he should 
charge against his business the amount 
of rent that he can secure from other 
sources. The modern jeweler usually 
does this today, the amount appearing 
as a rental cost against his business. 

The next charge he should make 
against his business is for his time and 
ability. These have been separately 
classified because among the large num- 
ber of jewelers some are worth no more 
to their business than $1,500, or less, 
while others are worth $10,000 or more. 
The jeweler will have a harder time 
figuring his worth to his business than 
the investment he makes is worth. 


(To be continued) 


The structure is in cream brick, tile and 
terra cotta, with tile and tenazzo floors. 
Wall tones are ivory, slightly tinted to 
sun-light hue. Plate glass displays on both 
streets and to the lobby with entrances from 
the latter as well as the street, are features. 
The Silver room is to the northwest corner 
at rear, office and balcony approach in 
same part of store. 

Mr. Lusky started in Nashville 27 years 
ago and, since 1920, the present style has 
existed with the firm. Several additional 
people have been added to sales staff. 








In order to restore pearls that have 
been scorched is a very uncertain proposi- 
tion. A slight color might be removed by 
polishing the pearl just a trifle with rotten 
stone and oil, but this operation can not be 
carried very far; in fact it can only be used 
to remove a very slight film. If the pearl 
be a valuable one, it can sometimes be 
“skinned” but this is a job for a specialist 
in this line. Pearls should always be fully 
protected from heat during any soldering 
operations, as they scorch almost as easily 
as a piece of paper. 
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Color Reflections Interfere With 


Diamond Sales 








Some Observations by A. E. Edgar 
Written Expressly for The Jewelers’ Circular 

















T HERE is probably no jeweler who has 
not had trouble with color reflections in 
selling diamonds. These reflections in the 
purest diamonds give them an “off-color” 
appearance to the prospective purchaser, 

Several jewelers were interviewed by the 
writer in an effort to secure a satisfactory 
solution to the problem of showing diamonds 
in a surrounding that would do them credit 
and all report that there are times when 
they have troubles of this nature. 

Every few days THE JEWELERS’ CIRCULAR 
receives letters asking for information of 
this nature. A recent one giving several 
particulars is reprinted here for the purpose 
of indicating clearly the individual nature of 
the cause of the trouble: 


Gentlemen : 
The writer has a specialty shop about 14 
feet wide, 30 feet deep, with a pitch of about 
13 feet, with mahogany panel on side walls 
entirely around the interior, said paneling is 
about 8 feet high, and the remainder of the 
side walls and ceiling is hand painted in 
what I would call a mottled mixed gray. 
My lighting consists of 3 electric drop 
electroliers, each containing six 75-watt 
nitrogen lamps, frosted bottoms, and for 
some reason which I have not been able te 
figure out, the lights make my diamonds 
look off color. Every. time I show a cus- 
tomer a diamond ring they have to be 
escorted to the front door in order to ap- 
preciate the color. Incidentally, I might 
mention that I do not carry in my stock any 
stones that even have a trace of color; all 
are fine white Wessletons, or blue Jaegers, 
and at times it is rather embarrassing. 
Would appreciate it if you would advise 
me of the most appropriate color to tint the 
walls, and of any lighting scheme that would 
help, or if you would refer me to some one 
that is well posted along this line, and could 
give me the desired information. Might 
further mention that I have no windows, or 
any way of getting the natural light other 
than from the front door. 
Thanking you in advance for any assist- 
ance you can give me as per above, I am, 
Yours very truly, “Subscriber.” 


It is possible that there is an ideal color 
scheme for the jeweler’s diamond display 
room or department, and that there is an 
effective lighting scheme that will reduce to 
a minimum troubles of this nature, but it is 
rather hard to lay down hard and fast rules 
for this purpose. There are so many things 
that will affect the apparent color of dia- 
monds, even in natural light, that it is merely 
possible to suggest remedies that may be 
experimented with in an effort to secure 
immunity from this trouble. 

As a general principle the interior of the 
store should be of a nature to intensify the 
whiteness of the diamond’s light, rather than 
to affect it by changing its hues. In the 


individual case cited in the letter in the 
foregoing, there are two, if not three things 
that affect the color of the jeweler’s dia- 
monds. One, the mahogany paneling and 
fixtures; two, the mixed grey of the 
side walls and ceiling; three, the artificial 
lighting, 

It is the consensus of the opinion of sev- 
eral jewelers that the ceiling and side walls 
of a jeweler’s establishment should be white 
with just a tinge of blue in it, or a blue- 
white. The slight trace of blue in the white 
will remove any yellow tinge that might be 
present, without being very apparent, and at 
the same time the blue will intensify the 
whiteness of the diamonds’ light. 

An authority on the subject suggests that 
this jeweler would find relief if the wood- 
work of his store was painted a bluish white. 
There is no doubt of the beauty of a natural 
wood finish such as mahogany, especially if 
a little red stain is added to intensify the 
grain of the natural wood, but from a selling 
standpoint the question arises, is this a good 
color for the jeweler’s establishment? Un- 
doubtedly many of the lines he carries are 
displayed effectively in such a color scheme, 
but when it comes to diamonds, it is quite 
another matter. 

From the survey made by the writer it is 
probable that every jeweler has his own 
troubles, even if it is not from the actual 
interior arrangement of the fixtures and the 
color scheme of the finish. 

In one store where the interior is finished 
in natural wood and a creamy tan color 
scheme there was little trouble found from 
the interior, probably due to the fact that 
the diamond department was so situated that 
there is plenty of light from two large win- 
dows, one on one street and the other from 
another. But here the troubles arise from 
causes on the exterior of the store. On one 
street the store across the way is painted 
in a shutter green. At certain times this 
color is reflected in the diamonds offered to 
customers. 

And by the way, the suggestion of one 
jeweler might be mentioned here, as bearing 
an important element in selling diamonds. 
He said in effect: “In selling diamonds it 
is actually necessary to sell confidence first 
of all. The customer must be convinced of 
the integrity of the firm and the ability of 
the salesman to identify perfect and imper- 
fect stones. Once this confidence is estab- 
lished it is an easy matter to explain away 
any apparent trace of color in a perfect 
diamond.” 

Another jeweler said: “For many months 
we had trouble of this nature which we 
could not trace to its source. The diamonds 
on display in our windows, and in the store, 
where the diamond department is located 
adjacent to the window, often showed a 
trace of color when we knew for an actual 
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fact that they were of the purest white 
One day, by accident, it was noticed that _ 
valance or lambrequin in the window 
showed a tinge of yellow in the sunlight 
reflected through it. This was found to be 
the source of the trouble, which all arose 
during the hours that the bright suntight felj 
upon the lambrequin and seeped through it 
into the window and store. When that was 
removed we had little trouble with off tints 
in our stones.” 

This jeweler stressed the importance of 
having a department as free from such oyt- 
side color effects as possible because of the 
liability in buying stones that might be of 
color, as well as, in selling them. 

Another jeweler asserted that the awnings 
of his store had an effect on his diamonds. 
The awning was of brown and white, the 
store exterior being of a brown color. He 
is of the opinion that an awning with blue 
stripes with white would be far better for 
the purpose, but, alas, it would not produce 
a harmonious color scheme for the exterior. 

It was gathered from many sources that 
the lighting fixtures of the simpler order are 
the most effective. One jeweler expressed 
the opinion that the store with lights in 
clusters within a white bowl, or shade, are 
much more preferable to those branching out 
with individual lamps. The yellow carbon 
electric lamps are very undesirable, the day- 
light nitrogen lamps being much better, 

These little incidents have been given to 
show the jeweler who has troubles of a 
similar nature to our correspondent some of 
the sources of such troubles, so that he may 
look into these matters to find if any of 
them are having a similar effect on the color 
of his diamonds. We will now return to 
the problem of the writer of the letter and 
give a few general suggestions that will also 
be of some value to every jeweler selling 
diamonds, 

The store front of the jeweler’s establish- 
ment is a rather serious thing. Aside from 
the general appearance, which must be as 
carefully worked out as possible, the prob- 
lem of light must be considered of first 
importance. 

The jeweler in question has no natural 
light in his store except that which comes 
into it from his 14 foot front. In a case 
like this it is absolutely essential that every 
effort should be made to secure a maximum 
value from what light is secured. It is 
suggested that an expert store front con- 
struction engineer be consulted, and that it 
be carefully explained to him the need of 
every ray of light that can be secured into 
the store. He will probably prepare a plan 
that will include the following: 

1. Prism glass across the upper portion 
of the front. 

2. A low interior permanent backgreund 
of paneled wood, with the upper portion 
open to the full light of the window glass 
at the front, or enclosed with a wide ex- 
panse of plain glass. 

3. As little woodwork as possible in the 
construction of the front. 

4. A door that has a large panel of glass. 

In preparing his plans he will take ito 
consideration the actual source of the light, 
whether reflected from the opposite build- 
ings or directly from the sky, whether the 
morning or afternoon sunlight predominates, 
and every other feature that will affect the 

(Continued on page 121) 





08 8 we Sct as a ewer oer ana 


lr 








October 20, 1927 


THE JEWELERS’ 


CIRCULAR 











Diamond Jewelry 


Diamond jewelry 
may be stressed at 
this time because of 
the many social 
functions that de- 
mand that women 
be well dressed and 
well jeweled. 


Armistice Day 


November 11 re- 
calls many memo- 
ries, and the heart 
of most Americans 
will be stirred with 
patriotism. Window 
displays in which 
patriotic symbols 
predominate for this 
anniversary are in 
order. 


Thanksgiving 
Windows 


The jeweler should 
awake to the value 
of symbolic decora- 
tions in his window 
displays. Sensa- 
tional? Well, per- 
haps, a little. But, 
why not fall in line 
with the thought of 
the moment. Show 
the fruits of the 
harvest. Vision the 
Thanksgivings of 
other years by en- 
gravings and paint- 
ings. It focuses the 
attention on the 
merchandise shown 
in the display. 
Utilities 

Most jewelers 
handle some elec- 
trical appliances, 
and these are promi- 
nently brought to 
the front as gifts by 
the electrical trade 
for Christmas giv- 


Electrical 


ing. The jeweler 
Should cash in on 
the enarmous 


amount of general 
advertising of this 
line at this time by 
adding his mite to 
it. The people must 
know that the jew- 
eler stocks a line be- 
fore he can sell it. 
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Written Expressly for The Jewelers’ Circular by A. E. Edgar 


Anniversaries and Holidays 


‘ 2. Late President Harding’s Birth- 
ay. 

11. Armistice Day. Symbols: All 
Patriotic symbols; Flags of Allied Na- 
tions; Bunch of Poppies; statue of 
Peace; statue of Liberty; funeral 
wreath and head-stone cross; relics of 
the World, War; etc. 

24. Thanksgiving Day. Symbols: 
Turkey; Harvest; cornucopia, or horn 
of plenty; scenes of early Thanksgiv- 
ings; Colonial scenes; wish bones; Har- 
vest Fields; etc. 

25. Labor Day: Louisiana. 

25. Evacuation Day: New York. 

30. St. Andrew’s Day: Symbols: 
Scottish scenes; Scottish poets, includ- 
ing Bobby Burns; St. Andrew’s cross; 
kilts, buckles, dirks, ete. 

—. Harvest. Symbols: Harvest 
scenes; harvest moon; corn stalks, 
pumpkins, vegetables and fruits; Fruit- 





ful vines, including grape; fall flowers. 











Appropriate Selling Events 


Topaz Birthstone Campaign. 

Anniversary Sales Promotion, includ- 
ing birth, weddings and wedding anni- 
versaries. 

Thanksgiving Sales, including a big 
sale of Thanksgiving silverware, china, 
glassware, carving sets, etc. 

Favors and Prizes for Fall Parties. 

Sports Trophies for Indoor Events. 

Emblematic Jewelry for Men. 

Campaign for Lodge Officers Jewels. 

Costume Jewelry for Women. 

Fans, lorgnettes, opera glasses, etc. 

Electrical Utilities. 

Decorative Articles for the Home. 

Christmas Greeting Cards. 

“Lay-Aways” for Christmas. 

Christmas Clubs. 


November’s Flower: Chrysanthe- 
mum. 
November’s Birthstone: Topaz. 





November a Selling Month 


In November it is essential that the jeweler do considerable Christmas promo- 
tional advertising, and at the same time not interfere with the regular selling 


events of the month. 


The promotion of Thanksgiving offerings should not be merely a routine 


affair. 


There is a traditional trend to Thanksgiving promotions that should be 


made the most of at this time, and in addition, a real effort should be made to 
make Thanksgiving a time for buying silver, china.and glassware in real earnest. 
This event is practically the last of the year in which personal purchases will 
figure to any extent, although the gift of silver, china and glass to Mother may 


be made as an additional appeal. 


Following Thanksgiving, the Christmas campaign should be forced bodily to 
the front and continued until that anniversary has again passed away. 
While these are the main roadways to big sales, the little by-paths should not 


be overlooked. 


“Gifts that Last” is a slogan that should be kept alive by good 


advertising. The opening of the winter entertaining season with the opera, the 
house party and other functions, lead to many sales. 
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Pearl Jewelry 


Indestructibie Pearle in pink. cream and white—As like 
1 a 


poche, rea x a ony com —— possess a beauty and lustre proaae 
—_ ability. \ 

aa any time—~ill, we are sare, welcome this 
NECKLETS— opportunity to gather prectical soggetions 

Make your selection now, and be sure it will be in > MENEINEE bihaxssacnesdcaquscbionesiges to $1.50 in correct and effective table settings. 
acodinns for the rst feast dep. ' Throws, up to 60-in. strands ........ $2.00 to 98.00 The he of Pare Osha Cob 
for recognized anthor- 

Visitors Welcome BRACELETS— iy of Seuherm Caldera on cach 
Three to eight strands ............ $5.50 to $17.50 cad la extedy bg er say Ban 
Ear Rings beautifully designed to meet dinmerwares may _ 

WV the most discriminating taste. } always to be found here. 
H a m ¢ You're ure to like these pearls. Come in and eee them, Parone see, ean renee bela ad rr 
ddress Nama tings that will offer helpful suggestions. 
Address Nam¢--Address 
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NOVEMBER ADVERTISING SUGGESTIONS 





Lodge Jewels 


Lodge elections 
and installations 
are often accom- 
panied with the 
pleasant giving of 
an emblematic _to- 
ken. The local jew- 
eler should bid on 
these. 


Christmas Cards 


Greeting cards 
are becoming the 
universal medium of 


writing letters of 
lesser importance. 
Cards are easily 


mailed, and Amer- 
icans look for the 
easiest way to do 
things. The jewel- 
er can sell many 
greeting cards of the 
better class for all 
anniversaries. 


Lay-Away Sales 


Many sales are 
cinched early in the 
Christmas selling 
campaign by the 
jeweler who boldly 
advocates lay- 
aways. A small de- 
posit should be re- 
quired to make the 
sale stick. The ad- 
vantages of early 
choosing from a 
complete _ stock 
should be made em- 
phatic. Procrastina- 
tion is the thief of 
time. Those who 
put off buying jew- 
elry for Christmas 
gifts may buy hard- 
ware. 


Thanksgiving Silver 


With the depart- 
ment stores stress- 
ing linen for the 
Thanksgiving table, 
the jeweler may 
well place emphasis 
on silverware. The 
Thanksgiving sale 
of silver should be 
made a worth-while 
event, both for the 
public and for the 
jeweler. 
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ELECTRIC STRIKE 


Minin nn 








FOR ALTERNATING 
CURRENT CIRCUITS 


teeta col) i) 


ELECTRIC WIND 


HE first device to make a clock strike electrically has been developed! 
Also by Sangamo! _ 

It now gives the Sangamo Clock two automatic features: 

1. Electric winding. 2. Electric striking. 


The strike counts the hours and announces the half hours with clear, 


musical tones. 
In thinking of the Sangamo Clock for this fall, jewelers must also remember 


the third major feature: 
3. Correct period and modern cases, by Erskine-Danforth, Gorham, and 


others. 

The Sangamo Clock, therefore, introduces more to simplify, more to im 
prove, more to beautify time-keeping than any other clock for generations. 
It brings accuracy within 30 seconds a week .. . guaranteed. It brings relief 


from all winding and levelling. It brings continued operation, even through 
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current interruptions . . . guaranteed. It brings the beauty and flavor of the 
best historic clock design. 

Remember, too...the Sangamo Clock is a jeweler’s clock. It has an 11 
jewel watch escapement (Illinois) and a gear-train of chronometer type. The 
electric part is the small precision motor which keeps the main spring wound 
to constant tension. In the striking movement, two motors are used. 

Almost every jeweler realizes that the Sangamo Clock is the clock of 
today. The public too is beginning to realize it, helped by national adver- 
tising in full color. This fall and Christmas will bring demands in clocks 


which the jeweler can best capitalize by featuring Sangamo. 


Write or wire for new catalog and complete details. 


SANGAMO ELECTRIC COMPANY, Springfield, Illinois 


NEW YORK-—-50 Church Street * 
CHICAGO—1590 Old Colony Building 
BOSTON—19 Pearl Street 





3POINT GUARANTEE 


1.. Accuracy within 30 seconds a 





week, 


2..Continued operation through 
all current interruptions up to 
24 hours. 


3.. Parts warranted for 2 years. 
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BRONZE CASE CAST BY GORHAM 








LOS ANGELES 


750 Subway Terminal Building 
BIRMINGHAM-~8 South 18zh Street 
SAN FRANCISCO — 1061 Howard Street 
For Canada: 


SANGAMO ELECTRIC CO., LTD. 
183 George Street, Toronto, Ontario 
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SCREWS HOLDING 








PLATE 


MOTOR OPERATING 
STRIKING MECHANISM 


ECCENTRIC STUD 
REGULATING 





HAMMER REBOUND 


SILENCING 
LEVERS 





HAMMER REBOUND 








LOOPS 





MOTORS TO BACK PLATE 


MOTOR BALL 
BEARINGS 





MOTOR WINDING 
MAINSPRING 





HALF HOUR 
STRIKE HAMMER 


HOUR 
STRIKE 
HAMMER 
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Making the Most of the Advertising 
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INHE jeweler who is trying to handle 

his advertising himself, along with 
the multitudinous duties of running his 
business, needs to be reminded of some 
of the errors and omissions to be warned 
against in advertising. This branch of 
his business is very easily misunderstood 
by the jeweler who does not give it his 
sincere attention. And, unlike some 
other phases of his business, mistakes 
jn advertising very often prove costly 
beyond his expectations. 

Probably first among the advertising 
“don’ts” should be: 

“Don’t advertise sporadically. Ar- 
range your advertising budget so you 
will be advertising all the time.” 

I have seen jewelry advertisers who 
have made the mistake some national 
manufacturers in other lines have made. 
They have bought huge space in news- 
papers, or bought an expensive direct 
mail advertising campaign, which proved 
to be but a “flash in the pan” and 
pauperized their advertising funds for 
the rest of the year. The jeweler will 
find that, by using smaller space, and 
using it persistently and consistently, he 
can bore into the public mind in a way 
that will pay, whereas a single big 
“splash” will attract attention for the 
moment but will have no lasting benefit. 
Only a very small proportion of news- 
paper readers peruse the advertising. 
And only an infinitesimal portion of 
those advertising-perusers may be inter- 
ested in jewelry. 

So if your advertising is planned for 
small and constant space, the law of 
averages will almost insure that it will, 
in time, meet the eye of the person inter- 
ested in jewelry, and, to boot, that which 
has not met the eyes of persons inter- 
ested in jewelry will by the mere fact 
of its constant repetition, have registered 
and had some effect upon those uninter- 
ested ones. 

When you have reason to want some- 
thing—say an automatic ice-cream 
freezer—just try and analyze why you 
want THAT KIND OF FREEZER. 
It’s hard to do. Perhaps you will have 
a vague recollection of having fleetingly 
read of its merits when your eye hastily 
skipped over an advertisement—at a 
time when you were not interested in an 
ice-cream freezer. Perhaps your fleeting 
eye got a glimpse of this persistently 
and consistently advertised article sev- 
eral other times. Unconsciously your 
mind registered passive interest and a 
half-formed belief that the item must 
be good. So, when the time came for 
you to freeze ice-cream in your home, 


your subconscious impressions again 
came to the fore and you were made 
conscious of the automatic ice-cream 
freezer and were determined to find out 
about it. 

There you see the results of persistent 
and consistent publicity. It registers 
almost unconsciously on the mind and 
softens the way for sales. So why 
shouldn’t the Jones Jewelry Company 
keep everlastingly at advertising, build- 
ing up that subconscious, favorable im- 
pression for their house and their goods. 
But be sure your advertising is such as 
to curry favor for you. Remember that 
the fleeting impression or “snap” judg 
ment is most easily influenced. A 
roving and uninterested eye, scanning 
the pages of the newspaper will register 
impressions on the mind something like 
this: 

“Hm, Buick is putting out cars in 
various color combinations. * * * This 
advertiser says his grass seeds should 
be planted in the fall. * * * These coke 
companies are lowering prices—perhaps 
I’d better switch to coke. * * * (Sees a 
jewelry advertisement by an installment 
house featuring diamond rings about six 
times their actual size): Ridiculous! 
Advertising a diamond ring for $23.00 
as big as a sewing machine! Anybody 
who sees that cut and then goes to look 
at the real ring is bound to be dis- 
appointed. * * * Wonder if I shouldn’t 
try some of that new paint on our hall? 
* * * Tl] bet that new sandwich-spread 
would be great for the kids’ school 
lunches! * * * (Sees a small ad of the 
old reliable Jones Jewelry Co.): Now 
there’s a diamond ring illustration that 
looks to be the exact size of the ring, 
itself. How different from that time- 
payment ad! Guess Jones & Co. is a 
good place to deal. * * *” 

And so on. Registering lasting, sub- 
conscious impressions as he goes. But, 
mind you, they are subconscious impres- 
sions, impressions the reader is scarcely 
aware of, yet they are registered upon 
a potential buyer of grass seeds; auto- 
mobiles, coke, paint, sandwich-spread 
and jewelry! Just imagine those im- 
pressions repeated a score or more times 
each year on the vast reading public and 
vou will begin to appreciate the tremen- 
dous power of advertising that keeps 
forever at it on a high, confidence-inspir- 
ing scale. 

Those jewelers who advertise an item 
with no particular immediate buying- 
appeal to it and then tear their hair 
and curse advertising because it failed 
to do something that it should not have 


been expected to do, should study the 
year-in and year-out advertising of 
these healthy firms that are constantly 
showing a good volume of business. 
There is some reason, mind you, for 
the volume of strangers who constantly 
come into the doors of such stores. The 
germ of the idea that impels their visit 
to these stores may have been com- 
municated years ago through subcon- 
scious attention they gave to the re- 
peated advertisements of those houses. 

One of the most insidious sappers of 
advertising funds is program-advertis- 
ing. In almost every town proprietors 
of all shops are solicited constantly to 
buy space in special entertainment, 
secret order or church-social programs. 
For some lines of business—that may 
have an especial trade appeal to that 
sort of gathering—such program ad- 
vertising may have some value. Most- 
ly such advertisements are strictly 
“wooden”—that is, they are not mer- 
chandise ads., they merely announce the 
tradesman’s name and location. It is 
not the force of the advertisement, it- 
self, or even of the merchant’s standing 
that is expected to make the advertise- 
ment productive, but rather the class 
prejudice appeal is depended on to make 
it pull. Candidly, have you ever studied 
the advertisements in a program of your 
fraternal order or church and made a 
mental resolution to support that ad- 
vertiser merely because he advertised 
in that program? 

Not if you’re in your right mind! 
And the same is true of most of those 
who look over the programs. Mostly 
the readers are interested in_ the 
sequence of entertainment events de- 
scribed in the program. Their minds 
are too much occupied with talking to 
friends, watching the entertainment, or 
wondering if its going to rain to pay 
any attention to: 


Jones & Company 
Jewelers 


Beef & Brawn 
Butchers 


Save your program advertising money. 
Wiggle out of taking any as best you 
can—but wiggle out of it. In some 
cities the merchants have protective 
organizations formed largely to protect 
themselves from program advertising 
“blackmail.” When a member of such 
an organization is approached for pro- 
gram advertising, even if it is by one 
of the leading ladies of his own church 
congregation, the merchant blandly and 
tactfully expresses his regret and tells 
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her that he has to decline all program 
advertising, even for so good a cause 
as hers, and that he believes she will 
find the same attitude among all the 
reputable merchants. Then explain just 
why this attitude is taken: if he falls 
for one program he will be solicited for 
every other one issued throughout the 
year, and he will make more enemies by 
subscribing to one and refusing another 
than he will by treating them all fairly 
—by declining them all. The force of 
this argument should appeal to her. 
But if it doesn’t and she insists, just 
advise her to go to the secretary of the 
merchants’ organization and get a writ- 
ten approval of her program proposi- 
tion and then you will advertise with her. 

This, she will find, will be utterly 
impossible to do, for the secretary of 
that organization is a really hard-boiled 
egg, and there is nothing he likes better 
than to turn down a request for adver- 
tising approval for a program. 

“Special” editions and school and 
college publications are in the same 
category as “hold-up” program adver- 
tising media. These “special” editions 
usually are conceived with the sole idea 
of putting out a bigger paper, carrying 
more advertising and _ boosting the 
profits of the paper. As a rule these 
editions are unwieldy, filled with un- 
interesting drivel which is only printed 
to fill space, and they create an an- 
tagonistic frame of mind in the reader 
which will militate against, rather than 
in favor of, any advertising that the 
reader’s eye may rest on. A favorite 
argument of special editionists is that 
this special edition will be “preserved 
and referred to for years.” Not so! 
Unless by the smart advertising pro- 
moter who got it up, or by someone who 
got a good reading notice or “puff” in 
its columns. 

And, too, rates in such special editions 
usually are entirely out of proportion to 
the benefits to be derived from them. 
In my mind no special edition is as read- 
able or interesting as the regular edition. 
I grant you that there may be special 
reasons for advertising in such editions 
—and even certain programs—some- 
times—but I am referring now to the 
rank and file of such advertising prop- 
ositions. 

The school year-book, too, and the 
college newspaper, are advertising 
dollar-trans which should be avoided. 
They make their appeal from a special 
angle, of course. Usually, to the jew: 
eler, they hold out the prospect that he 
may get their class-emblem business if 
he patronizes them. I know of one jew- 
eler who handles this argument thus: 

“No jeweler can afford to give you 
something for nothing. If a jeweler ad- 
vertises in your year-book or college 
paper he has to pav good money for it. 
He expects to get that monev back. If 
he gets your class emblem business he 
IS Zolng to figure into his cost the cost 
of his advertising with you. If he 
doesn’t get your business he is prac- 
tically ‘out’ the price of his ad. 
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“When you come here for jewelry or 
class emblem business you come—or 
should come—because you think you will 
get your money’s worth. You should not 
come just because I advertised with you. 
We try to make every transaction stand 
on its own merits. Our advertising 
money is appropriated entirely to the 
newspapers (or whatever is the fact) 
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other colleges. On the whole we created 
more ill-will by advertising in some and 
not in others than the good-will of the 
few was worth. So we have decided to 
treat all of them alike and not play any 
favorites. If you are fair-minded you 
will appreciate our attitude.” 

This argument usually suffices and it 
has saved that jeweler many hundreds 
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| Jewelry---T he Gitt of 
Real Distinction 


Only 63 More Days Until 


CHRISTMAS 


Fink’s Inaugurate a 


“CHRISTMAS RESERVE 
PURCHASE PLAN” 





Shop now, for Christmas and Pay Later. That is 

the substance of the Plan Fink’s have evolved for 

the benefit of patrons and the shopping public, be- 

ginning Saturday morning. 

Don't wait until the week before Christmas to buy your Jewelry 

Gifts. No nged to put off gift-buying. Fink's. present this plan to 

help lighten the Christmas burden oceasioned by belated Christmas ¢ 
shopping. 

Now the time—now while a great stock of new wonderfu} gifts is 

ready for your.ehdosing. Now while you have plenty of time to seé 

and choose {gm the best that the world markets afford—here for 

your selection. NOW IS THE FIME TO SHOP FOR CHRISTMAS.,’ 
Make any sélection you wish—they will.be boxed in beautiful Christ- 

mas boxes, carefully placed away and delivered te you at any time 

you wish, till as late as. December 15th. 


Choose your Christmas Gifts now—a small payment 
will hold any article until December 15th, charge 
purchases made under the “Reserve Purchase Plan” 
will be entered on December statements, payable 


January 1, 1926. 


Do Your Christmas Shopping Earlier 


John Fink Jewelry (ompany 
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AN OLD BUT EFFECTIVE METHOD OF HOLIDAY ADVERTISING 


and we do not have any surplus for 
college publications.” 

“T will tell you frankly that our ex- 
perience with college paper advertising 
has not been encouraging—while our 
newspaper advertising has. Practically 
all who go to college also read the news- 
papers, so college paper advertising will 
largely duplicate our newspaper adver- 
tising, and we cannot afford to buy 
duplicate circulation. 

“In the past we have aroused some 
enmity in some college quarters because 
we advertised in some college publica- 
tions and did not advertise in those of 


of good advertising dollars. Study the 
advertisements that appear in college 
publications, programs and special edi- 
tions and you will find the name of mer- 
chants who probably never advertise 
but in such media (and, consequently 
are usually sore on legitimate advertis- 
ing because of their own misguided ad- 
vertising efforts), and of firms who have 
a large “blackmail contingent” appro- 
priation to squander in such miscellane- 
ous and pointless advertising under the 
mistaken impression that it creates 
“good will.” 


(To be continued) 
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Increase your Holiday business 
with these “WADSWORTH QUALITY” gifts! 


ATCH Bands, Belt Buckles—two gifts of 

! the kind always in heavy demand over the 

Holiday Season, and bearing the mark “Wads- 
worth”! 

A mark well known to the jeweler, and for 
many years associated in the public mind with 
all that is finest in watch case materials and 
craftsmanship. 

Indeed, these two “Wadsworth Quality” gifts 
are made of the same materials, designed, en- 
graved, and constructed by the same artists and 
craftsmen as are celebrated Wadsworth Watch 
Cases! 

Below are advertised retail price lists, show- 
ing how Wadsworth Watch Bands and Belt 
Buckles have been carefully priced to insure you 
a ready sale at an exceptional profit. 

Make this the most successful holiday business 
you’ve ever enjoyed. Order Wadsworth Watch 








Gold Filled 


ADVERTISED 
RETAIL PRICES 


White or Green Gold Filled 


ee 9.00 to $12.00 
0s ka ee — Bands and Belt Buckles from your wholesaler— 
Sterling Silver now! : : 
Buckles eet $2.50 to $7.00 Write us for free window display! 
PES cow winktascctne .00 to 12.00 
THE WADSWORTH WATCH CASE CO. 
> > “Case Makers for the Leading Watch Movements” 





Dayton, Kentucky 
Offices: 


New York, 20 W. 47th St. San Francisco, 150 Post St. 
Chicago, 35 E. Wacker Drive (Jewelers’ Building) 





A 


Wadsworth Watch Band 
Athena Model 


Wadsworth Watch Band 


Improved Ben Hur Model 


Designed for men. Fits any modern strap 
watch. The “Improved Ben Hur” Model 
opens in the center, is easily adjusted to con- 
form to the wrist, and is fastened with a 
special safety lock. 

The “Amazon” Model, for women, is the 
same as the “Improved Ben Hur’, only nar- 
rower and with watch attachments to fit the 


Designed for women. The watch attachments 
fit the lugs of any woman’s wrist watch of 
modern design. The ‘‘Athena’’ Model expands 
to slip over the hand. After being properly 
adjusted to the wrist, it is held securely by a 
snap lock. 

The “Olympian”? Model, for men, is the 
same as the ‘‘Athena’”’ Model, only wider, and 
with watch attachments to fit a man’s strap 




















lugs of a woman’s wrist watch. watch. 
ADVERTISED RETAIL PRICES 
14 kt. white or Solid white, green 
green gold filled or yellow gold 
{ Plain Decorated Plain Decorated I 

The “Olympian” Model (for men) ................ $7.50 $8.50 $28.00 $30.00 

The “Athena” Model (for women) ................ 7.50 8.50 20.00 25.00 

The “Improved Ben Hur” Model (for men)........ 6.50 7.50 25.00 27.00 

The “Amazon” Model (for women) ............... 6.50 - 7.50 18.00 23.00 


WORKERS IN PRECIOUS METALS 
























































A Wateh Without Hands 








Written expressly for THE JEWELERS’ CIRCULAR by Leopold Reverchon 

















E have at different times constructed 
watches in which the hour and the 
minute are given by numbers appearing 
instantaneously in the recess. I do not be- 
lieve that we have ever seen the original 








HANDLESS WATCH 


system shown by the illustration herewith. 

We see on this picture that it is going to 
be five hours 53 minutes. 

It is therefore the hour grating which is 
movable and which by its position indicates 
the minutes. 

The button of the minute is naturally 
fixed. 

The whole central part of the dial, which 
bears the recess, does exactly one complete 
turn in 12 hours, 

At the precise moment when the point 
of the grating arrives in front of the divi- 
sion 60, the hour changes. The number 
jumps as in a chronograph. 

We can easily imagine that to realize 
these various functions with such perfect 
exactness, the different mechanisms must be 
set up with utmost care. 

This is not astonishing when we know 
that this watch system was devised and 
constructed by Breguet, who maintained in 
Paris the traditions of the illustrious watch- 
maker, whose centenary was celebrated in 
1923 with solemnity. 

The chief of the Breguet firm to-day is 


George Brown, a young man and former 
pupil of the Chronological School of 
Paris——L. Reverchon. 








Watch Repairing and Athletic Sports 


frRoM Hong Kong, China, from Mexico, 

and over the snowy gold-rushed fields of 
Alaska, drawn by dog sleds, come watches 
for repair to Stacy Shown, Seattle jeweler 
and watch repairer. 

Watches that have been in swimming at 
the Seattle bathing beaches, and watches 
that timed the innings at the Seattle baseball 
park, find their way for repair to the work- 
shops of Stacy Shown in the 42nd story of 
the Ls C. Smith building of that city. 

While the writer was talking to Mr. 
Shown the other day a watch that had trav- 
eled for 21 days in this modern swift-trans- 
portation era, journeying all the way from 
Ruby, Alaska, to receive the gentle touch of 
Mr. Shown, was supine upon the work-table 
of the world-wide shop, with its innards 
being interviewed by the doctor. 

Bishop O’Day, while visiting the Vatican, 
sent a watch from Rome to receive the treat- 
ment of Mr. Shown, and that of his Certi- 
fied Watch Repairman, Joseph Husnik, who 
came from Bohemia to settle in Seattle, and 
has earned the highly prized certificate of 
the Horological Institute of America, and a 
complete mastery of the English language. 

But what is the basis of this world-wide 
business of Mr. Shown of Seattle? This 
widespread good-will is founded upon good 
workmanship, of course, but also upon per- 
sonality, a healthy interest in sports, and a 
type of service and advertising which 
peculiarly identifies the name of Stacy Shown 
with timepieces. 

About four hundred clocks are telling 
time for Mr. Shown at the bathing beaches 
of Seattle, the ball park, and a host of other 
places in and about Seattle, where crowds 
congregate. Small towns, schools and build- 
ings are equipped with these timepieces, with 
the name of the well known Seattle jeweler 
on the glass in front of the pendulum. 

They are all kept in constant repair, so as 
to give good service at all these places, and 
have required an initial investment on the 


part of the jeweler of about $10 a piece for 
this type of good-will and service. 

With these timepieces prominently fea- 
tured, therefore, at the beaches and bathing 
pools, what is more natural than to send a 
timepiece worn around the wrist which un- 
wittingly has been in swimming, due to the 
absent-mindedness of the wearer, to Stacy 
Shown. 

Then, too, school children, who will be 
the citizens of tomorrow, have the name of 
the jeweler constantly before them on the 
clocks by which some of them first learn to 
tell the time. This type of good-will is par- 
ticularly valuable for future business, and 
the cultivation of the esteem of the rising 
generation that will naturally be influenced 
by its early impressions, and its environ- 
ments. 

Mr. Shown, who has been in business in 
Seattle for about 35 years, takes a keen in- 
terest in baseball, and is a director of the 
Seattle baseball club, which plays in the 
Pacific Coast League with the principal cities 
of that section of the country. 

At the ball park Mr. Shown has a box, 
and a clock prominently featured in the back 
of the grandstand behind the catcher. He 
keeps earnest track of the game and each 
play, inasmuch as he operates a box score, 
and checks with his daughter, who is also an 
ardent baseball fan, and a daily attender of 
the games played in Seattle. 

As part of the good-will built by Mr. 
Shown, there are pencils which he has had 
manufactured showing the dates upon which 
the teams will be in the specific western 
cities. Simply by revolving the pencil, the 
baseball fan can tell through this ingenious 
arrangement just where the Seattle, the San 
Francisco, the Portland, or Oakland team 
will be at any time of the season. 

Mr. Shown also took a prominent part in 
a recent contest which stirred up considerable 
interest in the city over the selection of base- 
ball stars of all time. He contributed a 
15-jewel wrist watch as a first prize to the 
lucky winner in this contest that was fea- 
tured by a leading Seattle newspaper, and 
was also one of the judges of this contest. 








Cuthbert: When is your birthday, 
Skippy? I want to buy you a present. 

Skippy: You’re way late, boy, way late. 
IT was born years ago.—Pitt Panther. 





“Why use such a high crib for your 
baby ?” 

“So we can hear him when he falls out.”— 
C. C. N. Y. Mercury. 
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IO.0OO JEWELERS endorse G-S 


experiment ? 
J 





TRADE MARK 


G-S the ON 


(2 
” 







REGISTERED 


LY successful 


UNBREAKABLE WATCH CRYSTAL 


Ten thousand of your fellow jewelers sell G-S 
Unbreakable Crystals. These crystals -have won 
the public confidence through regular, truthful 
advertising in The Saturday Evening Post. Your 


customers, when they see the G-S Sign, know 
that they will get the genuine G-S Unbreakables 
they have seen advertised. And they feel safe 
from substitution in dealing at your store. 


Profitable and Convenient 


A small investment is required for a complete 
stock of G-S Crystals which costs less than a fifth 
as much as glass. No losses through breakage or 
dead numbers. We exchange any crystals or un- 
popular sizes free. We guarantee G-S Crystals to 
hoth jeweler and consumer. This guarantee ap- 
plies only to crystals that come in G-S envelopes, 
but not to any imitation. 


Round G-S Crystals are inserted by machine; 
even an untrained girl can do the work in 30 or 
40 seconds. Fancy shapes quickly inserted by 
hand. You can advertise “G-S Unbreakable 
Watch Crystals Inserted While You Wait” if you 
want to and guarantee them. 


Write for interesting proposition 


Prices of Complete Outfits 


Fancy G-S Crystals 
No. 1 Outfit—$25. Consists of 1 
gross fancy G-S Crystals (57 shapes) 
—4 crystals per shape for all ladies’ 
watches, 2 crystals per shape for men’s 
watches; partitioned wood cabinet, 
mahogany-finish. 


No. 2 Outfit—$13.50. Consists of % 
gross G-S fancy crystals (57 shapes) 
—2 crystals per shape for ladies’ most 
popular watches, 1 crystal each of all 
other shapes, both ladies’ and men’s 
watches; partitioned wood cabinet, ma- 
hogany-finish. 


G-S—The Only Nationally 
G-S Crystals protect ... 





This shows why imitations of G-S Crystals are 
unsatisfactory. Being flat in effect, whether in- 
serted by hand or machine, they can not hold a 
rigid dome. Being soft, a slight squeeze bends 
the crystal down against the hands. Result— 
damage! 





WRONG 


Watch fitted with imitation Unbreakable 
Crystal, by hand or inferior machine. 





All prices f.o.b. Rochester 


Do not confuse G-S with celluloid imitations. 


Germanow-Simon Machine Co., Rochester, N. Y. 


reputation for satisfactory service 


Round G-S Crystals 

No. 3 Outfit—$48. Consists of in- 
serting machine with mahogany-finish 
cabinet containing 4 gross of G-S 
Crystais (6 of each size) for fitting 
each size watch. A. set of special 
thin crystals is furnfShed for hunting 
cases, if desired. 


No. 4 Outfit—$36. Consists of in- 
serting machine with mahogany-finish 
cabinet containing 2 gross of G-S 
Crystals (3 of each size) for fitting 
each size watch. A set of special thin 
crystals for hunting cases, if desired. 


Additional crystals $7 per gross, 75¢e. 
per dozen. 


Advertised Watch Crystal 


both the watch and your 





Here is a genuine G-S Crystal properly inserted 
by the G-S Machine. There is ample clearance 
for the hands. The crystal is hard, firm, hela 
tight in the bezel. It does not yield to pressure. 
It protects the movement. 





PERFECT 


Watch fitted with genuine G-S UNBREAK- 
ABLE CRYSTAL by G-S Machine. 
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How an Iowa Jeweler Makes His 
Repair Department Pay 


W. H. Replogle, Shenandoah, Iowa, 
uses a rather unique and original system 
in his watch repair department. The cus- 
tomer with a watch to repair is requested 
to leave it for a thorough examination, 
all necessary repairs are checked, and 
brought down in a sum total. This is all 
recorded on a special card of his own 
design, and is self addressed and 
stamped. The card is mailed under cover, 
and has only to be signed and returned 
“approved” to proceed with the work. 

Mr. Replogle uses the slogan “We re- 
pair it right or not at all,” and it seems 
to have worked remarkably well in his 


- 





“We Will Repair It Right Or Not At All” 


W. H. REPLOGLE 


Expert Watch Repairing 
Shenandoah, Iowa 


nly Genuine Material on All Jobs 
~ ie 








Ne have examined the we ¢ you 
left for repairs and find it will require the 
following items to put it in first class con- 
dition. 


Repairs, 





‘Total Cost to repair : 3 VF. ¢¢ 


Remarks ¢ 


Wnt && 


Kindly read the above carefully and advise 
us at once if we are to go ahead with the 
work. 

Respectfully W. H. REPLOGLE 


“Above is satisfactory, Proceed with the 
wor” 
Your Nare—— — MEERA _ 





“We will not be responsible for articles left 
for more than 90 days” 











THEY “SIGN ON THE DOTTED LINE” 


particular case. In an interview, Mr. 
Replogle stated that an estimate card 
very seldom fails to be signed and re- 
turned. In over two thousand watches 
repaired, the average charge was four 
dollars and seventy-five cents, which is 
remarkable, considering that practically 
all the work was commercial grade 
watches. 

Thoroughness is the secret of his suc- 
cess. All watches going through his 
shop are cleaned and all pivots polished. 
Nothing that would improve the perform- 
ance of each individual watch is left un- 
done. Mr. Replogle also uses the radio 
to advantage, making talks from time to 
time, through broadcasting station 
KFNF, Shenandoah, Iowa, on the impor- 
tance of correct time keeping. He has 
received watches to be repaired from 
several different States through these 
talks—F. J. WEDDLE. 








“How is the Milkmaid?” said he with a 
bow. 


? 2 4 . ° 
The milk isn’t made, sir; it comes from a 
cow.” 
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What the Horological Institute of America 
Means to the Jewelry Industry 





Reprinted from an earlier editorial by Robert F. Nattan as a reminder of a worthy educational 
and economic achievement 




















| igeseecinaguient for too long a neglected science in America, has at last 
been given an impetus by the organization of the Horological Insti- 
tute of America. Vision and action brought into being this institute, which 
many thought never would have been born. It has already received the 
encouragement of some of the best brains in and out of the industry. 


The institute is not a school but an unbiased, educational, scientific body 
free from all influence of every kind and working in cooperation with the 
National Research Council, ready to give and to receive cooperation from 
every other organization. America has too long suffered from a scarcity 
of competent watchmakers. The institute hopes to remedy this condition 
and thus help solve a real economic problem. It will do everything possible 
to improve the condition of present watchmakers and to make better watch- 
makers, especially by encouraging interest in horology in the youthful mind 
of the country. Thus it will help the jeweler, the watchmaker and the 
public. Its aims and purposes are, therefore, far reaching. 

Watchmakers may at last be certified by an authoritative, scientific body, 
some of whose members are eminent men of science in the service of the 
United States Government. Its governing body, in fact, comprehends repre- 
sentative men in science and in every branch of the jewelry and watch- 
making industry. An applicant may secure either a first, second or third 
grade certificate, according to his knowledge and skill. The competent 
watchmaker will indeed welcome the institute because he will receive the 
recognition which he justly deserves. The less efficient man will be stimu- 
lated to further study and application, and thus progress for his own 
economic welfare. 

Without an institute of this kind the jewelry business would eventually 
suffer great economic disadvantage and the sale of watches would be im- 
paired. The institute will restore to the jeweler and watchmaker the pro- 
fessional standing of the days of old, when the science of horology ranked 
higher than many other professions of today. 

The public must be made to recognize the ingenuity of the watchmaker 
and the exacting requirements necessary properly to repair the most deli- 
cate precision instrument in the world—a time piece. A passive indiffer- 
ence on the part of the jeweler and watchmaker allowed the public to lose 
sight of the professional side of a worthy industry. A world war, however, 
awakened the public to the importance of precision in timekeeping and 
focused the world’s attention upon the responsibility and the important 
function of the watchmaker. 

It is an honor to be a competent watchmaker today and will be a greater 
honor some years hence when the Horological Institute of America -wil! 
have made itself felt and will have informed the public of the painstaking 
curriculum to be followed before a competent watchmaker can repair 
watches. Many worthy boys in their ’teens with an aptitude for horology, 
by the trade’s cooperation with the high purposes of the institute, will be 
given an opportunity to pursue the necessary course of study, so thoroughly 
that they will be an honor to the country that produces them. 

It is high time that the watchmaking profession was standardized and 
stabilized in this country. Certification will earn dignity and respect for 
the jewelry industry as well as for the watchmaker himself, and at the same 
time protect the public against watch tinkering and tampering. 

The watch repair department is now conceded to be the very foundation 
of the legitimate jewelry business because it is the department that em- 
phasizes the technical side of the jeweler’s vocation. The jeweler who can 
justly boast of certified watchmakers—certified by an authoritative source, 
the Horological Institute of America—will have an asset of which he can 
speak with pride. Instead of being a “nuisance,” as it has been considered 
in many cases, owing to conditions, the repairing department will be the 
bedrock of successful jewelry storekeeping and a just reward for competent 
service to the public will follow. 
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HOUSE THAT JACK BUILT 


We occupy the whole building. We are serving about half the 


Jewelers of the United States with reliable merchandise. 


The name of 


J. H. Mednikow & Co. is known from coast to coast as a house of 


quality merchandise. 


We cater to the legitimate retail trade only—no department stores 


nor fake auction jewelry houses. 


We are today the largest and most complete Genuine Material 


House in the country. 


We handle only the Genuine Watch Material. 
plete refills for Elgin, Hamilton and Illinois cabinets. 


We supply com- 
We are head- 


quarters for the W. B. & Co. and Crown glasses, also the B. B. and 
K. K. fancy finished glasses—as well as the G.-S. unbreakable. 

We have the K. & D. and Oliver tools—complete line of R. F. Sim- 
mons products; the Bates & Bacon, Smith & Crosby, and other 


reliable makes. 


Our motto is Quality, Reliability, and Courtesy. 


Our prices are right. 


Mail Orders Solicited. New Accounts Especially Invited. Our Holiday Jewelry Stock is Most Complete. 


J. H. MEDNIKOW & CO. 


83 South Second Street, 


Memphis, Tenn. 
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Comes complete all set up as shown and ready to begin work at once! 
Every machine on being completed is carefully tested for a half day or more 
under a strain much greater than it will ever be called upon to endure in 
It is then ready for you—it is shipped out all ready to begin 
work as soon as you receive it—it only being necessary to connect the electric 


actual service. 


wires to the motor. 


You can’t do polishing work efficiently or well with dust flying in your face 
—even a little dust, a very little, daily breathed constantly into your lungs 
is bound to affect the most robust in after years because it sticks there and 


accumulates day in and day out. 


Your present walls and ceiling if you have been polishing without a dust col- 
lector for any length of time will show you what your lungs will be like soon. 


So delay no longer! Act today! 


DON’T BREATHE 


Without a dust collector you must 
breathe the dust! 
Dust being very light will naturally 
float in the air and no matter how 
careful you may be you can’t help 
but breathe it into your lungs when 
polishing—You must breathe the 
air, and the dust is there laden 
with sharp irritating metallic par- 
ticles from the metal article you 
polish. Needless to say this irri- 
tates the lungs and nasal passages, 
causing sickness sooner or later. 
Avoid it by using one of these con- 
venient. inexpensive dust collectors. 


USE 
LEIMAN 
BROS. 
PATENTED 


Costs only a few cents a day for 
1 electricity! 

You only pay for electricity accord- 
ing to how much you use the ma- 
chine. The heavier you press on 
the buff the more current will be 
used, but heavy pressing means a 
shorter run, so it equalizes the ex- 
pense for current which even for 
the heaviest service rarely if ever 
exceeds a few cents daily. 


Thousands in use in all sections! 
Cleanliness of shop and person is no 
respector of location and se we find 
these dust collectors in as wide use 
in the West as in the East, in the 
South as well as the North, because 
they do as they promise—keep the 
shop clean, protect the operator’s 
health, pay back their own cost and 
create an income for the owner 
where no income exists now. Surely 
reasons enough for the purchase of 
one of these highly valuable and 
surely ‘necessary outfits. 


Free 
Catalog 


LEIMAN BROS. 


Makers of good machinery for 35 years 


POLISHING DUST 


Pays for itself in the gold it saves! 
This irritating metallic dust has no 
business in your lungs—let this 
machine breathe it into the lungs 
provided for it. The strong air 
suction or current of air at each of 
the dust hoods draws this dust into 
the cloth bags underneath the ma- 
chine where it -is easily recovered, 
sent to the refiner, melted down 
and returned to you to pay the cost 
of your outlay first and an income 
to you ever after. 


POLISHING 
DUST COLLECTOR 


Strongly built to last a lifetime! 

These machines are very heavily 
built not only for the purpose of 
lasting a lifetime but also to elimi- 
nate vibration, sound, etc., so that 
they may be used anywhere witl- 
out disturbing customers or other 
workmen or neighbors. 


The 
long-lasting 
shops and stores-—and lasting many 
years they give the same smooth 
service every one of these years. 


largest factories find them 
and so do the small 


Conveniently arranged for quick 
work! 

No matter how little or much work 
you have to polish it should be done 
quickly and well—stores as well as 
workshops use these machines—they 
are so convenient, fitting into out- 
of-the-way corners, yet keeping all 
other corners of the premises free 
from dust and dirt that formerly 
were dusty and dirty. 


23 Walker St. 
New York 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 
Issue of October 4, 1927 


1,644,404. VANITY CASE. Grorce O. SQUIER, 
Washington, D. C. Filed May 14, 1927. 
Serial 191,324. 5 Claims. 

A vanity case comprising a receptacle hav- 
ing a mirror mounted upon its upper face 
and means for permitting its attachment to 
the wrist of a wearer, said receptacle being 
open along one of its sides, and means com- 
prising an upwardly directed flange integral 
with the bottom of the receptacle and ex- 
tending into the space defined by its open side 
for retaining a cosmetic compact in position 





therein, a powder applicator slidably mounted 
within said receptacle through the opening 
in its side, said applicator comprising a plate 
having oppositely directed flanges at its outer 
edge, a grip member affixed to said flanges 
for facilitating manipulation of the appli- 
cator, and powder-retaining material affixed 
to both surfaces of said plate for engagement 
with the powder compact when the applicator 
is in position within the receptacle. 


1,644,487. BRACELET CONSTRUCTION. 
AXEL PERSON, Attleboro, Mass., assignor 
to Harvey Clap Co., Attleboro, Mass. 
Filed July 11, 1925. Serial 42,897. 
2 Claims. 

In a detachable link bracelet construction, 
in combination, a series of outer box links 
each having a top wall, a bottom wall, ver- 
tical side walls, a transverse pin extending 
between said side walls adjacent one end 
thereof and at the other end an end flange 
projecting upwardly from said bottom wall, 
an inner link within each of said box links, 
each of said inner links having a top wall, 





vertical side walls and at one end thereof an 
end wall extending between said side walls, 
at the other end thereof said top wall being 
extended beyond said side walls and curved 
downwardly in the shape of a hook, each of 
said inner links being slidable longitudinally 
in its box link, said end flanges of said box 
links being spaced from the side walls thereof 
to permit the side walls of said inner links 
to slide therebetween, and a compression 
Spring within each of said box links acting 
between the end flange thereof and the end 
wall of the inner link therein, and_ said 
hooked end of each of said inner links being 
removably hooked over the transverse pin of 
a next adjoining box link. 


1,644,513. BUCKLE. WuItiIaAM LOREN Davis, 
Renton, Wash., assignor of one-half to 
Frank Arthur Wilson and Laura Irene 
Wilson, Seattle, Wash. Filed June 3, 
1925. Serial 34,669. 1 Claim. 

A belt buckle of the character described 
qanbrising parallel side portions having re- 
> ogee ends, a rounded end piece connecting 

€ reduced ends and adapted to have one 

a of a belt secured thereto, an inclined 

Plate disposed between the opposite ends of 

oon side portions which are provided with 

_ ined Slots disposed above said plate, a 

ar having reduced end portions slidably 
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mounted within said slots, said belt having 
its free end looped about said plate and said 
plate and: slots being arranged in converging 
relation. with respect to each other in a 








direction toward the rounded end piece, and 
penetrating points formed on the under face 
of said bar to grip the part of the belt looped 
about said plate. 





DESIGNS 
73,554. RING. GEORGE C. BECKSTEIN, Buf- 
falo, N. Y. Filed April 26, 1927. Serial 
21,728. Term of patent 7 years. 


73,558. WATCHCASE BOW. ARTHUR P. 
CONANT, Fort Thomas, Ky., assignor to 


4-- 





The Wadsworth Watch Case Co., Day- 
ton, Ky. Filed July 9, 1927. Serial 
22,718. Term of patent 14 years. 


73,559. BUCKLE. FRANK P. DAUGHADAY, 





Norton, Mass. Filed May 5, 1927. Serial 
21,861. Term of patent 3% years. 


73,566. EARRING. RICHARD HAHN, Kew 








Gardens, N. Y. Filed June 30, 1927. 
Serial 22,623. Term of patent 7 years. 


73,588. SPOON OR SIMILAR ARTICLE. 


J — ‘+ 
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FREDERICK W. STARK, Meriden, Conn., 
assignor to International Silver Co., 
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Meriden, Conn. Filed Jan, 4, 1927. 
Serial 20,273. Term of patent 7 years. 


73,586. FINGER RING. BENJAMIN SKa- 








LETZKY, New York. Filed July 20, 1927. 
Serial 22,822. Term of patent 3% years. 
FINGER RING. 


73,587. BENJAMIN SKaA- 








LETZKY, New York. Filed July 30, 1927. 
Serial 22,959. Term of patent 3% years. 





UNITED STATES TRADE-MARKS 
Issue of October 4, 1927 


The following trade-marks are published 
in compliance with Sectiom 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for “under the ten-year 
proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Serial 250,199. ALFRED L. SIMON & Co., New 
York. Filed June 8, 1927. 


Particular description of goods.—Clocks, 
Frames, and Casings for Clocks. 
Claims use since Dec. 1, 1926. 








Serial 250,841. FABRIQUE VULCAIN, DITI- 
SHEIM & CikE., La Chaux de Fonds, 
Switzerland. Filed June 21, 1927. 


VULCAIN 


Particular description of goods.—Watches, 








| 
| 
| 
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usE DEE REFINING seavice 


Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 





DEE & CO. 


Sales Office Refiners - Lo iivetete-labtast a Refining Plant 





- 




















5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 
Hoover & STRONG, Inc, 
Io) 
|| pSILVER | Qprice ann Works, 119 West TUPPER STREE? 





} CONFIDENCE 


Hoover White Gold 


After serving the trade for more than 


3 Is White and Stays White sixty years our most valuable asset is 
; the confidence and good-will of our 
; You can depend upon Hoover White Gold many customers who send us their 


to stay white. The much sought white will 
continue to please your customer and bring 
her back. The passing years will never 
disappoint her in the white of Hoover , 
White Gold. 


: 


wastes year after year. 














> 

> * * * * q 

q > 

HANDY @ HARMAN 
Right now you have an accumulation of : . 

> oy ii q i 

sweeps and scraps which sent us today will Refi — of Precious Metals 
give you an opportunity to profit by our Fulton 2 Gold Sts., Bridgepert, 


q 
eficient and reliable refining service. { New York City Conn. 
425 Richmend St., Providence, R. I. 


Q ' SHIP TO ANY ONE OF OUR THREE PLANTS 
Golden Pile Refiners - Since 19/2 | 



































No Gambling—No Guessing 


We will melt your gold, silver, platinum or 
any other waste that contains precious metals 
While You Wait. 

We work on small margin of profit, therefore 
employ no representative. It will pay you to 
call in person. 


M. WALLACH 


Gold, Silver and Platinum Refiner, Assayer 
and Sweep Smelter 


26 Forsyth Street New York 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 
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Watch Cases, Watch Movements, and Parts 


of the Same. 
Claims use since about Jan. 1, 1899. 


Serial 251,324. Dieu WatcH Case Co., INC., 
New York. Filed June 30, 1927. 


Spirit of St. Louis 


Particular description of goods.—Watches 
and Parts Thereof. 
Claims use since about June 15, 1927. 


Serial 251,584. 
Chicago. 


ARITY 


Particular description of goods.—Clocks. 
Claims use since Sept. 17, 1926. 


Serial 252,997. AMERICAN STANDARD 
WatTcH CASE Co., INc., Providence, R. L., 
and Néw York. Filed Aug. 4, 1927. 


CHAS. A. STEVENS & BrROS., 
Filed July 6, 1927. 


Miss America 


Particular description of goods.—Watches. 
Claims use since Jan. 18, 1927. 


Serial 252,999. AMERICAN STANDARD WATCH 
CasE Co., INc., Providence, R. I., and 
New York. Filed Aug. 4, 1927. 


American Boy 


Particular description of goods.—Watches. 
Claims use since Jan. 18, 1927. 


ALPHA PHI DELTA FRATER- 


Serial 250,153. 
Y. Filed June 


NiTy, INc., Brooklyn, N. 
8, 1927. 


AQA 


Particular description of goods.—Frater- 
nity Pins, Badges, Lapel Buttons, Cuff Links, 
Tie Clasps, Charms, Finger Rings, All Made 
of or Plated with Precious Metals. 

Claims use since October, 1914. 


Serial 252,025. 
Baltimore, Md. 


ALPHA OMEGA FRATERNITY, 
Filed July 14, 1927. 


Particular description of goods.—Frater- 
nity Pins, Lapel Buttons, Tie Clasps, Charms, 
Finger Rings, and Belt Buckles, All Made of 
or Plated with Precious Metals. 

Claims use since December, 1908. 


Serial 252,719. Atow MarTsuoKa4, doing busi- 
ness as Atow Matsuoka Co., San Fran- 
cisco, Cal. Filed July 29, 1927. 


Miracle 
Particular description of goods.—Imitation- 
Pearl Jewelry for Personal Wear, Not In- 


cluding Watches. 
Claims use since July 12, 1927. 


Serial 253,315. DELTA ZPTA, 
Ind. Filed Aug. 11, 1927. 


AZ 


,,Particular description of goods.—Sorority 
Pins Made of or Plated with Precious Metal. 
Claims use since October, 1902. 


Indianapolis, 
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Trade-Mark Registrations Granted 


October 4, 1927 


233,493. WATCH MOVEMENTS. JACOB 
GOLDBERG, doing business as Ormont 
Watch Co., New York. 

Filed March 2, 1927. Serial 245,091. Pub- 

lished July 26, 1927. 


233,526. JEWELRY FOR PERSONAL USE 

OR ADORNMENT CONSISTING OF 
FINGER RINGS, EARRINGS, BRACE- 
LETS, PENDANTS, NECKLACES, 
WATCH BRACELETS, BAGS, 
BROOCHES, BUCKLES, BAR _ PINS, 
AND CUFF LINKS, LORGNETTES, 
STUDS. SCARFPINS, HAT-PINS, 
VEST BUTTONS, AND HANDY PIN 
MADE OF OR PLATED WITH PRE- 
CIOUS METAL. ORESTE PENNINO, do- 


ing business as Pennino Bros., New 
York. : 
Filed May 6, 1927. Serial 248,590. Pub- 


lished July 26, 1927. 


233,580. WATCHES, WATCH PARTS, 
WATCH CASES, STANDING OR 
HANGING SMALL CLOCKS, CLOCKS, 
AND CLOCK PARTS. DIDISHEIM- 
GOLDSCHMIDT FILS ET CIE., FABRIQUE 
JUVENIA, La Chaux-de-Fonds, Switzer- 


land. 
Filed Dec. 24, 1926. Serial 241,936. Pub- 
lished July 26, 1927. 


233,630. FINGER RINGS, BAR PINS, 
SCARF PINS, BRACELETS, SAUTOIRS, 
WATCH CHAINS, GEM SETTINGS, 
MESH BAGS, VANITY CASES, BAR- 
RETES, BROOCHES, BELT BUCKLES, 
EARRINGS, WATCH FOBS, NECK- 
LACES, NECK CHAINS, NECKLACE 
CLASPS, MEDALS, CUFF BUTTONS, 
SHOE BUCKLES, LOCKETS, TIE 
CLASPS, WATCH-CHAIN SNAPS, AND 
VEIL PINS, ALL ARTICLES BEING 
MADE OF OR COATED WITH PRE- 
CIOUS METAL. Katz & OausH, INC., 
New York, N. Y. 

Filed May 21, 1927. Serial 249,357. Pub- 

lished July 26, 1927. 


233,669. VANITY CASES MADE OF OR 
PLATED WITH PRECIOUS METAL. 
ASSOCIATED ATTLEBORO MANUFACTURERS, 
Inc., Attleboro, Mass. 

Filed June 1, 1927. Serial 249,830. Pub- 

lished July 26, 1927. 


Trade-Mark Registration Renewed 


October 4, 1927 


67,959. WATCHES. Registered Feb. 25, 1908. 
SouTH BEND WaTCH Co., South Bend, 
Ind. Renewed Feb. 25. 1928. 











Color Reflections Interfere 


with Diamond Sales 
(Continued from page 108) 








source of light received by the store front. 
Every little item of this nature wi!l count 
for much, : 

If this jeweler is located permanently at 
his present stand it will certainly be a good 
investment for him to have a new front 
installed, one that will give him a maximum 
of natural light, untinged by exterior condi- 
tions that he cannot control. 

The interior we have already mentioned 
should have as white a finish as possible, 
which will be secured by the tint of blue 
suggested, 

A lighting engineer should be consulted 
about the artificial lights of the store. 
After the store has been refinished to secure 
the best effects the lighting engineer should 
be retained to do the rest. Unless he 
knows the color scheme of the interior he 
will only be guessing at the best lighting 
effect. His problem will be to provide the 
best interior lighting scheme for the estab- 
lishment, and at the same time provide the 
right light for the display of diamonds. 

The editor would like to hear from 
jewelers who have overcome light reflection 
troubles and to learn of the remedies applied. 
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These will be passed on to our subscribers 
for their benefit, 
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S. W. Prague, W. E. Taylor & Co., is 
out on his long fall trip through Ala- 
bama, Georgia and Florida. 

R. E. Rallings, Hattiesburg, Miss., has 
moved into his new store on Main St., 
that city, and is in a much better loca- 
tion. He has installed new fixtures and 
now has an up to date store. 

H. E. Viele, Sanford, Fla., and E. A. 
Cole, Orlando, Fia., spent a few days in 
New Orleans last week on a_ business 
trip. 

W. E. Taylor has just returned from 
a business trip through northern Louisi- 
ana and Mississippi, and reports con- 
ditions very much improved in those 
sections. 

Henry Hausmann, of Hausmann, Inc., 
gave an interesting talk at a luncheon 
last week to the members of the business 
and professional women’s club, on the 
increasing cost and difficulties in the 
mining of diamonds. 

August Baumann, Magazine St., 
jeweler, who had been very ill for the 
last month from an attack of blood 
poisoning, is still confined to his home, 
but reported to be on the road to re- 
covery. 

Colonel Charles A. Lindbergh was 
given a fine reception when he was in 
New Orleans, Oct. 8, and was presented 
with an aerial map of New Orleans, 
made of silver and mounted on a plaque 
of Louisiana cypress, as a testimonial of 
her citizens to the Flying Colonel. 

A. L. Judis, L. Krower & Sons, just 
returned to the city from a short trip in 
the interest of the firm. Henry Weil, 
buyer for the jewelry department, re- 
turned from a short trip. From all in- 
dications, the fall and holiday business 
will be a success as customers from all 
over the country have been coming in 
for their holiday goods. 








Forty years ago, Wednesday, Oct. 
10, the name Bollinger became associ- 
ated with the business interests of Oska- 
loosa, Iowa, and has been in continuous 
operation in that city ever since. Mrs. 
Mary E. Bollinger, 217 High Ave., West, 
is celebrating the 40th anniversary of 
the opening of the establishment of the 
business. The first location in the 
grocery store of A. A. Hamilton, was at 
111 High Ave., West. Later a lease was 
made of the building at 115 High Ave., 
West, and there the business prospered 
for a term of 23% years. Next the Bol- 
lingers bought the property at 217 High 
Ave., West, the location which the busi- 
ness now occupies. The place was re- 
modeled and an addition was built in the 
northern end doubling the floor space. 
With the death of C. M. Bollinger, the 
business was continued by Mary B. 
Bollinger and is now operated in her 
name. 
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Half the Trouble With 
Bracelet Watches 


is the result of their not being properly oiled. 
Ordinary Watch Oils are entirely too heavy for 
these small and delicate movements. 


FULCRUM FULCRUM 
BRACELET BRACELET 
WATCH WATCH 
OIL OIL 
is made Hugs the 

especially for pivots 
small fine 
but does not 
watches if ui 
" ‘it | retard the 
A BOTTLE Ae Be aes 


BRACELET WATCH 





All Material Jobbers can Supply it 


FULCRUM OIL COMPANY 
FRANKLIN, PA., U. S. A. 





Make More Money ‘ie Hoke-Jewel! | 


Whether you do special order work—or 
simple repairs—whether your shop is large 
or small, the wonderful Hoke-Jewel solder- 
ing outfit will save time, money, labor, and 
material on every job. J 

The Hoke-Jewel makes better jewelry, in 
less time, it uses oxygen and ordinary city 
gas, and no blower is needed. 


Ask for free Circular C. S. 


_ 
Hoke Incorporated 


22 Albany St., New York, N. Y. 


Co-operating with Jewelers’ Technical 
Advice Co. 














Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
ua i, ae ber disks. 

lM i li) Quality goods last longer. 
wii: HH Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 
Box 979. BUFFALO, N. Y. 























Gold, Silver 


Platinum 
Refiners and Assayers 


T. B. 
709 Sansom St., Philadelphia 





HAGSTOZ @ SON 





Ohe Buyers’ Directory 





Price, $1.00 





Jewelers Publishing Corp., New York 

















Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 
44 GOLD STREET 


NEW YORK 


Lucius PJ] TKIN Inc. 


ANALYSES OF 
PLATINUM METALS, WHITE GOLD 


GREEN GOLD, SOLDERS, WASTES 
47 Fulton St. New York 























Green’s Electro-Plating Machines 
AND “SAL-HYDE” ELECTRO-PLATING SALTS 


Send for Bulletin J-E 95 
Complete small professional plating outfits from $35.00 
For Gold, Silver, Platinum, Nickel and Copper Plating, Stripping, Etc. 
Manufactured by 


The W. Green Electric Co. ‘3.0 York 








1897 E xX P E R T 1927 
Instruction by Artistic Craftsmen 


By Attendance We Guarantee | Home Study by Mail 

Watch Making Our Engraving and 

Jewelry Repairing Courses | Diamond Setting 
and Engraving 


WINTER’S SCHOOL of JEWELRY ENGRAVING 


PHONE VILLAGE 8652 OAK PARK, ILL. 


— 
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